3.3 The Marketing Mix - Price /A RA
PETITE

Zara’s pricing is affordable, with different ranges to suit different budgets of the target consumers
e.g. Zara Collection creates prestige image with premium pricing suited for shoppers with a high
disposable income.

One overall pricing policy evident from the price band matrix below is Psychological Odd Pricing. This
is where prices are set just below an even figure (such as £34.99) to drive demand for irrational
purchases, and perhaps to give the illusion that a product is much cheaper due to less figures.
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Exit Price Price Band Matrix (by product category)
£20 £40 £60 £80 £100 £120 £140 £160
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£19.99 £69.50 £119
Dresses
Jackets,
£29.99 £99.99 £169
Coats &
Blazers
£25.99 £47.99 £69.99
Jeans
£19.99 £34.99 £49.99
Trousers
£19.99 £2999 £39.99
Shorts —
) £22.99 £61.49 £99.99
Skirts
T-shirts/ £7.99 £28.99 £49.99
Vests
) £19.99 £44.99 £69.99
Shirts
) £9.99 £34.99 £59.99
Knitwear
£15.99 £2599
Beachwear —e—
£20.99
£19.99 4. .
Shoes £54.99 £89.99
£19.99 £69.50 £119
Bags
Accessories | £599 £37.99 £69.99
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