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FIRST FLOOR LOBBY

Atrium Panel: Warm Gray

SCALE: 1" = 1'

Varied Heights/Shapes of 
panels TBD—Based on 
final shape of Tripod 
triangles above.  

Base mold ending 
TBD—Based on final 
placement of Tripod 
leg/relation to wall.

Front View of All Panels
1/4” = 1’
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“It is not the large that will 

defeat the small. It is the quick 
that will defeat the slow.” 

LET’S MOVE 
THE WORLD

New Balance is a model for moving our 
world forward. 

In 1954, we made our first company-wide 
philanthropic contribution, to the American 
Red Cross. We established the New Balance 
Foundation in 1981 to focus on combating 
childhood obesity. The Foundation for 
International Giving, created in 2011, reflects 
our continued commitment to community 
health. Today, SparkStart inspires children to 
ignite their movement spark. 

Our philanthropy and volunteerism continue, 
starting at home with local athletic 
organizations. Nationally, we give to causes 
including the Susan G. Komen Foundation, 
Playworks and ChopChop. 

A MODEL FOR 
RESPONSIBLE LEADERSHIP

EXPANDING
OUR FOOTPRINT

As the only athletic shoe company still 
making products in the United States, New 
Balance is proud of its manufacturing roots. 
Our New England and UK factory floors are 
the foundation of our production processes. 

As part of our international expansion, some 
of our manufacturing moved abroad 
beginning in 1978 in Tralee, Ireland. In the 
1980s, our production sites grew to include 
sourced facilities in Japan and China. These 
locations enabled us to develop a more 
e�cient production process and better fulfill 
local demand. 

LESSON FROM GLOBAL
MANUFACTURING

EVERYBODY 
PERFORMS 

Athletes rely on New Balance shoes, apparel 
and equipment to work hard, play solid, look 
good and feel comfortable. Founders William 
J. Riley and Arthur Hall designed the first 
shoe specifically for athletes—for the Boston 
Brown Bag Harriers running club in 1938. A 
few years later, we expanded to o�er shoes 
for other athletes. 

Today, we provide products for athletes at all 
levels around the world, but athletes aren’t 
our only consumers. Musical artists, fashion 
icons, Hollywood stuntmen and even U.S. 
presidents have proudly modeled our shoes 
and apparel. 

THE STORY OF OUR ATHLETES

MOVING FORWARD 
TOGETHER

New Balance’s success is rooted in our family 
values. Beginning with William J. Riley and 
through the early decades of ownership by 
the Hall and Kidd families, our core values of 
teamwork, integrity and total customer 
satisfaction remained our top priority. 

Since Jim Davis’ 1972 acquisition of New 
Balance, we have grown from just six to more 
than 5,000 associates worldwide who make 
lifelong friendships and encourage future 
generations to seek careers here. We 
continue to foster a family atmosphere in
an era of global expansion. 

OUR PEOPLE AND FAMILY VALUES

HEAD TO TOE

New Balance’s family of brands is everywhere, 
on and o� the field. Many people know New 
Balance’s “greatest hits”—the Trackster and 
the 320, 990 and 574 models. Amid this 
ever-growing name recognition, we acquired 
Dunham Bootmakers, a brand with a rich 
heritage of quality craftsmanship and 
performance, and also welcomed Aravon, 
Cobb Hill, PF Flyers, Warrior and Brine into 
our family of brands. 

Though running is still the heart and soul of 
the New Balance identity, other sports have 
inspired products that have become integral 
parts of our portfolio. 

OUR PRODUCTS AND 
FAMILY OF BRANDS

EXPERIENCE 
MOVEMENT

New Balance began as a modest 
door-to-door and traveling sales operation. 
Demand fueled rapid expansion into small 
stores and mail-order fulfillment. A retail 
experiment in the early 1980s eventually 
evolved into the New Balance Concept Store, 
and our model changed again with the 
introduction of Internet commerce. 

New Balance’s global footprint has grown 
exponentially with the addition of retail 
operations in Canada, Europe, the Middle East 
and Asia. In 2009, the first New Balance 
Experience Store opened in Beijing, providing 
an immersive shopping experience that 
blends history and innovation. 

