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Iphone 4
Average of

Top 20 Samsung Galaxy

6.4 Hours11.6 Hours7.08 Hours

Cell phone batteries are draining at a faster rate and more 
often forcing patrons to seek alternative means to recharge 
their phones

This leaves a void in the overall customer experience. Not 
providing charging is on the same level as not providing rest-
rooms. 

Venue owners miss out on potential revenue, customer ac-
quisition and retention because patrons are leaving in search 
of an ulterior solution.

The Problem
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Research & Ideation

Competitor Analysis

User Research

Exploration

Analyzed Competitors
Identified Weaknesses
Determined Market Space
Collected User Data

Random Surveys
User Interviews
User Observation
Ergonomics Research

Explored Form/Function
Developed Key Value Props
Identified Needs
Developed Concepts
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Sketching & Refinement
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The beautifully designed and intuitive Amber charging station sports three cables in each compartment to cover 
95% of smart phones used in North America today (mini USB, iPhone 4 & iPhone 5). The unit uses biometric finger 
print scanning technology to secure a customers phone while it’s charging in a seamless, easy-to-use process. 

The Solution
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Value Proposition

ACQUIRE RETAIN SATISFY

Users will choose one 
venue over another 
based on whether or 
not mobile charging is 
offered. Through the 
Amber locator app, 
unit locations are 
pinned allowing 
venues to market the 
service as well as their 
own menus, events 
and specials.

Research shows that 
customers stay longer 
and buy more product 
when mobile charging 
is offered in a venue. 
Not only is Amber a 
great service to offer 
customers, but it also 
drives revenue by 
keeping patrons in 
venues longer. Time is 
money.

Amber heightens the 
overall customer 
experience and brings a 
competitive advantage 
to venues. Not offering 
mobile charging is like 
not offering a restroom. 
Keeping customer’s 
mobile devices charged 
keeps everyone satisfied 
and creates repeat 
customers
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Market Validation

480,000 Restaurants 
in North America 
today. If we took 
.25% of this market, 
that would equal 
$2.4MM in revenue. 

70,000

57,000

50,00050,200

COFFEE SHOPS

NIGHTLIFE VENUES

HOTELSHOSPITALS

THAT DOES
NOT INCLUDE...
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Revenue Model

Sale or lease of the unit 
itself. 

Advertisement on 
location application, 
marrying both customer 
acquisition and 
customer retention. 

Co-branding 
opportunities with larger 
brands through strategic 
channel marketing.

Shown Right:
Amber Location App
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