
2014	  Media	  Kit	  –	  Q2	  
	  

Exclusive	  Proper:es	  



Slacker.com:   
Overview       31 
Demographics     32 
Traffic        33 
Ad Specs       34 
Targeting capabilities &  
Prohibited ad types     36 
 
TheDailyBeast.com:   
Overview       37 
Demographics     38 
Traffic        39 
Ad Specs       40 
Targeting capabilities &  
Prohibited ad types     42      
 
ZipRealty.com:   
Overview       49 
Demographics     50 
Traffic        51 
Ad Specs       52 
Targeting capabilities &  
Prohibited ad types     54 

Beanstock Media 
Overview         3 
 
Ask.com:   
Overview         4 
Demographics       5 
Traffic          6 
Ad Specs         7 
Targeting capabilities    9 
Prohibited ad types     10 
 
Dictionary.com:   
Overview       11 
Demographics     12 
Traffic        13 
Ad Specs       14 
Targeting capabilities  23  
Prohibited ad types     24 
 
CityGrid.com:   
Overview       25 
Demographics     26 
Traffic        27 
Ad Specs       28 
Targeting capabilities  29  
Prohibited ad types     30 

 
 

Table of Contents 

2 

2014 Media Kit 



Beanstock Media: 
Overview 
Beanstock Media is a premium Publisher Trading Desk (PTD).  We manage private ad 
exchanges for an exclusive set of high quality publishers.  We aggregate demand for 
all forms of display advertising: standard, mobile, video and other high impact and rich 
media units.   
 
We provide advertisers with the opportunity to reach unique, hard-to-reach audiences 
with control over where ads appear and guaranteed placements.  
 
This media kit highlights details of our exclusive publishers: 
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Ask.com 
Overview 
 
Ask.com has over 100 million unique users worldwide and is consistently ranked in within the 
comScore top 10-15 sites in the USA.   
 
Founded in 1996 as AskJeeeves.com, Ask.com has stayed true to its mission of empowering 
people to find, learn and explore answers they can trust – from any device or location. 
 
Ask.com uniquely curates answers across the best online sources, including web search, insight 
from authoritative experts and users themselves to present helpful answers across a wide rang of 
topics. 
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Vertical
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Ask.com 
Demographics 

 

44% of users with HHI $75k or more 

Sources: comScore 2013 
5 

46% 54%

Gender

18-24 25-34 35-44 45-54 55-64 

12
%

16
%

17
%

19
%

  64+ 

16
%

18
%

Age Household income$

12%

14%

15%

15%

28%

<$25k

$25k-$34k 

$35k-$49k 

$50k-$74k 

>$100k

$

13%

$75k-$99k 
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Ask.com 
Traffic 

 

Sources: comScore 2013 
6 

Uniques per month

71 million USA 29 million international

Monthly impressions
90 million USA (37.5%)

150 million International (62.5%)

comScore Ranking

Ranked

#12



2014 Media Kit 

Ask.com 
Ad specs 

 

Sources: comScore 2013 
7 

Standard

300x250
- Medium 
Rectangle

728x90 - Leaderboard
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Ask.com 
Ad specs 

 

8 

Rich Media / Rising Stars

300x250
- Sidekick

850x700 - Sidekick (Expanded)
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Ask.com 
Targeting capabilities 

 

9 

Targeting

Geo Contextual
(Keyword)
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Ask.com 
Prohibited ad types 

 

10 

Prohibited

XXX

Alcohol,
Tobacco

Gambling,
Online
Casinos

Adult

Weapons, 
ammunition,
Fireworks

Prescription
drugs

Recreational drugs,
Paraphernalia

P2P
Filesharing $Compensation

for action
Counterfeit 
products

Illegal 
Activites

FREE
$$$$!!!!!!!

Products with unrealistic 
or deceptive claims.
(ex. “Get rich quick”)



2014 Media Kit 

Dictionary.com 
Overview 
 
The Dictionary.com network of sites is the leading provider of online word learning products and 
services with over 65 million unique monthly users worldwide.  
 
