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Abreon 2011: One OUTRAGEOUS Year!
Out-ra-geous \(,)au̇t-‘rä-jəs\ adj

Defi nition of OUTRAGEOUS (Merriam-Webster)

1. a: exceeding the limits of what is usual
b: not conventional or matter-of-fact: 

FANTASTIC

Recently, I was asked to describe Abre-
on’s 2011 performance. There was 
so much to say that I had a hard time 

deciding where to start. However, I think 
there is actually one word in the English 
language that says it all: OUTRAGEOUS! 

As defi ned by Merriam-Webster, something 
is OUTRAGEOUS when it exceeds the limits 
of what is usual, and there was clearly 
nothing usual about 2011. Whether it was 
the OUTRAGEOUS opportunity of running the 
largest SAP Education project in North 
America that we received through our stra-
tegic partnership with SAP or the fact that 
we welcomed 175 OUTRAGEOUSLY talented 
new team members, 2011 was certainly 
one for the record books. 

On top of that, it was the largest year for 
services in Abreon’s history! I am incredibly 
proud of what we’ve been able to accom-
plish and want to take this opportunity to 

thank the entire Abreon team for its hard 
work, passion, and OUTRAGEOUS commit-
ment to excellence. 

Along with record sales, other noteworthy 
accomplishments in 2011 include double-
digit growth in our Organizational Change 
Management practice, the addition of 25 
new brands, winning Best In Show for the 
most creative booth at two industry trade 
shows, and being named SAP’s Education 
Partner of the Year!

“Something is OUTRAGEOUS 
when it exceeds the limits 
of what is usual, and there 
was clearly nothing usual 

about 2011.”

And the Porsche Goes to…
T here's a question many of us ask 

ourselves everyday: how do I take the  
customers I have and quadruple my 

business in two years while boosting my 
margin and delivering exceptional customer 
service? The answer for SARCOM's Tracy 
Anderson was simple: offer them the 
services we do best; use our in-house 
LSO, PSO, CSO folks to help; and execute 

consistently day in and day out. Maybe it 
wasn't simple, but it was effective — she 
increased sales by $15,519,877 and her 
margin by $2,797,964!

In recognition of Tracy's dominating perfor-
mance, PC Mall presented her with a new 
Porsche 911 Cabriolet. Congratulations!

2011 was truly a 
banner year for 
Abreon, but the 
whole team is 
already focused 
on making 2012 
even more 
successful.

Frank Khalusi presented Tracy with a new Porsche 
at the SARCOM NSM.

In addition to our success in the enter-
prise space, we also enjoyed tremendous 
growth in our healthcare vertical, including 
the development of strategic new service 
offerings around optimization and meaning-
ful use, as well as the entrée into dozens of 

new healthcare clients through our strategic 
partnership with Allscripts.

If at the end of the day these combined 
accomplishments don’t meet the defi nition 
of OUTRAGEOUS, I don’t know what does. 
Once you’ve been defi ned or described as 
OUTRAGEOUS, it’s hard to go back, and ordi-
nary just won’t do. 

2011 was a year to remember, and we're 
looking forwarded to an OUTRAGEOUS 2012!
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PC Mall's Big Bets
T oday’s businesses are on the move, 

and our customers are no excep-
tion. They're looking for solutions 

to support easy access to company 
networks, improve communications with 
customers and colleagues, and increase 
security to protect their systems from 
threats. And our Big Bets directly address 
the emerging demands of our customers.

For each of our Big Bets (Collaboration, 
Borderless Networks, Secure Mobility, 
Data Center, and Cloud/Virtualization), we 
can extend our sales opportunities beyond 
a simple hardware or software sale by 
understanding who the customer is, what 
they do, and where their pain points are. 
From there, you can pull in both internal 
and partner technical resources to consult, 
design, and implement a solution that 
addresses the source of their pain rather 
than treating single symptoms.

Are you aware of the internal tools to 
support your Big Bets initiative? Check out 
the Sales Services Portal on MRC to fi nd 
advice on how to engage your customer in 
a conversation about Big Bets. There are 
also additional resources to increase your 
own knowledge, learn about customer 
successes, and fi nd a myriad of deliver-
ables that can be sent to customers.

You can also submit a Services SRC 
Request to engage one of the many internal 
resources to help you through the process. 

