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EXPERIENCE 
2014-Present  Bloomberg BNA      Arlington, VA 
   Manager: Copywriting 
 

• Responsible for managing a team of copywriters: two in-house and a variety of 
freelance resources. 

• Mentored the copywriters, offering ways to elevate their craft, to work more 
efficiently, to activate their “intellectual toolboxes,” and to offer multiple 
creative options to the internal clients, usually consisting of a spectrum from 
“safe” to “risky.” 

• Practiced a form of “Servant Leadership” with regards to the copywriters I 
managed. This means that I always offered insight and advice into how to 
succeed at new tasks, versus retaining that knowledge for myself. This, in turn, 
meant that each copywriter garnered new skills each project, without any 
resistance from myself, which resulted in copywriters able to handle more and 
more work, and a manager able to focus on branding, corporate concerns, and 
more. 

• Conveyed the message of the brand through a variety of materials: web, mobile 
device, print, and video. 

• Created both the overall umbrella brand voice and the supporting brands for 
cause/charity based initiatives at the company. 

• Reworked marketing strategy as it relates to messaging, moving the company 
from description/call-to-action forms of communication to a content/market-
need/discover form of communication. 

• Entirely overhauled the creative process to encourage collaboration between 
the creative teams: digital, video, and traditional graphic design, going from an 
assembly line approach to a collaborative approach based on creative briefs. 

• Created “best strategy” templates for online and digital communication, 
including emails, webpages, email blasts, and more, in order to focus on 
marketing strategy and targeting, versus the prior “kitchen sink” approach. 

• Created the communication strategy and the copy for the 'Bloomberg BNA 
Custom Events' initiative, from the brochure to the website and all aspects in 
between. Encouraged the use of unique, distinct methods of delivery, including 
microsites and apps. 

• Rebranded Bloomberg Law with a focus on growth, advisement, and profit for 
users by creating the [FOCUS] campaign, which used striking, black-and-white 
photography paired with simple words and strong branding statements to 
convey both a personal connection to the potential end consumer and 
confidence from a corporate perspective. This campaign extended to all 
communications: traditional, digital, video, email, live event, and more. 

• Conceived and wrote the Bloomberg BNA HR & Payroll “No Translation 
Required” campaign, which was distributed across all verticals: traditional, 
digital, and video. This campaign was unique for the company, in that the 
service offered to the HR/Payroll professionals was expertise in common 
language, versus expertise in technical, elevated language. 

• Guided and crafted numerous creative concepts and executions with the 
Creative Services team, from new ad campaigns, to brochures, videos, digital 
packages, and more. 

• Insisted on integrated marketing, where the traditional arm complimented the 
digital arm, the video arm, and the live event creative, in order to promote 
reach, frequency, and consistency. 

   • …and so much more. 
 
  



1998-Present  Freelance       Washington, DC 
Senior Copywriter; Content & Branding Specialist; Creative Direction 

 
•  Wrote and conceived a variety of materials across all platforms and verticals. 
•  Clients include Vocus, Capella Hotels & Resorts, DreamHouse Studios, K. 

Hovnanian Homes, Orleans Homes, The Related Group, Grainger, The Shelton 
Group, NDG Communications, The Related Group, e-Site Marketing, Brookfield 
Homes, TV on Wall Street, V2 Electronic Cigarettes, Proof, Burson-Marseller, 
Dominion Energy, Fix The Debt, The Teaching Company/Great Courses, 
Georgetown University, PeerBelt Incorporated, Hinge Marketing and more. 

•  Highlights of the work include: 
• Case studies detailing the Vocus solution for website, public relations 

and general marketing usage. Involved interviewing clients, 
transcribing client testimony and presenting a compelling case 
study for the public. 

• Integrated e-mail campaigns for Vocus events and appearances at 
trade shows. These e-mail campaigns targeted specific audience 
groups with a series of e-mail messages designed for that particular 
cohort, and were written to fit together and create a cohesive 
messaging whole. 

• The overall brand voice for Capella Hotels and Resorts, using market 
data to differentiate the brand from others in the premium 
hospitality category. 

• All website copy for every Capella Hotel & Resort worldwide. Used 
the branding voice as a filter to determine effective copy. Advised 
external agencies as to print and brochure creative, in order to 
ensure brand consistency. 