Dictionary.com is ranked as the 37th most trafficked site according to comScore. 
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Vertical

Reference
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Dictionary.com 
Demographics 

Sources: comScore 

53% of users with HHI $75k or more 

12 

48% 52%

Gender

Age

18-24 25-34 35-44 45-54 55-64 

19
%

24
%

21
%

18
%

10
%

65+ 

6
%

Household income$

<$25k

$25k-$34.9k 

$75k-$99.9k 

>$100k
9.6%

10.8%

16.7%

36.4%

13.2%

13.4%

$35k-$49.9k

$50k-$74.9k

$
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Dictionary.com 
Traffic 

Sources: comScore  
13 

30 million

Uniques per month comScore Ranking

Ranked

#37

Monthly impressions
1 billion
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Dictionary.com 
Ad specs 

14 

Standard and EXPANDABLE

300x250
- Medium 
Rectangle

728x90 & 970x90 - Leaderboard

160
x

600
-Sky-

scraper

300x600
- Half Page
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Dictionary.com 
Ad specs 

15 

Rich Media / Rising Stars

300x1050
- Portrait

970x250 - Billboard

300x600
- Flimstrip

970x90 - Pushdown
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Dictionary.com 
Ad specs 

•  1500x1080 Background image 
          (Own the Dictionary.com homepage for an entire day.) 

16 

Takeovers - Full
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Dictionary.com 
Ad specs 

•  1500x1080 Background image 

•  970x90 Extended Leaderboard 

•  300x250 Medium Rectangle 
        (Includes background image and two standard ads on Homepage for an entire day.) 

17 

Takeovers - Lite
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Dictionary.com 
Ad specs 

•  414x515 Carousel Main 

•  56x126 Carousel Thumbnail 

•  800x450 Pop-up Game 

          (Take your bran center stage on the homepage for an entire day.) 

18 

Takeovers - Carousel Takeover
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Dictionary.com 
Ad specs 

•  1500x1080 Background image  

•  970x90 Extended Leaderboard  

•  800x250 Medium Rectangle 
        (Sponsor keywords contextually relevant to your brand.) 

19 

Takeovers - SERP
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Dictionary.com 
Ad specs 

•  800x575 Background Image  

•  970x90 Extended Leaderboard 
        (Target highly engaged users that spend significantly more time on the site than the average user.) 

20 

Takeovers - Word Dynamo Gameplay Wallpaper
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Dictionary.com 
Ad specs 

•  640x480 Video 

21 

Takeovers - Word Dynamo Video Interstitial
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Dictionary.com 
Ad specs 

•  800x575 Background Image 

•  970x90 Extended Leaderboard 

22 

Takeovers - Word Dynamo Search Results Takeover
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Dictionary.com 
Targeting capabilities 

23 

Targeting

Geo Contextual
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Dictionary.com 
Prohibited ad types 

24 

Prohibited

XXX

Alcohol,
Tobacco

Gambling,
Online
Casinos

Adult

Weapons, 
ammunition,
Fireworks

Prescription
drugs

Recreational drugs,
Paraphernalia

P2P
Filesharing $Compensation

for action
Counterfeit 
products

Illegal 
Activites

FREE
$$$$!!!!!!!

Products with unrealistic 
or deceptive claims.
(ex. “Get rich quick”)
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CityGrid.com 
Overview 
 
CityGrid is the leader in local business advertising solutions and one of the largest local content 
and advertising networks featuring more than 450 partners.    
 
Reaches 10 million uniques every month through its premiere, owned properties, CitySearch.com 
and InsiderPages.com. 

 

25 

Local Search

Vertical



2014 Media Kit 

CityGrid.com 
Demographics 

Sources: comScore July 2013 

HHI: 54% of users with HHI $75k or more 

26 

43% 57%

Gender

Age

18-24 25-34 35-44 45-54 55-64 

10
%

22
%

17
%

20
%

15
%

13
%

  65+ 

$

Household income$

<$25k

$25k-$49.9k 

$50k-$74.9k 

$75k-$99.9k 
$100k-$149.9k 

>$100k

9.9%

11%

11.7%

13.1%
17.7%

36.6%
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CityGrid.com 
Traffic 

27 

Uniques per month

10 million USA 3 million international

Monthly impressions
15 million USA (67%)

7.5 million International (37%)
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CityGrid.com 
Ad specs 

28 
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CityGrid.com 
Targeting capabilities 

29 

Targeting

Geo Day Part
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CityGrid.com 
Prohibited ad types 

30 

Prohibited

XXX

Alcohol,
Tobacco

Gambling,
Online
Casinos

Adult

Weapons, 
ammunition,
Fireworks

Prescription
drugs

Recreational drugs,
Paraphernalia

P2P
Filesharing $Compensation

for action
Counterfeit 
products

Illegal 
Activites

FREE
$$$$!!!!!!!

