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INTRODUCTION

INTRODUCTION
Ctrlcenter® is the computer support center 
of OfficeMax®. From initial computer setup 
and protection to life-long repair needs, 
Ctrlcenter experts exist to prevent—and 
solve—any technology crisis. 
 
Ctrlcenter has three service options available: 
1. In store: Customers can bring in their 
computer in-store for complete diagnosis 
and repairs. 

2. On site: Schedule a Ctrlcenter technician 
on location. Next-day service available in 
most cases. 

3. Web based: This product allows 
customers to connect remotely to a 
Ctrlcenter technician via a broadband 
internet connection, 24 hours a day, 
7 days a week.

We’ll Fix You Up.
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4-Color Logo
Treatment

1-Color Logo
Treatment

LOGOS

ICONS

in store in home/office web based

LOGO & ICON TREATMENT
The Ctrlcenter logo should always use 
the 4-color treatment, unless a 1-color 
document is being printed. In that case, 
1-color treatment should be used.

The Ctrlcenter logo should never be 
executed in a different color, outlined, half-
toned, re-ordered or placed in combination 
with any other OfficeMax logo treatments. 

ICONS
• When describing a service, you can use 
the corresponding icons as visual cues to 
help the customer understand the service 
being offered. 

• Only use icons if room allows. Never 
stretch or condense icons. 

• Icons are to be used on pieces that need to 
differentiate the services.  

• You can include the descriptive words to 
help define the icons. 

COLLATERAL MATERIALS
• Any collateral that is created to be used 
outside of OfficeMax needs to include both 
the Ctrlcenter logo and the OfficeMax logo 
[with Work with Us tagline].

LOGO & ICON TREATMENT

NOTE: Do not use an all-black 
treatment. Instead, the 1-color logo 
should be PMS Cool Gray 11.

NOTE: These icons can be shown in both primary and secondary colors. No other colors should be used.
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COLOR PALETTE

PMS Cool Gray 11 | Gray
C: 0 | M: 2 | Y: 0 | K: 68 
Web: R: 113 | G: 112 | B: 116

PMS 376C | Green
Security & Performance Lead Color
C: 50 | M: 0 | Y: 100 | K: 0 
Web: R: 140 | G: 198 | B: 63

PMS 116C | Yellow
C: 0 | M: 16 | Y: 100 | K: 0 
Web: R: 255 | G: 210 | B: 0

PMS 144C | Orange
Repair & Maintenance Lead Color
C: 0 | M: 48 | Y: 100 | K: 0 
Web: R: 248 | G: 152 | B: 29

White 
C: 0 | M: 0 | Y: 0 | K: 0 
Web: R: 255 | G: 255 | B: 255

PMS 2925C | Blue
Installation & Other Services Lead Color 
C: 85 | M: 24 | Y: 0 | K: 0 
Web: R: 0 | G: 150 | B: 21

PRIMARY
COLORS

SECONDARY
COLORS

Gray and Yellow are the primary colors and 
can be used on all Ctrlcenter® materials. 
Copy should be written in white.

The secondary colors represent category breakdowns within the ctrlcenter offerings. 
Each category has a lead color that should be used on ctrlcenter marketing collateral when 
all three service types are mentioned and distinction is required. It is not necessary, nor is it 
advisable, to use secondary colors on materials that do not reference ALL the services. 
The lead color is also assigned to the packaging for the best-selling SKU within each category.



5

Ctrlcenter Style Guide

  

PROJECT: Ctrlcenter Style Guide
.....................................................................................................................................

DATE: 11/29/11 

VERSION: 2

PMS 376C 
C: 50 | M: 0 | Y: 100 | K: 0 

PC Protection

PMS 355C 
C: 94 | M: 0 | Y: 100 | K: 0 

New PC Setup 
& File Transfer

PMS 390C 
C: 22 | M: 0 | Y: 100 | K: 0 

PC Protection Pro

SECURITY & 
PERFORMANCE

PMS 144C
C: 0 | M: 48 | Y: 100 | K: 0 

PC Restoration

REPAIR & 
MAINTENANCE

PMS 2925C 
C: 85 | M: 24 | Y: 0 | K: 0 
Wireless Network Setup

PMS 2935C 
C: 100 | M: 0 | Y: 46 | K: 0 

Data Backup

PMS 305C 
C: 51 | M: 0 | Y: 9 | K: 0 

PC Peripheral or 
Software Setup

INSTALLATION & 
OTHER SERVICES

PACKAGING COLORS
The packaging within each of the 
three categories should align with the 
corresponding color. Only the lead colors 
should be used on marketing materials. All 
additional colors are to be used only on the 
specified packaging.

PACKAGING COLORS
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FONTS & COPY TREATMENTS

FONTS & COPY TREATMENTS
The main font for Ctrlcenter is Frutiger. 
Always kern fonts when necessary and 
never italicize copy.

NOTE: Condensed versions of this font 
should never be used.