• The website for Dreamhouse Studios, positioning the interior design 
firm as an “artisan design house,” using the ideal of creating 
tableaus with passion to drive the creative. Directed the visual look 
and feel of the website, driven by copy choices and the overall 
vision of the brand. 

• Brochure, website, advertisement and press release copy for a suite 
of real estate companies, both at the corporate branding level and 
the individual development level. 

• Video and website copy for Grainger’s “Green Ambassador” 
initiative, encouraging employees to sign up to help take the 
company into a more ecologically friendly era. 

• Branding concepts for Dominion Energy, using their pre-existing 
lineman idea to craft new advertising for print and television work. 

• A series of news outlet friendly articles based on studies conducted 
by the Georgetown Institute for Customer Research. This involved 
paring down the research to core concepts and discovering the 
storyline hook that would drive an audience to explore the research. 

• Re-branded and rewrote the website descriptions and research 
web copy at the Georgetown Institute for Customer Research. 

• New brochure, website and advertising concepts and copy for a 
variety of clients via Hinge Marketing, as well as formulating content 
marketing initiatives to extend the life of the branding initiatives and 
traditional marketing initiatives. 

• The brand voice, the primary website copy and business microsite 
copy for PeerBelt, a new search engine company. 

• A sequence of blog posts and news articles for PeerBelt, designed 
to offer a relatively small company a lot of marketing reach for 
minimal expense. 

• …and more. 
 

2012-2012  VIVA Creative       Rockville, MD 
Senior Writer 

 
•  Conceived and wrote RFP creative proposals for institutional, non-profit and 

corporate events. This constituted the storytelling role of my work: coming up 
with the umbrella message and theme for an event, and then demonstrating 
through the RFP the ways that the theme and message will be brought to life. 
The proposals included the Gettysburg Commemoration, the Obesity 
Conference for the National Partnership For America, the annual Aflac Sales 

 
 



Meeting, the AIPAC National Conference, the AIPAC National Summit and 
more. 

•  Created a variety of materials to support these live or virtual events. This 
constituted the execution role of my work: taking the ideas from the RFP and 
turning them into scripts for videos, for walk-in sessions and plenary sessions, for 
poster lines and copy, and even for original song compositions.  

•  Acted as principal writer on a bi-weekly, in-house web broadcast for Audi: Audi 
Progress. Worked with the producer on vetting stories, writing and editing the 
scripts, and in creating and populating a chart of web links for easy use by the 
digital team.  

•  Supported copy needs throughout the organization: from new headlines and 
initiative names to teaser videos, smart phone app communications, marketing-
related tweets and more. Clients included Galderma, WSWA, the Pennsylvania 
Convention Center, SmartCMO.com, CSC, Weight Watchers, Mary Kay 
Cosmetics and others.  

•  Partnered with the other writer to help facilitate a work process and a creative 
brief system into the organization. 

•  Managed and directed freelance writers on projects when needed. 
 

 
2011-2012  TBC, Inc.       Baltimore, MD 

Senior Copywriter, Creative Department 
 

•  Worked as part of an integrated creative team on a variety of clients, ranging 
from international brands to regional casinos. 

•  Created and wrote original television, radio and print advertisements for Haribo 
USA, Smart Balance, Visit Baltimore and more. 

•  Wrote and updated the Smart Balance website monthly, as well as coordinating 
efforts to match the email and blast communications. 

•  Drove every day from the bliss of bucolic Georgetown to the mists of Fells Point in 
Baltimore, an hour plus commute each way. 

 
 

2008-2011  Rosetta Stone       Washington, DC 
Senior Copywriter, Creative Services & Brand Marketing 

 
•  Created marketing copy for every business vertical: consumer, government, 

institutional, and Homeschool. Helped ensure consistency of voice across all 
verticals. 

•  Conceived, wrote and executed the first brand campaign in the company’s 
history: Understand. Populated that messaging across all marketing outlets: retail, 
product, point-of-purchase, direct response television and radio, mailers, 
websites, landing pages, banner ads, blogs and “advertorials.” 

•  Formalized a marketing copy editorial process that helped eliminate excess 
revisions while also serving the needs of Brand Marketing, Direct-To-Consumer 
Marketing, Product and Pedagogy. 