Products with unrealistic 
or deceptive claims.
(ex. “Get rich quick”)
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Slacker.com 
Overview 
 

Slacker Radio is an interactive Internet radio service available in the US and Canada. 
Listeners can access the service on the web, through mobile apps on multiple 
smartphones as well as on Slacker Personal Radio Players and other devices. It allows 
users to create and share customized music stations. Slacker allows users to customize 
one of their programmed stations (for instance, Top hits) or start with music similar to an 
artist or song, and then customize that.  

31 

Music

Vertical
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Slacker.com 
Demographics 

43% of users with HHI $75k or more 

32 

51% 49%

Gender

18-24 25-34 35-44 45-54 55-64 

13
%

28
%

20
%

12
%

  65+ 

13
%

11
%

Age Household income$

<$25k

$25k-$49.9k 

$50k-$74.9k 

$75k-$99.9k 

$100k-$149.9k 

>$100k

$

12.7%

8.3%

23.1%

13.1%
10%

32.9%
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Slacker.com 
Traffic 

33 

Registered users

1 
million

Monthly impressions
270 million USA 
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Slacker.com 
Ad Specs 

34 

Standard and EXPANDABLE

970x90 - Leaderboard

300x250
- Medium 
Rectangle

300x600
- Half Page
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Slacker.com 
Ad Specs 

35 

Rich Media / Rising Stars

300x125
- Filmstrip



2014 Media Kit 

Slacker.com 
Targeting capabilities, Prohibited ad types 

36 

Targeting

Geo Demographic

Prohibited

XXXAdultSmoking

Allowed

Alcohol
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TheDailyBeast.com 
Overview 

 
Winner of the 2012 Webby for “Best News Site”, The Daily Beast  
is known for its thought provoking journalism and reporting from  
prominent journalists.   

Signature features and sections include...  

•  The Cheat Sheet - a curated list of must-reads from all over 

•  Beast TV 

•  Sexy Beast - fashion and entertainment 

•  Book Beast - literary reviews  
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Vertical
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TheDailyBeast.com 
Demographics 

55% of users with HHI $75k or more 

Sources: Nielsen, comScore 
38 

Gender

50% 50%

Age

18-24 25-34 35-44 45-54 55-64 

15
%

26
%

18
%

14
%

14
%

13
%

  65+ 

Household income$

<$25k

$25k-$34.9k 

$35k-$49.9k 

$50k-$74.9k 

$75k-$99.9k 

>$100k

9.1%

8.7%

12%

14.9%
17.5%

37.8%

$
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TheDailyBeast.com 
Traffic 

39 

Uniques per month

13 million

Monthly impressions
100 million
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TheDailyBeast.com 
Ad specs 

40 

728x90 - Medium Rectangle

300x250
- Medium 
Rectangle

300x600
- Half Page

Standard and EXPANDABLE
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TheDailyBeast.com 
Ad specs 

41 

Rich Media / Rising Stars

970x90 - Pushdown970x60 - Pushdown 970x250 - Billboard
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TheDailyBeast.com 
Targeting capabilities, Prohibited ad types 

42 

Targeting

Geo Day Part Contextual

Prohibited

XXX

Alcohol Gambling Gaming

Adult Dating
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ZipRealty.com 
Overview 
 
ZipRealty.com operates in 52 metropolitan areas, 22 states and Washington, D.C.  Online since 
1999, ZipRealty combines proprietary technology with efficient business processes to create a 
consumer centric experience making it easy for buyers and sellers to access comprehensive 
home listings data.centric experience making it easy for buyers and sellers to access 
comprehensive home listings data. 

