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PROBLEM: PEOPLE DO NOT WASH THEIR DESIGN OBJECTIVE: FIND A WAY TO MAKE
HANDS AFTER USING THE RESTROOM PEOPLE WASH THEIR HANDS MORE OFTEN



OBSERVATION DOCUMENTATION

| SPENT FRIDAY AFTERNOON IN AND OUT OF THE
BATHROOM ON THE MAIN FLOCR OF LAWRENCE. [T WAS A
LOT OF WAITING... HOWEVER DURING THE BREAKS IN
BETWEEN CLASSES IS WHERE | SAW MOST OF THE
BATHROOM USERS. HERE IS A BREAKDOWN OF THE
FEMALES | ENCOUNTERED USING THE BATHRCOOM AND
WHETHER OR NOT THEY WASHED THEIR HANDS.

1-2PM:

¢ / WASHED HANDS

¢ 4 DID NOT WASH HANDS

¢ MORE THAN HALF OF THE PEOPLE THIS HOUR DID
NOT WASH THEIR HANDS. THEY ALSO MAY NOT
HAVE KNOWN | WAS IN THERE, BECAUSE | WAS
SITTING CRISSCROSS ON THE TOILET SO MY FEET
DIDN'T SHOW



2-3PM: 3-4PM:

e 4 WASHED HANDS

« O WASHED HANDS
e 3 DID NOT WASH HANDS
¢ O DID NOT WASH HANDS e AGAIN | SAT CRISSCROSSED AND HID THE FACT
« [HISs TIME | MADE SURE TO MAKE MYSELF PRESENT THAT [ WAS IN THE BATHROOM. A COUPLE PECPLE

WHILE OTHERS WERE IN THE BATHROOM. THIS TRIED TO OPEN THE STALL | WAS IN, BUT THEY
DIDN'T PRESS THE FACT THAT THE DOOR

HAD A GREAT PRESSURE EFFECT AND MY :
WOULDN'T OPEN. THEY QUICKLY USED THE

PRESENCE PROVED TO MAKE EVERYONE WASH e R S A e BT
THEIR HANDS. WASHING THEIR HANDS!



| LEFT THE BATHROOM FOR THE DAY AFTER THIS POINT. MY
FINDINGS WERE NOT SURPRISING, BUT JUST SIMPLY GROSS.
THIS OBSERVATION DAY MADE ME ONLY MORE SURE THAT |
WANTED TO COME UP WITH A SOLUTION TO MAKE MORE
PEOPLE FEEL PRESSURED TO WASH THEIR HANDS BEFORE
LEAVING A PUBLIC RESTROOM.

HAVE YOU EVER FOUND YOURSELF LEAVING A NICE
BATHROOM IN A RESTAURANT OR RESORT AND COMING
BACK TO THE TABLE SAYING, "WOW THE BATHROOMS HERE
ARE REALLY NICE!"? | HAVE. THESE ARE SOME PHOTOS |
FOUND OF COOL BATHROOMS THAT WOULD PERSOMNALLY
MAKE ME WANT TO WASH MY HANDS SIMPLY TO ENJOY
THE PLEASANT SURROUNDINGS.



The Place To Hang Is Convenient Making Men Want To Wash?



AND AS OFTEN AS PRETTY BATHROOMS CAN MAKE PECPLE
WANT TO WASH THEIR HANDS, DIRTY BATHROOMS CAN
MAKE SOMEONE WANT TO FLEE JUST AS QUICKLY.

Inviting




I"'VE BEEN THINKING OF SOME REASONS PECPLE MAY NOT
WaSH THEIR HANDS.

¢ THEY DON'T HAVE THE TIME?

e DON'T WANT TO SET DOWN PERSONAL
BELONGINGS?

¢« WET COUNTERS

¢ THEY DON'T THINK ANYONE IS WATCHING

People Washing Hands in Public Restrooms

Number of Paople Washing/Or Nat

]
W. Washing, MW No Washing, # Time

DATA ANALYSIS




DESIGN THAT INSPIRES ME:

THERE IS A PICTURE IN PARTICULAR OF A SINK IN THE
GROUP OF PICTURES THAT INSPIRED ME THAT IS SIMPLY
INNOVATING. THE DESIGN OF THE SINK ITSELF CREATED
ROOM FOR PEOPLE TO PUT THEIR STUFF DOWN SO THEY
CAN WASH THEIR HANDS IN PEACE. THE SINK ITSELF IS
SIMPLE, AND SO EASY TO CLEAN WHICH IS GOOD FOR
MAINTENANCE STAFF. OVERALL THIS SINK TOOK MY
BRAINSTORMING IN A COMFPLETELY NEW DIRECTION, AND
MADE ME WISH | THOUGHT OF THIS IDEA.

designed by Cenk KARA
cenkkara@gmail com




BACK TO MY BATHROOM...

| FOUND A GREAT BOOK AT THE AAA LIBRARY CALLED
"THE ESSENTIAL BATHROOM DESIGN GUIDE.. HERE'S
SOME PAGES | TOCOK INTEREST TOO.

SITTING IN HERE AND WALKING AROUND FOR A COUPLE
HOURS ALLOWS ME TO BRAINSTORM.



i .
o
Nl

Ly

AMYTIME SOMEOME WALKS INTO A BATHROOM WHERE |

Small Counter Space

HAVE A CAMERA PRESGENT, WHEN THEY LOME CIIT DOF THE
ETALL, THEY MAKE A PCHNT TO WASH THEIR HAMNDS,

MORE BATHROOM PICTURES FROM ON AND OFF CAMPUS.
(PEER PRESSURE WoRKS)



HABITS
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Fanie Washing Hands
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Observation and Research
Presentation
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YESTERDAY | PRESENTED MY OBSERVATION ANMD

RESEARCH TO THE CLASS. |IT WENT VERY WELL. AFTER THE
NERVOLIS JITTERS OF PLUBLIC SPEAKING SET ASIDE | WAS

ADLE TO TCELL EVYERYONE MY EXPERIENCE SO FAR, AND
AWAIT THE GOOQD AND BAD CRITICISM TO COME.
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e SILHOUETE

TR L 4

DESIGN INSPIRATION (PART 2)




Hair Silhouetia MEccA: AN ART STUDENT'S SAVIOR.

MY SKETCHES: REFANED AND LINREFINED.



REVIEW OF PROTOTYPES

MIRROR SILHOUETTE

¢ MUSTACHES, CLOWN NOSES? LESS SERIOUS

e |DENTITY: GLAMOUR AND STANDARDS

¢ MAKES GIRLS WANT TO SEE THEMSELVES IN A
MORE GLAMOROUS WAY, WHICH BRINGS THEM
CLOSER TO THE SINK
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Final Presentation ar el

"BEAUTY IN THE BATHROOM™. 28X40 POSTER. ALONG
SIDE WITH FINAL PRODUCT. MIRROR INSCRIPTION:
"HoLLYWOOD DOES NOT DEFINE WHAT BEAUTY IS".