OUR GLOBAL RETAIL EXPANSION

BODIES IN MOTION

THE SCIENCE AND ART OF  
PERFORMANCE ENGINEERING

New Balance’s researchers, developers and 
designers have kept us at the top of our 
game for more than 100 years.  

Our story begins in 1906, when founder 
William J. Riley designed an arch support 
that was inspired by the stability of his 
chickens’ claws. We built our reputation 
on shoes made for factory workers, police 
officers and others who labored on their 
feet all day, and started crafting shoes for 
athletes in the 1930s. 

Today’s Sports Research Lab and innovative 
designs strike a perfect balance of form, 
function and fashion.

Throughout New Balance’s history, 
innovation has paved the way to countless 
new markets. In 1972, our new owner,  
Jim Davis, was eager to tap into American’s 
growing interest in physical fitness. Through 
a balance of performance-based design 
and creative marketing, we achieved an 
unprecedented level of success that only 
grew as we expanded our product lines to 
include athletic apparel and equipment.

We continue to look for opportunities for 
product growth through inspired design  
and a keen understanding of our  
consumers’ needs. 

FOLLOWING 
OPPORTUNITY 

OUR ENTREPRENEURIAL SPIRIT

TRACKSTER 

Launched in 1960, the Trackster was the world’s first 
performance running shoe produced in multiple widths. 
The shoe’s ripple outsole was popular with athletes 
because it enhanced traction, absorbed shock and 
helped prevent common injuries. BOSTON LANDING

In 2013, New Balance broke ground on Boston Landing, 
our 1.45-million-square-foot health and wellness complex 
that will serve as the western gateway to Boston. Upon 
completion, Boston Landing will house our new 
headquarters, a sports complex, the Boston Bruins’ 
practice facility, a hotel, and residential and commercial 
buildings as well as retail and recreation amenities. 
Conceptualizing new merchandise and providing 
training facilities for athletes in the same space allows 
New Balance to develop, test and distribute products in 
a new and fully integrated way. 

1976 RUNNER’S WORLD AND 320 

New Balance’s 320 model made waves among industry 
peers and fitness enthusiasts for its superior design. The 
company’s international popularity skyrocketed when 
Runner’s World magazine named the 320 its #1 running 
shoe in 1976. 

BRANNOCK DEVICE

Since 1927, the Brannock foot-measuring device has 
assisted New Balance sales associates in finding the right 
fit for the New Balance consumer. Amid ever-evolving 
technological innovations, some tools are just as 
effective as ever: The Brannock device is still a mainstay 
at New Balance retail stores. 

MINIMUS

The Minimus collection, a line of footwear inspired by the 
sensation of moving about barefoot, was launched in 
2010 after extensive testing. Minimus shoes are 
lightweight but strong enough for wear on the road. 
A studied departure from a long tradition of sneakers 
with maximum cushioning, the Minimus marks our entry 
into a new world of forward-thinking athletic footwear.

NB GLOW JACKET 

New Balance’s NB Glow collection of high-visibility 
footwear and accessories, released in 2013, includes 
features that provide three levels of visibility, so athletes 
can run outdoors safely, day or night. 

3D PRINTED SHOE

Our Sports Research Lab, established in 2008, is 
dedicated to the development of new products 
through the study of athletes, biomechanics and sport. 
Since 2014, we have utilized 3D printing to create 
custom plates for the bottom of track spikes. 
Wear-testers train with these beta models, and in-shoe 
sensors along with our motion capture system collect 
biomechanical data that helps us improve our 
products’ performance. 

ORIGINAL PATENT 

On July 18, 1932, William J. Riley submitted a patent claim 
for an arch support for boots and shoes that fostered 
proper bone alignment and kept the wearer from 
placing too much pressure on the inner foot. Patent No. 
1974161 was approved by the United States Patent Office 
two years later.

RILEY/HALL/KIDD LEDGER 

From February 1931 until 1963, New Balance owners 
William J. Riley, Arthur Hall, and Paul and Eleanor Kidd 
tracked the company’s sales routes and finances in this 
handwritten ledger. 

Arthur Hall sold New Balance to his daughter, Eleanor, 
and her husband, Paul Kidd, in 1953. Eleanor was often 
seen within the New Balance walls sporting her signature 
red Tracksters, a shoe she helped perfect.

ELEANOR KIDD’S TRACKSTERS 