43 

 Real Estate

Vertical
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ZipRealty.com 
Demographics 
 

58% of users with HHI $75k or more 

Sources: comScore, Hitwise 
44 

47% 53%

Gender

18-24 25-34 35-44 45-54 55-64 

10
%

18
%

21
%

24
%

  65+ 

7
%

20
%

Age Household income$

8.3%
6.9%

13.1%

14%18.3%

<$25k
$25k-$34.9k 

$35k-$49.9k 

$50k-$74.9k 

>$100k

$
39.4%

>$75-99.9k
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ZipRealty.com 
Traffic 
 

Sources: Google Analytics 
45 

2.5 million

Uniques per month Monthly impressions
100+ Million

Registered users

1.9 
million
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ZipRealty.com 
Ad specs 
 

46 

300x250
- Medium 
Rectangle

Standard and EXPANDABLE

160
x

600
-Sky-

scraper

300x600
-Half Page

(Home Details & Search Results)
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ZipRealty.com 
Ad specs 
 

47 

210x210
- Box

(Agent Website)

160
x

600
-Sky-

scraper

(ZipNotify Emails)

300x250
- Medium 
Rectangle

300x250
- Medium 
Rectangle

Standard
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ZipRealty.com 
Targeting capabilities, Prohibited ad types 
 

48 

Targeting

Geo IP
Targeting

Behavioral 
Targeting

Prohibited

XXX

Alcohol Gambling Weapons or 
ammunition

Adult

Dating

Religious 
organizations 

Competing Real Estate 
brokerages and agents
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Dice.com 
Overview 
A large, highly viewed IT recruiting website exclusively for IT professionals - 
programmers, software engineers, systems administrators, systems analysts, and other 
computer professionals. This site reaches over 1.5 million monthly members per month.  
The typical visitor shops at Wal-Mart, visits intuit.com, and uses H&R Block. 

Tech Career

Vertical
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Dice.com 
Demographics 
 

Source: comScore 

55% 45%

Gender Age

18-24 25-34 35-44 45-54 55-64 

8
%

31
%

21
%

20
%

14
%

5
%

  65+ Household income$

<$25k

$25k-$39k 

$75k-$99k 

>$100k
10%

9%

17%

32%

22%

10%

$40k-$59k

$60k-$74k

$
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Dice.com 
Traffic 
 

Uniques per month

1.5 million USA

Source: comScore 

Monthly impressions
15 million
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Dice.com 
Ad specs 
 Standard and EXPANDABLE

120x60

970x90 - Leaderboard

160
x

600
-Sky-

scraper

210x210
- Box

(Agent Website)

160
x

600
-Sky-

scraper

(ZipNotify Emails)

300x250
- Medium 
Rectangle

300x250
- Medium 
Rectangle

Standard
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Dice.com 
Targeting capabilities, Prohibited ad types 
 

Targeting

Geo Contextual

Prohibited

XXXAlcohol,
Tobacco

Adult
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Meetme.com 
Overview 
MeetMe (formerly MyYearbook) is a social networking service founded in 2005. In June 
2012, myYearbook was renamed MeetMe.  
 
This site reaches over 12 million monthly people, of which 6.9 million (55%) are in the 
U.S. The typical visitor plays games on king.com and uses Craigslist. 

Vertical

Social
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Meetme.com 
Demographics 
 

55% 45%

Gender

Age

18-24 25-34 35-44 45-54 55-64 

42
%

16
%

19
%

15
%

5
%

4
%

  65+ 

Household income$

<$150k

$50k-100k 

>$50k

19%

4%

74%

3%

$100k-150k

$

Source: Quantcast 
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Meetme.com 
Traffic 
 

Uniques per month

4 million USA 4 million international

Source: Quantcast 

Monthly impressions
915 million



2014 Media Kit 

Meetme.com 
Ad specs 
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Meetme.com 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual
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Pronto.com 
Overview 
Pronto is a comparison shopping web site that uses tools from the social networking 
world to connect shoppers. Pronto crawls the Internet for more than 70 million products 
such as apparel, books, electronics, sports equipment, and home decor from about 
65,000 retailers and e-tailers. Pronto was developed by IAC/InterActiveCorp (IAC) and 
launched in 2006. 
 
This site reaches over 4.2 million U.S. monthly people. The typical visitor frequents 
answerbag.com and shops at Safeway. 
 

Vertical

Shopping 
Comparison
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Pronto.com 
Demographics 
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Pronto.com 
Traffic 
 

Monthly impressions
2 million

Source: comScore 

Uniques per month

4 million USA
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Pronto.com 
Ad specs 
 

Standard

300x250
- Medium 
Rectangle

970x90 - Leaderboard

160
x

600
-Sky-

scraper
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Pronto.com 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual
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Urbanspoon.com 
Overview 
 
Urbanspoon is a leading online local restaurant guide that aggregates reviews from 
professional food critics, bloggers, and diners. Available on the web and through its 
popular iPhone, Android, Blackberry, and iPad applications, Urbanspoon provides 
reviews for restaurants throughout the United States, Canada, the United Kingdom, 
and Australia.  
 