•  Regularly managed and edited writers for outside agencies and freelance 
sources, both as a creative lead and to ensure the projection of the correct 
brand voice. 

•  Helped to create an ongoing branding initiative, to move Rosetta Stone away 
from the “direct response” era of marketing. 

•  Founding member of “The Wheelhouse,” a group of Rosetta Stone employees 
from different departments that came together to discuss business issues. 

•  Worked extensively with Brand Marketing to establish and maintain a “Brand 
Voice” in all advertising and marketing. 

•  Formed a partnership with the international art director, in order to successfully 
launch Rosetta Stone in the United Kingdom and the euro zone. Using limited 
funds, we launched a series of highly branded, co-sponsored marketing 
initiatives in Europe, as well as launching a new product package more suited to 
the market. 

•  Managed and mentored a team of copywriters and proofreaders. 
 

  



 
2007-2008  XM Radio, Inc       Washington, DC 
   Senior Copywriter, Creative Services Division 
 

•  Wrote branded copy across a variety of platforms: television, radio and print 
advertising, as well as station interstitials, store videos, web, direct mail and form 
letter. 

•  Worked with the branding agency to insure consistency though all 
communications. Left when they merged with Sirius. 

 
 

2007-2007  DelucchiPlus Marketing     Washington, DC 
   Senior Copywriter/Producer/Brand Management 
 

•  Worked with the senior creative staff to create branded real estate campaigns. 
•  Wrote and produced radio, video, print/brochure and internet advertising 

materials, with a focus of quick production. 
• Left due to the downturn in the real estate market, as well as some professional 

issues. 
 
2006-2007  Full Circle Productions      Atlanta, GA 
   Senior Copywriter/Branding Specialist 
 

•  Responsible for ideologically branding real estate developments. This process 
included working with three art directors to come up with their individual brand 
stories and voices, turning that story into examples of print, website, direct mail, 
email, broadcast and location-based advertising, and in crafting the 
communication for the client pitch.   

•  Acted as the “brand police” for the creative team, forcing ideas through the 
“brand filter.” 

•  Wrote long-form copy for brochures, website content, and industry magazine 
articles, all based on the original, ideological brand created. 

•  Crafted headlines and copy for web and traditional media placements. 
    
1998-2006  Zimmerman & Partners, Advertising    Ft. Lauderdale, FL 

Senior Copywriter/Producer, Print Director 
 
• One of only four writers who worked on Nissan of North America nationwide. 
•  Worked my way up the ranks of the organization, starting as a junior copywriter 

in their retail automotive department and leaving with national, award-winning 
advertising experience. 

• Collaborated with editors, directors and artists to produce a variety of 
campaigns, ranging across all tiers of marketing.  

• Experienced with all aspects of creative work in advertising, from writing and 
creation to management of production. 

   • Honed my ability to create within a set of “Brand Identity” limits. 
•  Created large, multi-faceted “pitch books,” used to research and target 

creative work for client pitches. The effort paid off: the “pitch books” for Papa 
John’s and for Six Flags resulted in our successful capture of that business 
opportunity. 

•  Helped to create Zimmerman’s first in-house brand: “Z-Motion.” Worked with an 
editor to create a supporting video used for both lobby engagement and 
recruitment purposes. 

•  Acted as division lead for Nissan during hurricanes. This responsibility included the 
setting up of an office at a remote location, the continued processing of the 
work from the new location, and nightly status sessions with the nationwide 
team. In one hurricane, this entailed setting up an office and working remotely 
with a team of four on all Nissan initiatives for nearly a month.  

• Former administrator of the Print Department, where I managed a team of five 
junior writers as they processed the quick order needs of hundreds of car 
dealerships in their weekly advertising push. 

• Writer and designer of radio, television, print, and internet advertising 
campaigns. 

• Clients include Nissan, Papa John’s, Levitz, Six Flags, Lennar, Blue Dot and more. 
 

 
 



1996-1998  Frank Dog Productions     Tampa, FL 
Promotions Director, Playwright, Actor 
 
• Organized and planned promotions for the fledgling theatre group,  

securing funds for television, radio, and print promotions. 
• Acted as an executive producer, overseeing entire seasons. 
• Wrote and performed in many plays. 

