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seeming too domineering. However, when it’s your 
money, you have to be fi rm.

Love at ! rst sight? 
Property investment is not a fairy tale or a version of 
Eat Pray Love. Don't buy according to your personal 
taste or buy a property because you "fell in love" with 
it. You don't want to bank on the government for 
your future livelihood and retirement, so you have to 
invest prudently and intelligently. 

Look at the property unemotionally. Consider how 
many routes to airports, ferries, main roads or train 
stations it has. In general a fi fty-mile radius from 
the airport is a good rule of thumb to work with. 
! e more people your property appeals to, the better 
your chances of making a profi t from it. 

If you are planning on buying a property and 
letting it as a holiday home, then it should be close 
to the airport or within driving distance of a major 
city. If it is within driving distance, then the one-
hour rule won’t apply, but the six-hour rule will. 
Many people will drive to their destination if they 
cannot fl y there or if their destination is outside a 
major city and accessible via car, but no one wants to 

spend more than half a day of their holiday to drive 
to a destination. 

Family features
If you want to attract families or couples, it pays to 
have a family-friendly home. A property with a pool 
or close to the beach or a park, and within reach of 
decent supermarkets and some good restaurants 
will be ideal for a family. While you might imagine 
an idyllic retreat far from the urban landscape, the 
family you want to rent your property to might be 
looking for the opposite. 

Step into their shoes
When considering your options, place yourself in 
the mind frame of your ideal tenant - what would 
they want? If it ’s the property in front of you 
and it’s accessible, then it could be just the right 
investment.  

When consider ing invest ing in 
property, there are many factors 
to consider and one of the most 

important has always been location. And while 
location certainly remains a major factor, it is 
not the most important one! Rather, the key 
is accessibility, in other words, your property 
has to be quickly and easily accessible in the 
country and location you select to invest in. 

One way of thinking about the accessibility of a 
property is to consider how far the property is from 
the airport. ! is is a driving factor when you consider 
the appeal and sustainability of any property as an 
investment. When you are looking at property, don’t 
let yourself be bullied into viewing quaint homes or 
houses o" -the-beaten-track. 

Respect the budget
Don't waste your time on viewing properties which 
are priced outside your budget, unless you are certain 
you can negotiate the price down enough to match 
your budget. Stick to your budget and be very fi rm 
regarding this when dealing with realtors. Too 
often, buyers don’t speak up, for fear of o" ending or 
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Location, location, location? 
Accessibility is key
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