This site reaches over 3.7 million U.S. monthly people.The typical visitor frequents 
MySpace, reads Auto Blog, and subscribes to Popular Mechanics. 
 

Vertical

Restaurant Guide
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Urbanspoon.com 
Demographics 
 

46% 54%

Gender

$

Household income$

<$25k

$25k-$39.9k 

$40k-$59k 

$60k-$74k 
$75k-$99k 

>$100k

8%

10%

15%

14%13%

40%

Source: comScore 

Age range

25 44

0 50
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Urbanspoon.com 
Traffic 
 

Monthly impressions
23 million

Source: comScore 

Uniques per month

20 million USA



2014 Media Kit 

Urbanspoon.com 
Ad specs 
 

Standard

300x250
- Medium 
Rectangle

728x90 - Leaderboard
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Urbanspoon.com 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual
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SpanishDict.com 
Overview 
Bidirectional Spanish and English dictionary with audio pronunciation of the words. 
This site reaches over 7.9 million monthly people, of which 5.7 million (73%) are in the 
U.S. The typical visitor uses Ticketmaster. 
 

Vertical

Reference
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SpanishDict.com 
Demographics 
 

49% 51%

Gender Age

18-24 25-34 35-44 45-54 55-64 

37
%

17
%

14
%

18
%

9
%

6
%

  65+ 
Household income$

<$25k

$25k-$39k 

$75k-$99k 

>$100k
10%

12%

16%

40%

16%

6%

$40k-$59k

$60k-$74k

$

Source: comScore 
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SpanishDict.com 
Traffic 
 

Uniques per month

60 million USA 13.4 million international

Source: comScore 

Monthly impressions
290 million

56 million 
international
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SpanishDict.com 
Adspecs 
 

Standard and EXPANDABLE

300x250
- Medium 
Rectangle

(Below Fold)

300x250
- Medium 
Rectangle

(Above Fold)

970x90 - Leaderboard

160
x

600
-Sky-

scraper
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SpanishDict.com 
Adspecs 
 

Rich Media

300x250
(Below Fold)

300x250
(Above Fold)

970x90 - Leaderboard

160
x

600
-Sky-

scraper
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SpanishDict.com 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXX

Alcohol,
Tobacco

Gambling,
Online
Casinos

Adult
Dating

Belly Fat

Targeting

Geo Contextual
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Vocabulary.com 
Overview 
Vocabulary puzzles and games. 
This site reaches over 109K U.S. monthly people. 
 

Vertical

Reference
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Vocabulary.com 
Demographics 
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Vocabulary.com 
Traffic 
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Vocabulary.com 
Adspecs 
 

Standard

300x250
- Medium 
Rectangle
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Vocabulary.com 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual
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Slashdot.org 
Overview 
"News for Nerds. Stuff that Matters." News site dedicated to Linux, hardware, and 
current trends. Updates every few minutes. 
This site reaches over 355K U.S. monthly people. 
The typical visitor shops at horchow.com, visits discovercard.com, and banks at Bank 
of America. 
 

NEWS

Vertical

Tech News
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Slashdot.org 
Demographics 
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Slashdot.org 
Traffic 
 

Monthly impressions
39 million

Source: comScore 

Uniques per month

400k USA
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Slashdot.org 
Adspecs 
 

Standard

300x250
- Medium 
Rectangle

728x90 - Leaderboard

300x600
- Half Page
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Slashdot.org 
Adspecs 
 

Rich Media / Rising Stars

1400 x 600 
- Wrapper



2014 Media Kit 

Slashdot.org 
Adspecs 
 

Rich Media / Rising Stars

970x66 - Pushdown
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Slashdot.org 
Adspecs 
 

Rich Media / Rising Stars

970x250 - Billboard

XX     Show Ad
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Slashdot.org 
Adspecs 
 

Rich Media / Rising Stars

970x250 - Billboard

300x250 or 300 x 600
- Sidekick 850x700 - Sidekick (Expanded)
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Slashdot.org 
Adspecs 
 