 
 

EDUCATION 
High School  New World School of the Arts     Miami, FL 

Conservatory Certificate in Musical Theatre 
 

College  Florida Atlantic University     Boca Raton, FL 
Cum Laude Degree In English Literature 

 

 
 
  



 
REFERENCES: 
 
Pamela Mulder-Ratti, President, Marketing at Rosetta Stone 
540-578-3941 
 
David Stirewalt, Director of Creative Services, Full Circle Productions 
770-378-8471 
 
Joyce Bentzman, Marketing Operations Manager, Rosetta Stone 
202-415-6923 
 
Chris Cannon, Senior Copywriter, Zimmerman Advertising 
704-458-1771 
 
Ami Sallee, Director, Frank Dog Productions 
813-598-2279 
 
Sacha Cohen, Social Media Director, Rosetta Stone 
202-251-9417 
 
Lottie Green-Kutos, Senior Writer, VIVA Creative 
301-537-1768 
 
Ted Irvine, Director of Design, SB Nation (Delucchi Plus) 
703-439-7507 
 
Ed Ethridge, AVID editor and freelance collaborator, Zimmerman Advertising 
954-665-7480 
 
 
 
RECOMMENDATIONS FROM LINKEDIN.COM 
 
PEOPLE I’VE MANAGED 
“I have worked directly under Aaron for almost 2 years now and have enjoyed every minute of it. Aaron is not 
only an amazingly talented and creative copywriter, he is also wonderful at delegating efficiently and handling 
his managerial duties.  
Aaron is a great example for me, showing me how to handle copywriting assignments and giving me the 
confidence to grow into a more competent copywriter myself. He multi-tasks with the best of them and is always 
quick to handle issues and tasks; fairly, accurately and thoroughly. He is a very gifted writer with a broad range of 
writing knowledge and background. I feel very lucky to be mentored by Aaron, who truly is amazing at what he 
does.” 

-Jessica Diaz, Junior Copywriter, Rosetta Stone 
 
“If you're looking for someone to give you a different perspective on any subject, Aaron is that person. In my years 
working for him, I have watched him hit impossible deadline after impossible deadline. His ability to look at things 
from a different point of view are of great use in a creative environment. He is straight-forward and you always 
know where he stands.” 

-Aaron Stoklosa, Junior Copywriter, Zimmerman Advertising 
 
“This far along in my career, I can still say without a doubt that Aaron Gordon was the best boss I have ever had. 
He was not only fair and hard-working, but fun. Because of our shared views of work ethic and not batting an eye 
when it comes down to getting the job done, I found Aaron to be an incredible mentor, one that I rely on daily for 
advice in professional matters.” 

-Jennifer Raskin, Junior Copywriter, Zimmerman Advertising 
 
PEOPLE WHO HAVE MANAGED ME 
 
“Prolific? Check.  Passionate? Oh yeah.  Polished? Very. And plenty more adjectives that don't begin with a P. 
Aaron worked with me as Sr. Copywriter during my time at Rosetta Stone and oh, the stories we have. Seriously 
though, he's a great writer. Strategically grounded when necessary, yet easily able to work without the trappings 
of a Brief (read "drive-bys"), Aaron churned and burned a ton of work at Rosetta Stone. He understands Branding 
as well as the more tactical needs and delivers it all with style and humor that makes even the most angst-ridden 
stakeholder crack a smirk. Aaron is a great addition to any creative team and I hope we have the good fortune 
to work together again.” 

-Alan Blose, Executive Creative Director, Rosetta Stone 
 
 



“Aaron was a key part of our creative efforts at Rosetta Stone. His candor, wit, brilliant copy, and commitment to 
authenticity made him a trusted resource when the words and execution needed to be great. I valued Aaron as 
an ideation partner and could always count on him to speak with the voice of the consumer.” 

-Eric Duehring, Chief Marketing Officer, Rosetta Stone 
 
“Aaron is truly one of the most unique copywriters I have ever had the fortune to work with. He understands 
complex marketing issues and is able to develop content that clearly communicates with the buying 
demographic. Aaron thinks in terms of multichannel dissemination of the brand, a talent not often seen in the 
industry.” 