HEADLINES
Use Frutiger 65 Bold for headlines. It is 
acceptable to use all caps for headlines 
if the piece is content and copy heavy or 
if additional emphasis is needed. 
For example, you may use all cap headlines 
in Navigational Signage. Use Frutiger 75 
Black only if Ctrlcenter appears in a headline 
and the first four letters need to be bold.

SUBHEADS
Use Frutiger 55 Roman for all subheads.

BODY
Use Frutiger 55 Roman for body copy.  
Do not bold copy. It is acceptable to use all 
caps for headlines if the piece is content 
and copy heavy or if additional emphasis is 
needed. For example, you may use all cap 
headlines in brochures.
Use Frutiger 45 Light for all disclaimers.

45 Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789
55 Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789

65 Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789
75 Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789

FRUTIGER

IN-HOME/OFFICE SERVICES 

Printer Installation $179.99 
 At your location, a Ctrlcenter tech will: 
 • Set up any USB, Wireless Wifi or Bluetooth Printer/All-in-One  
 • Ensure all features are functioning to their maximum performance

Software Installation                                                           varies by service 
 At your location, a Ctrlcenter tech will: 
 • Install a new software* title and make sure it is compatible with 
   your current software  
 • Convert, update and resolve any configuration issues 
 *Software not included.

When listing items, 

use the arrow from 

Webdings to highlight 

a Ctrlcenter service. 
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COMPUTER SUPPORT
SECURITY, REPAIR & INSTALLATION

SECURITY & PERFORMANCE 
Services that will help keep your computer safe and 
running better than ever.

REPAIR & MAINTENANCE 
Is your computer locking up? Slow? Sluggish? Crashing? Freezing up? 
We’ll fix you up. Or if it needs a tune-up, we can do that, too.

INSTALLATION & OTHER SERVICES
From unlimited data backup to installing printers and other 
devices, we have a host of services that will get you fixed up.

in store | in home/office | web based

Ctrlcenter®      CTRLCENTER®

Ctrlcenter offers software setup [Used as a noun.] 

Our checkup service will help diagnose your computer. [Used as an adjective.]

Ctrlcenter techs will tune up your computer. [Used as a verb.]

COPY TONE
Copy tone for Ctrlcenter should be 
conversational, accessible and understandable. 
Headlines should be short and succinct. 
Plain language is recommended. However, 
because we are selling technology services, 
there are times when it is necessary to use 
more tech language or terms to sell product. 

COPY GUIDELINES
As a general rule, please apply AP style guide 
rules to anything copy related. However, within 
the Ctrlcenter style, several exceptions are 
made and should be noted:

• In copy, the word Ctrlcenter should look like 
this. The first letter is to be capitalized, as in a 
proper noun and the first four letters should 
always be bold. 

The following words should appear as one 
word and be written as follows: 
 • Antivirus or antivirus
 • Antispyware or antispyware
 • WiFi

The following words should be written as one 
word when used as a noun or adjective, and 
two words when used as a verb: 
 • Setup or setup
 • Checkup or checkup
 • Tuneup or tuneup

• The words in store, on site and web based 
do not require a hyphen, unless they are being 
used to describe a service. 
Web-based services is correct
Web based [alone does not require a hyphen] 

• When creating any type of brochure, 
headlines always need to be at the top 
of the piece for visibility.

COPY TONE
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COPY TONE, CONT.

COPY TONE, CONT.
If space permits, use one of these four 
question/scenarios for the Ctrlcenter 
preprint offers, including PC setup services.

See p.25 to view how this copy is displayed 
in layout.

Need on-site computer support?  
Save 20% on all in-home/office services.

A Ctrlcenter tech will come to your home or office and provide computer repair, installation 
and protection services. 

Slow, sluggish PC?  
FREE PC Checkup

$14.99 value 

Includes:  
· Solutions to maximize your computer’s performance 
· Complete, quick, 50-point diagnostic test that checks for viruses, spyware and other issues

Looking for PC start-up help?  
SAVE 20% on all PC Setup Services

Get your computer up and running with a Basic, Premium or Platinum Service, performed in 
store by a Ctrlcenter technician. 

Keep your PC secure! 
SAVE $20 on PC Protection

NOW $129.99 Reg: $149.99 

Includes: 

· Remote installation of security updates 
· Full year of technical support
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BACKGROUNDS

BACKGROUNDS
The alternate background should only be 
used for main navigational signage and 
focal area signs.

The gray gradient background should be 
used as the primary background.

Light Gray Gradient Background | Alternate Background

Gray Gradient Background | Preferred Background
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GRAPHIC TREATMENTS

GRAPHIC TREATMENTS
You may crop portions of the waves and/or 
square elements if necessary or for a more 
graphical look.

Wave4 with squares | Use this on white backgrounds

Wave3 with squares | Use this on PMS 116C backgrounds

Wave2 with squares | Use this on the gray gradient background [preferred treatment]

Wave with squares | Use this on the light gray gradient background
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GRAPHIC TREATMENTS, CONT.
Use the background area as your staging 
area to hold headlines if more emphasis 
is needed. 

This color can also be used at the top of 
a piece that has a white background.