Rich Media / Rising Stars

970x250 - Billboard

300 x 600
- Filmstrip

850x700 - Sidekick (Expanded)



2014 Media Kit 

Slashdot.org 
Adspecs 
 Rich Media / Rising Stars

970x250 - Billboard

Logo  –  270x40 

270x460
- Portrait

(Primary App)

613x460
- Portrait

(Primary App
Expanded)

270x202
- Portrait
(2nd App)

270x202
- Portrait
(2nd App)

405x305
- Portrait

(2nd App Expanded)

405x305
- Portrait

(2nd App Expanded)
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Slashdot.org 
Adspecs 
 

Rich Media / Rising Stars

270x460
- Portrait

(Primary App)

150
x

1060
- Book 
Ends
(Right
Side)

150
x

1060
- Book 
Ends
(Left
Side)
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Slashdot.org 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual
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SourceForge.net 
Overview 
SourceForge is a web-based source code repository. It acts as a centralized location 
for software developers to control and manage free and open source software 
development.  
SourceForge offers free access to hosting and tools for developers of free / open 
source software, competing with other providers such as GitHub, RubyForge, Tigris.org, 
BountySource, Launchpad, BerliOS, JavaForge, GNU Savannah, and Gitorious.  
This site reaches over 2.5 million U.S. monthly people. 

Vertical

Tech Downloads
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SourceForge.net 
Demographics 
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SourceForge.net 
Traffic 
 

Monthly impressions
8.2 million

Uniques per month

2.1 million USA
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SourceForge.net 
Adspecs 
 

300x250
- Medium 
Rectangle

728x90 - Leaderboard

Standard
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SourceForge.net 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual
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AolRadio.com 
Overview 
AOL Radio powered by Slacker (formerly AOL Radio powered by CBS Radio, and prior 
AOL Radio featuring XM) is an online radio service available in the United States only. 

Music

Vertical
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AolRadio.com 
Demographics 
 

50% 50%

Gender Age

18-24 25-34 35-44 45-54 55-64 

18
%

18
%

21
%

25
%

10
%

8
%

  65+ 

Source: comscore 
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AolRadio.com 
Traffic 
 

Uniques per month

110k USA 395k international

Source: comscore 

Monthly impressions
31 million
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AolRadio.com 
Adspecs 
 

Rich Media / Rising Stars

300x250
- Medium 
Rectangle

300x250
- Medium 
Rectangle

728x90 - Leaderboard

300x250
- Medium 
Rectangle

728x90 - Leaderboard

Standard
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AolRadio.com 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual
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RVTrader.com 
Overview 
Database of recreational vehicle ads. Also includes categories for wanted ads, parts, 
and dealer mall. 
This site reaches over 219K U.S. monthly people. The typical visitor shops at Crate & 
Barrel, banks at Wells Fargo, and visits americanexpress.com. 

Vertical

Recreational 
Vehicles Listing
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RVTrader.com 
Demographics 
 

51% 49%

Gender Age range

45 54

0 60

Source: comscore 
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RVTrader.com 
Traffic 
 

Monthly impressions
550 million

comScore Ranking

Ranked
#1

RV site

Source: comscore 

Uniques per month

2.4 million USA

HHI

75k+

$



2014 Media Kit 

RVTrader.com 
Adspecs 
 

728x90 - Leaderboard

300
x

600
- Half Page

Standard



2014 Media Kit 

RVTrader.com 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual



2014 Media Kit 

Homes.com 
Overview 
Nationwide directory of houses for sale, real estate listings, home financing, mortgage 
companies and brokers. This site reaches over 1.1 million U.S. monthly people.  
The typical visitor eats at Taco Bell and shops at Kroger. 

Vertical

Home Search



2014 Media Kit 

Homes.com 
Demographics 
 

48% 52%

Gender Age range

35 44

0 50

Source: comscore 



2014 Media Kit 

Homes.com 
Traffic 
 

Uniques per month

9.5 million USA

Monthly impressions
950 million

Source: comscore 

comScore Ranking

Ranked
#4

Real Estate
site

HHI

75k+

$



2014 Media Kit 

Homes.com 
Adspecs 
 

300x250
- Medium 
Rectangle

Standard



2014 Media Kit 

Homes.com 
Targeting capabilities, Prohibited ad types 
 

Prohibited

XXXAlcohol,
Tobacco

Adult

Targeting

Geo Contextual