The Services Team will coordinate with 
you to understand your customer’s 
requirements, engage additional techni-
cal resources, and develop a solution 
for your customer. You can also direct 
your customers to one of the many white 
papers, reference guides, case studies, 
videos, on-demand webinars, and more 
information posted on our site and in our 
Resource Center. 

Continued on page 3.

Our High-tech Headquarters
W hen the company leadership 

decided to move PC Mall's head-
quarters to El Segundo, CA, one of 

the goals was to incorporate cutting-edge 
technologies into the new building, creating 
an advanced ecosystem that showcases 
to our customers and vendors that we use 
what we sell. PC Mall’s own Services Team 
got to work to plan and deploy a sweeping 
suite of high-tech systems to boost produc-
tivity and position ourselves as the leader in 
advanced IT solutions. They implemented 
six major technology initiatives, including: 

• Collaboration: To improve the 
company's communication capabilities, 
the Services Team implemented Cisco’s 
collaboration solutions, providing 
the robust infrastructure needed for 
HD videoconferencing both at our 
headquarters and remotely. In addition, 
they outfi tted the building with the latest 
Cisco IP phones with Unifi ed Presence. 

• Interactive Conference Rooms: From 
the videoconferencing capabilities to 
the touch-panel ambiance controls, 
the conference rooms were designed 
to be fully interactive. All aspects of the 
rooms — lighting, cameras, displays, 
projector screens, and more — are 
controlled centrally, making it simple to 
run stunning presentations and effective 
training sessions. 

• Data Center: Special attention was 
paid to the data center to minimize any 
disruption to the organization's day-
to-day business operations. Select 
servers were migrated out of the old 
headquarters and brought online at 
the corporate data center in Georgia. 
After that, the Services Team worked 
on constructing the new data center 
with strong environmental controls and 
proper power supplies. 

• Wireless Networking: Because many 
employees, visitors, and partners 
use notebooks, smartphones, and 
tablets throughout the building, it was 
critical that our wireless network have 
high availability and strong defenses. 
With wireless controllers and access 
points placed in key locations, our 
headquarters has incredible Wi-Fi 
density and enterprise-level security. 

• Surveillance and Access Control: 
Signifi cant attention was given to 
upgrading the entire organization’s 
security system. The Services Team 
unifi ed the video surveillance and 
access control of all locations under 
a single system with centralized 
management and oversight. IP cameras 
and badge scanners now watch over 
important access points, and sensitive 
areas are protected by limiting access 
to authorized personnel.

• Digital Signage: Though many of the 
new solutions are invisible, our digital 
signage is impossible to miss. Large 
displays — both individual panels 
and tiled video walls — are mounted 
throughout the building to welcome 
visitors, announce product focus 
days, display RSS news feeds, and 
provide sales stats. Plus, each display 
is connected to a shared network, 
so authorized users can broadcast 
updates instantaneously. 

Thanks to the dedication and diligence of 
PC Mall's Services Team, the entire orga-
nization is benefi tting from this investment. 
They have made our new headquarters a 
living, breathing example of today’s exciting 
business technologies. 

All of the digital signage throughout PC Mall's 
new headquarters is linked together on the same 
network, allowing instant updates at any time.

Teresa Brunner —
Marketing Manager, Services
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Project Symphony Is on the Way
It’s an exciting time to be at PC Mall! 

Last year, your leadership began plan-
ning for Project Symphony, a change 

initiative designed to improve both the 
way we work in harmony as an organiza-
tion and how we will continue to “Wow! 
our customers” throughout the marketing, 
order, and delivery process for our world-
class products and services.

As part of this change initiative, PC Mall will 
be retiring and replacing many of our exist-
ing systems and processes with new tools 
designed and configured to achieve three 
primary goals: streamlining the end-to-end 
business, making day-to-day transactions 
and tasks more efficient and timely, and 
creating a more agile environment that will 
be better adept at handling whatever the 
competitive market throws our way.

This change initiative will be rolled out in 
staggered phases. Within each phase, 
different parts of the organization will 
be brought onto the new platform and 
processes. This gradual Go Live schedule 
will be planned and executed in a strategic 
order to minimize risks to the business 
and interruptions in your ability to deliver 
products and services to our customers 
on time.