-Ray Bouley, Owner, Full Circle Productions 
 
“Aaron is one of the best in the business, period. He will take on any project, big or small, turn it in record time and 
be on point with all of his ideas. He was critical in meetings to help keep things moving and by challenging the 
group with new ideas. He is an awesome team player, willing to go the extra mile every time. And just one of the 
all around best people I know. I would love to work with him again.” 

-David Stirewalt, Director of Creative Services, Full Circle Productions 
 
“I had the pleasure of working with Aaron Gordon when we were both employed at Zimmerman Advertising in Ft. 
Lauderdale, Florida. Aaron was efficient, talented, professional and considerate on every level. I enjoyed our 
association and would gladly work with him again in any capacity. I would consider him an asset to any 
organization.” 

-Michael Cannon, Senior Creative Director, Zimmerman Advertising 
  
BUSINESS LEADER ACCOLADES 
 
“Aaron is an exceptional creative mind whose talents extend far beyond the written world.” 

-Brett Danick, CDO & Head of Product, VIVA Creative 
  
“I had the pleasure of working with Aaron on multiple promotional opportunities at Rosetta Stone. He is truly 
talented and clever copywriter. His ability to create innovative and creative messaging while judging multiple  
 
priorities against aggressive timelines makes him a true asset to any organization. Aaron’s efforts have resulted in 
meeting marketing and revenue goals. I would welcome the opportunity to work with Aaron again in the future.” 

-Leili Boroumand, Head of Business Development, Rosetta Stone 
 
“Aaron is fun, intelligent, and gets work done. Having Aaron in the office really makes a difference. He has an 
amazing sense of humor. Aaron is very quick to grasp the business need and bring that into some really high 
quality copy. Aaron works very quickly and produces very high quality work, it seems to just flow from him very 
naturally. He is very creative and at the same time can really roll with the punches and always willing to make 
things better or rework. I recommend him and I would like to work with him again myself.” 

-Blade Olson, Chief of Business Development, Rosetta Stone 
 
“Aaron is a very talented and gifted writer. He is highly creative and developed new and innovative advertising 
that helped us to achieve our marketing goals in a number of different areas. Further, I have thoroughly enjoyed 
working with Aaron. He is a solid contributor and a great member of the team.” 

-Darin Ohlandt, Marketing Director, Bloomberg BNA 
 
“There are truly no words to define this talented writer. More than a wordsmith, Aaron provides thought, creativity 
and talent to his work. He is adept at understanding the task at hand and gifted in how he is able to convey 
evocative words. Truly a pleasure to work with such a talent.” 

-Joyce Bentzman, Director, Marketing Strategy, Rosetta Stone 
 
“Aaron Gordon is clever, incredibly quick-witted, and exceptionally talented. I had the pleasure of working with 
him at Rosetta Stone where he routinely—and quite deftly—shifted gears between multiple audiences (middle 
school teachers, military top brass, Fortune 500 c-suite executives, consumers) and mediums (consumer 
packaging, emails, brochures, advertisements, website), all while working with multiple stakeholders and their 
individual points of view. Not the easiest environment in which to deliver creative, well-crafted copy but Aaron 
always did. I highly recommend Aaron and welcome the opportunity to work with him again someday” 

-Dawn McAvoy, Marketing VP, Education, Rosetta Stone 
 
“Aaron is an endlessly creative, prolific and deadline-driven copywriter who blends corporate responsibility with 
collegiality and buoyant good humor. Indefatigable and candid, he'll always let you know where things stand, 
which is usually... finished.” 

-Duane Sider, Pedagogy Language Chief, Rosetta Stone 
 
  



“I know Aaron to be a very talented writer that can take any business and bring it to life with his words. He is quick 
to understand the message and the targeted market. The speed at which Aaron can write always amazed me.” 

-Ann Gueffier, Chief Financial Officer, Delucchi Plus, LLC 
 
“I had the pleasure to work with Aaron on multiple print, web, and radio campaigns while at Rosetta Stone. He 
always had this uncanny ability to get into the customer's mind and product copy that speaks directly to that 
audience. Incredibly talented and intelligent individual who was able to think higher-level strategy and then 
understand how to execute in any copy he was writing. Extremely creative and fun person to work with, I hope I 
get the pleasure to do so again in the future.” 