The colors within the gray that indicate 
services should only be used when calling 
out that service. For example, in a brochure 
where you want to reference Security & 
Performance, it is acceptable to use the 
green secondary elements to define this 
area. Never use the colors without the 
corresponding service. 

Main Header Bar | Can be used for print and web

Securtiy & Performance Header Bar | Can be used for print and web

Repair & Maintenance Header Bar | Can be used for print and web

Installation & Other Services Header Bar | Can be used for print and web

GRAPHIC TREATMENTS, CONT.
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Main Header Bar | Can be used for print and web

Securtiy & Performance Header Bar | Can be used for print and web

Repair & Maintenance Header Bar | Can be used for print and web

Installation & Other Services Header Bar | Can be used for print and web

GRAPHIC TREATMENTS, CONT.
Use the header bars on this page only for 
navigational purposes or as a wall focal 
point. For all other uses, please see p.10.

Use the background area as your staging 
area to hold headlines if more emphasis 
is needed. 

This color can also be used at the top of 
a piece that has a white background.

The colors within the gray that indicate 
services should only be used when calling 
out that service. For example, in a brochure 
where you want to reference Security & 
Performance, it is acceptable to use the 
green secondary elements to define this 
area. Never use the colors without the 
corresponding service. 

GRAPHIC TREATMENTS, CONT.
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GRAPHIC TREATMENTS, CONT.

GRAPHIC TREATMENTS, CONT.
The circuit pattern element should be used 
to softly highlight an element from behind.
It can be created using PMS Cool Gray 11, 
116, 376, 144 or 2925. 

To create a mottled effect: The background 
can be faded using an opacity mask on the 
gray gradient background.

Circuit Pattern | Use this with photographs.
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PHOTOGRAPHY
As part of the Ctrlcenter, knowledgeable 
and tech-savvy certified associates assist 
customers shopping the expanded 
technology selection. Photography 
should capture their sense of expertise 
but also their inviting, welcoming and 
approachable nature.

In essence, photography should show the 
certified associates as “heroes” who can 
confidently guide customers through the 
specs, details and support options needed 
on a PC purchase.

PHOTOGRAPHY

0099.psd

0735.psd

0710.psd

0420.psd

3.psd 0658.psd 0335.psd 0571.psd 0156.psd

0253.psd
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IN-STORE SAMPLES

IN-STORE SAMPLES
Use these samples as new in-store 
navigational signage.

NOTE: Black type is used for better 
legibility, but gray type is also used with this 
background on the focal wall.

Overhead Navigational Sign

Privacy Panel Sign
Menu Countermat
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IN-STORE SAMPLES, CONT.

IN-STORE SAMPLES, CONT.

This is in select stores only and is not the 
preferred treatment.

Focal Wall
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IN-STORE SAMPLES, CONT.

3x5 Hard Drive Channel Card

Business Machine Topper

3x5 Laptop Channel Card

IN-STORE SAMPLES, CONT.

Laptop Topper
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Fixture

Product Sticker
Kiosk

IN-STORE SAMPLES, CONT.

IN-STORE SAMPLES, CONT.
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IN-STORE SAMPLES, CONT.

IN-STORE SAMPLES, CONT.

Stanchion Promotional Stanchion

Promotional Countermat
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IN-STORE SAMPLES, CONT.

IN-STORE SAMPLES, CONT.

Window Banner Promotional Window Banner
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IN-STORE SAMPLES, CONT.

IN-STORE SAMPLES, CONT.
MKT-11711_01  © 2011 OMX, Inc.

We Fix
Computers

MKT-11711_02  © 2011 OMX, Inc.

Vestibule Banners

MKT-11711_03  © 2011 OMX, Inc.

Available in-store only.
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Associate Business Card

Associate Polo Shirt
Receipt Coupon

Collateral leaving the 

store should include 

the OfficeMax® logo.
IN-STORE SAMPLES, CONT.

IN-STORE SAMPLES, CONT.
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PRINT SAMPLES

PRINT SAMPLES

 When creating any 

type of brochure, 

headlines always 

need to be at the 

top of the piece 

for visibility.

Large Brochure

Small Brochure
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PACKAGING SAMPLES

PACKAGING SAMPLES
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PRE-PRINT SAMPLE

PRE-PRINT SAMPLE
The following pre-print sample 
demonstrates a few ways the 
Ctrlcenter style can be incorporated. 

Photography should be used to help 
bring attention to each offer. 

NOTE: If the offer is shown in the 
middle of a page, use a rule to divide 
the space.

If the offer is shown in the corner of a 
page, allow it to bleed off into the rest 
of the page to create a seamless visual 
effect.

For preprint copy tone and samples, 
see p.8.
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WEB SAMPLE
The following web sample demonstrates 
a few ways the Ctrlcenter style can be 
incorporated: Use these samples as is or 
as a guide for further design develpment. 
In general, web pages and banners should 
feature a mix of the design elements along 
with a message about the specific Ctrlcenter 
product. Always include the Ctrlcenter logo.

WEB SAMPLE