We did not approach these sweeping 
changes lightly. Your leadership has spent 
many hours and taken great strides to 
ensure that these new tools meet and 
exceed our current functionality. Moreover, 
we have assembled a project team to help 
make this transition as smooth as possible 
for you and the customers you serve. At 

the core of the project team are individuals 
selected from all the key departments. They 
will help design workflows that are inte-
grated, practical, and serviceable, allowing 
you to tackle your day-to-day tasks on day 
one without skipping a beat.

Prior to launching the new tools, each of 
you will receive the training needed to navi-
gate and use the future environment. There 
will likely be a learning curve, so technical 

system experts have been selected and 
are being trained for each of your respec-
tive areas. They will be on hand after 
each Go Live event to support you as you 
continue to become familiar with the new 
way of doing things. Additional measures 
will also be put in place to ensure that 
you have everything you need to excel. 
The most important thing to remember is 
you’re not alone.

In late April, we'll be hosting Kickoff meet-
ings, which will explain in greater detail 
what these changes will mean for you and 
introduce resources that will assist you 
through this process. Your attendance is 
paramount as this is a vital part of the go 
forward plan for you, Project Symphony, 
and for PC Mall because we cannot do 
this without you.

If you have questions about this process, 
please e-mail the change management 
team using the address below, and we  
will do our best to get back to you within 
24 hours.

John.Roux@abreon.com

We’re excited about what lies ahead for 
you and PC Mall, and we know that with 
your participation and support, we will 
drive the business to even greater heights.

“We’re excited about what 
lies ahead, and we know 

that with your participation 
and support, we will drive 

the business to even 
greater heights.”

Teresa Brunner — 
Marketing Manager, Services

As you start to relieve some of those pain 
points for your customer, you're also build-
ing a trusting relationship that hopefully 
turns them into a long-term customer who 
will consult with you before embarking 
down their next technology initiative. 

We've recently completed a number of 
successful Big Bets. Along with migrat-
ing one customer's data center to a 
PC Mall-hosted solution in under 90 
days, we spearheaded a school district's 
deployment of over 2000 tablet comput-
ers to students. Whether we're hosting 
Exchange for a software solutions provider, 
implementing a Cisco UCS data center 
virtualization and optimization project for 
a city government office, or enhancing a 
SharePoint site for a travel services bureau, 
PC Mall is here to help solve our customer’s 
technology challenges. 

PC Mall's Big Bets… Continued from page 2. PC Mall Gov’s Virginia Office 
Moves to New Location
T he first weekend in February marked 

the official move-in for PC Mall Gov 
to its new headquarters in Chantilly, 

Virginia. While only a short distance from 
the old space, the new location is far and 
away a significant upgrade that provides a 
professional environment intended to reflect 
who we are and what we do as a company.

The new facility features accommoda-
tions for a larger group of employees to 
handle future growth, a technology solu-
tion demonstration lab, conference rooms 
with state-of-the-art presentation technol-
ogy, and a reception area that offers both 
comfort and security. Plus, the new building 
is close to great restaurants, shops, hotels, 
and airports. 

Even though the new building adds a few 
additional minutes of commute time, every-

one agrees that it is a space we can all feel 
proud to work in — not to mention have 
customers and partners visit. 

Sharon Ennis — 
VP Federal Sales and Marketing

After outgrowing their previous headquarters,  
PC Mall Gov moved to a new building located in 
the heart of Chantilly, VA.

Kris Rogers — 
Executive VP, Sales and Marketing
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PC Mall Recognizes Its Loyal Team Members

Our Annual Core Values  
Award Winners for 2011
PC Mall’s executive team selected the 

following five associates as the 2011 
Core Values Winners for demonstrating the 
true spirit of our Core Values. In appreciation 
for their work, they each received a $2500 
prize. Congratulations and Thank You!

Wow! Our Customers
Matt Sayers, Professional Services 
Consultant at PC Mall Services

Success Comes from Never  
Being Satisfied
Cathy McIntyre, Shipping Lead and 
Trainer at AF Services-Distribution 
(Columbus)

Together, As One Team,  
We Can Conquer the World
Deb Nealon, Proposal Program  
Manager at SARCOM

There Is an “I” in Team
Susanna Kuhn, Marketing BD Specialist  
at PC Mall Canada