-Lindsay Lam, Associate Director, Strategy, Rosetta Stone 
 
FREELANCE FELLOWS 
 
“Aaron is a hard working, clever copywriter that always brings a fresh perspective to the table and delivers on a 
wide range of writing styles from the very technical to the very abstract. Aaron is a fantastic team player during 
the concept development stage and is able to carry an idea throughout the process. He is a pleasure to work 
with even during the most stressful situations and is great at managing his time to make sure the job get done. 
Aaron is a huge asset to any creative team.” 

-Stephen Baer, Founder, Managing Partner, The Game Agency 
 
“Aaron contributed some inspired, engaging essays to my online journal, reality blurred: exposed, during its brief 
life. From his initial pitch to his final draft, he was more than willing to accept feedback and thoughtfully revise 
when necessary, as he was deeply committed to doing the best work possible. I'd be more than happy to work 
with Aaron again, and definitely look forward to seeing his work elsewhere.” 

-Andy Dehnart, Writer, TV Critic, Teacher, Improviser, RealityBlurred.com 
 
“Working with Aaron, means working with a copy writer who is a true strategic partner. His voice and passion are 
invaluable pieces of the branding process. By providing a brand filter, he helps focus the team, the brand and 
how the brand is managed.” 

-Ted Irvine, VP of Design, Vox Media 
 
DIGITAL AND MULTIMEDIA CONTENT CREATORS 
 
“Aaron truly knows how to captivate an audience through writing. Working with him on several projects now, I 
have noticed his ability to not only tell a story, but connect mentally to the clients and intended audience's 
needs. He is a joy to work with, and truly appreciated for his creative guidance.” 

-Jennifer E. Harris, Multimedia Content Producer, VIVA Creative 
 
“Aaron has the uncanny ability to produce an incredible amount of work in small amount of time and not only do 
it efficiently, but with spot-on accuracy of the client's wants and needs.” 

-Lottie Green Kutos, Digital Content Marketer/Strategist, VIVA Creative 
 
“Aaron is an exceptional creative writer who always brings fresh ideas to the table. Works well under pressure, very 
detail oriented, and always fun to be around—I recommend Aaron without hesitation.” 

-Josh Thomas, Interactive Designer & UX Engineer, Rosetta Stone 
 
“Aaron is witty, quick, creative and brilliant with words. He consistently delivers quality work within tight time 
constraints and brings a distinctive perspective to all projects he works on. I can always count on Aaron to help 
solve any messaging challenges.” 

-Sarah Soule, Web Content Manager, Rosetta Stone 
 
“I have had the pleasure of working very closely with Aaron for the past 2 years on high profile content, design, 
and branding initiatives for rosettastone.com. I'm always amazed at the amount of great ideas and creative 
content/design directions that Aaron can deliver in extremely tight deadlines. He has also done a great job 
aligning content and creative direction with a large audience of very vocal stakeholders. He is a rock star 
copywriter!” 

-Alicia Knight, eCommerce Director, Rosetta Stone 
 
“Aaron is an extremely talented, passionate and creative copywriter and thinker. He comes to all projects filled to 
the brim with ideas that both excite and inspire his colleagues. His ability to turn around crisp, well-crafted copy 
under near-impossible deadlines and under the most challenging of circumstances is remarkable. Aaron and I 
collaborated closely while working at Rosetta Stone. Together, we completely rewrote and overhauled the 
company's ecommerce website, infusing it with a voice, personality, and life. I would very much welcome to work 
together again with Aaron, and hope to do so in the near future.” 

-Sacha Cohen, Web Content Director, Rosetta Stone 
 
  



“Aaron’s constant state of creativity provided an unsurpassed service to our studio and interactive team. Never 
was there a questioning moment of what to do for a particular client or project with such a creative thinker!” 

-Carlisle Connally, Interactive Creative Director, Delucchi Plus, LLC 
 
CREATIVE CONTEMPORARIES 
 
“Working with Aaron is always a pleasure. His passion and knowledge for his field is clear to see and always 
inspiring. His understanding also goes much further than copywriting, but deep into brand strategy and the visual 
world. His strengths are his ability to deliver excellent work consistently and always on time. Aaron has an ability to 
step outside a brief and look in from many different angles - understanding all sides of how a project can work 
and be communicated. When I have worked with Aaron, I have truly enjoyed every minute of our creative 
journey.” 

