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INNO VATIVE

in the golf industry. For our
flagsh|p line we threw out 70 years of “conventional
wisdom” in wedge design and started over.

We are not afraid to “‘accepted truths”

in the golf industry. Nor are we afraid to challenge

major brands or the obsession with “the long
game.” More yards off the tee is not always
better and

FOCUSED

We are the short game We eat,
breathe, sleep, and practice shots within
range. This is where scoring, and
lower scores come from.
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