Be Humble
Corazon Maranan, Accounting  
Manager at OSRP

California
Simon Abuyounes

Abe Almbashir
Donald Barnum
Garry Blackman

Mark Boyd
Billy Ciampo
Debra Cline
David Craig

Charles Deerinck
Daniel DeVries

Paul Gifford
Sameera Gifford
Stephen Glatt

Robert Goldbaum
Bryan Horstman

Raja Itani
Ziad Itani

Abram Kaufman
Kristine Lane
Colette Lee

Margie Martin
Art McGrath
Sean Mollet

Jesse Moralez

Isaack Mungongo
Shannon O'Campo

Ralph Ponder
Steward Prasad
David Putnam
Kenneth Ray
Daniel Reid

Kathy Ressler
Rolando Robles
Hazel Runyan

Keith Short
Michael Sperounes

Victor Staggs
John Stimson
Vicky Tanner
Carrie Waller
Rory Zaks

Nissi Zhang

Tennessee
Zoe Anderson
Paula Banks
Betty Barnett
Chandra Guy

Roy Heath
Carolyn Hudson

Paula Ishmael
Steven Lindsey
Frances Morton

Donald Rutherford
Evelyn Shields

T his year's gala holiday party at  
PC Mall's new corporate headquarters 
in El Segundo, CA was more than just 

an opportunity to show off the company's 
fresh digs. It was also a time to reflect 
on the past and recognize the hard work 

and dedication of the team members who 
helped make PC Mall a success.

An elite core of employees—those who've 
put in at least 15 years with the company—
received a surprise and well-deserved 
token of appreciation: an iPad 2. 

Congratulations go out to our senior team 
members whose sticktoitiveness has been 
a true asset to PC Mall.

Curious about who's been here longer than 
Google's been in business? Here's the  
official list:
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OSRP Magic Ball 2011: A Year to Remember
OSRP's annual Christmas Party is one 

of the most anticipated company 
events of the year. Every December, 

the company comes up with a different 
theme to celebrate this great gathering. 
The creative minds behind this year’s 
Christmas Party promised something 
different, and they delivered. It was 
announced that our Christmas Party 
would be a ball — a Magic Ball.

Now, this is big departure from our previ-
ous Christmas Parties, which tended to 
be informal. Everyone was fired up about 
the theme, and the break rooms were all 
abuzz with talk about dresses, suits, and 
hairdos. As it turned out, their energy and 
excitement was the perfect reflection of 
how OSRP performed over the year.

We had solid growth in 2011 after the 
addition of eCost to the PC Mall family. As 
our demands grew, so too did our drive 
for excellence and efficiency. Looking 
back six years ago — when just a handful 
of people helped get the company off the 
ground — I cannot help but be proud of 
where we stand now and wonder what  
the future holds for OSRP. But I digress…

Our Christmas Party was held on December 
17. It was a cold night with a light rain. The 
holiday rush left traffic snarled, and getting 
a cab was an exercise in patience and luck. 
Out on the streets, it felt like any typical 
December night. At our party, though, the 

evening was anything but typical — it was a 
night filled with good cheer, great clothes, 
and lots of smiles.

The CAI Events Place was teeming with an 
elegantly dressed crowd of OSRP employ-
ees. Our General Manager, Rory Zaks, 
summed it up best when he said, “Wow! 
You all look good tonight!” Truer words had 
never been spoken, but we were there to 

recognize more than just fashion — we 
used the event to announce the employ-
ees who excelled during the 3rd quarter 

of 2011. Mr. Zaks called out the names 
of the awardees, and they walked up 
to the stage amid a howl of cheers and 
applause from their proud colleagues. 
Special awards were also given out to four 
employees selected as Mr. & Ms. Face of 
the Night and Mr. & Ms. Star of the Night, 
and they captivated the crowd by strutting 
their stuff up and down the aisles. 

The night would not have been complete 
without a raffle, and this year's Grand 
Prize was a pair of HP TouchPads. As 
winners were called for the minor prizes, 
you could hear the group's excitement 
grow as they awaited the winners of the 
coveted tablets!

Our Magic Ball also gave OSRP employ-
ees a chance to showcase their talents, 
and number of brave souls got up on 
stage and treated us to song and dance 
numbers. It was fun, it was stylish, and it 
was magical!

As we welcome 2012, the Christmas Party 
reminded us once again that each and 
every employee is an important piece of 

the beautiful picture that is OSRP. 

OSRP recognized its outstanding employees from the 3rd quarter of 2011 during the Magic Ball Christmas Party.

Don Jerico Yambao — 
Technical Support Team Supervisor, OSRP
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