-Rebecca Murray, Creative Director, Rosetta Stone 
 
“Aaron is one, if not the most creative spot on writers I have worked with. His energy lifts those around him and 
truly pushed me to be more creative.” 

-Charles Linden, Art Director, XM Satellite Radio 
 
“Aaron welcomes challenges and attacks them with a vigor and speed that's been very much appreciated over 
the three years I've worked with him. He's always ready to offer a brand defining voice, a dollop of levity and 
common sense. You'll do well to listen..” 

-Ricardo Lianez, Art Director, Rosetta Stone 
 
“Advertising, in a nutshell, is meant to be persuasive and you would be hard-pressed to find a more persuasive 
writer than Aaron. I had the pleasure of working alongside him at Zimmerman Advertising and found Aaron to be 
an invaluable asset to every project. He is creative, intelligent and hardworking. Whatever the challenge, Aaron is 
always the first to volunteer and the last to leave – a quality I strongly admire in him. I would highly recommend 
Aaron as an asset to any organization requiring a strong, brand-focused, persuasive writer.” 

-Karma Swanepoel, Senior Copywriter, Zimmerman Advertising 
 
MARKETING PARTNERS 
 
“I have worked with Aaron now for over 2 years. As a Brand Marketing Manager, I have worked with many 
copywriters over the course of my career, but Aaron certainly stands out of the crowd. He has a strong ability 
provide relevant and elegant copy, but he also understands the brand and marketing principles on which the 
projects are built. He takes every opportunity to enhance his projects by bringing new approaches and ideas to 
light. He gets the art and the science behind it all, which really elevates his work. We jokingly call his skill set, word 
magic. He grasps onto concepts quickly producing high quality output remarkably fast, and he will continue to 
perfect the copy even as the marketing goals of the project change ensuring superior output. Aaron is certainly 
an asset to any creative or marketing team.” 

-Monique Canada, Brand Marketing Manager, Rosetta Stone 
 
“Aaron displayed exceptional skills as the Senior Copywriter at Full Circle Productions. In addition to customizing 
each writing project with creative flair, he was able to strategically accommodate the project within budget and 
according to all tactical requirements. Additionally, Aaron possessed the unique ability to collaborate with both a 
strategic and creative team and remain focused on the integrity of the project while still interjecting strong 
creative direction.” 

-Heather Breslin, Account Executive, Full Circle Productions 
 
“Aaron is an outstanding Copywriter. Outstanding doesn't even begin to do him justice. His ability to take baseline 
concepts and grow them into the structural support of the entire creative effort has shown time and time again 
his true mastery of his chosen profession. Add to that his ability to take a very stressful "Zimmermanian" work 
environment and actually make it enjoyable through humor, passion, and energy. Each day we worked together, 
I always enjoyed going into his department. In a very real way, his impact helped me become the advertising 
executive I am today. This does not even begin to scratch the surface of Aaron's ability or character. If given the 
opportunity, I would gratefully work with him again. If you ever need more information about him, please feel free 
to call or email me.” 

-Tim Lunt, Account Executive, Zimmerman Advertising 
 
“Aaron Gordon is a star in his own right, he is a talented, creative, strong, sharp individual who works tremendously 
well - side by side with all levels of Staff and Management! I truly enjoyed Aaron's sense of humor to get through 
challenging situations- at all times! No matter what!” 

-Heidi Moss, Marketing Strategist, Zimmerman Advertising 
 
  



ACADEMIC ALLIES 
“Aaron Michael Gordon was a student in my literature course on major American writers when I was a professor in 
the Department of English at Florida Atlantic University. He was among the top 5% of students in that class. Aaron 
was bright, articulate in both writing and speech, and offered sensitive, innovative readings of the texts we 
addressed in the course. I recommend him without any reservation whatsoever.” 

-Glyne Griffith, Professor, English Literature, Florida Atlantic University 
 
“Aaron brought a great energy and determination to the class - he aspired to be his best and inspired others to 
do the same. He was supportive of everyone and I'm so glad that we were classmates and friends.” 

-Nicole Lewin Mariash, Student, New World School of the Arts 
 
“Aaron was a passionate, talented, and insightful student who was an inspiration to me and many other students 
who studied with him.” 

-Christina Whitehouse-Suggs, Student, New World School of the Arts 
 
 
 
 
 
 
 


