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Focal Point Music Group

468 N. Camden Dr. Ste. 200 Beverly Hills, CA 90210 Office: 310.860.7553 Fax: 310.860.7500
NONDISCLOSURE AND NONCIRCUMVENTION AGREEMENT

WHEREAS, the undersigned parties (hereinafter “Party” or “Parties’) wish to enter into this Non disclosure and
Non circumvent Agreement (hereinafter “Agreement”) to define certain parameters of the future legal obliga-
tions, are bound by a duty of confidentiality with respect to their sources and contacts.

WHEREAS, the undersigned desire to enter a working business relationship to the mutual and common benefit
of the Parties hereto, including their affiliates, subsidiaries, stockholders, partners, co-ventures, trading partners,
and other associated organizations and individuals (herein after referred to as affiliates).

NOW, THEREFORE, in consideration of the mutual promises, assertions and covenants herein and other good
and valuable considerations, the receipt of which is acknowledged hereby, the Parties hereby agree as follows:

TERMS AND CONDITIONS

1. No solicitation. The Parties will not in any manner, solicit or accept any business in any manner from any
sources or their affiliates, which sources were made available through this Agreement, without the express per-
mission of the Party who made available the source.

2. Confidentiality. The Parties will maintain complete confidentiality regarding each other’s business sources
and/or their affiliates and will disclose such business sources only to named Parties pursuant to the express writ-
ten permission of the Party who made available the source.

3. Nondisclosure. That they will not disclose names, addresses, e-mail addresses, telephone and facsimiles or
telex numbers to any contacts by either Party to third parties and that they each recognize such contracts as the
exclusive property of the respective Parties and that they will not enter into any direct negotiations or transac-
tions with such contracts revealed by the other Party. That they further undertake not to enter into business
transactions with banks, investors, sources of funds or other bodies, the names of which have been provided by
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Focal Point Music Group

468 N. Camden Dr. Ste. 200 Beverly Hills, CA 90210 Office: 310.860.7553 Fax: 310.860.7500

one of the Parties to this Agreement, unless written permission has been obtained from the other Party(ies) to do
so. For the sake of this Agreement, it does not matter whether information is obtained from a natural or a legal
person. The Parties also undertake not to make use of a third party to circumvent this clause.

4. Terms. This Agreement is valid for the following twenty five (25) years from the date of signing of this
Agreement.

5. Severability. Should any portion of this Agreement be declared invalid or unenforceable then such portion
shall be deemed to be severable from this Agreement and shall not affect the remainder hereof.

6. Integration. This Agreement constitutes the entire Non Circumvention and Non disclosure Agreement be-
tween the Parties and supersedes all prior discussions, negotiations and Agreements, whether oral or written.
The Parties further intend that this Agreement constitutes the complete and exclusive statement of its terms and
that no extrinsic evidence whatsoever may be introduced in any judicial or arbitration proceeding involving this
Agreement.

7. Amendments. Any change or amendment to this Agreement, including oral modification supported by new
consideration, must be reduced to writing and signed by all Parties.

8. Waiver. No waiver or default of any of this Agreement by any Party shall be implied from any omission of
such Party to take action against the defaulting Party. One or more waivers of any covenant, terms or condition
of this Agreement by any Party shall not be considered to be waiver of render unnecessary consent or approval
of said Party of any subsequent or similar acts or omission.

9. Attorney’s Fees. If any Party files any action or brings any proceeding against the other Party arising from
this Agreement, or is made a Party to any action or proceeding arising from this Agreement, the prevailing Party
shall be entitled to recover as an element of their cost to suit and not as damages reasonable attorney’s fees to be
fixed by the court, arbitrator or adjudicative authority. The prevailing Party shall be the Party entitled to recover
their cost to suit or arbitration, whether or not entitled to recover costs.




Focal Point Music Group

Focal Point Music Group, Inc. (FPMG), a California corporation, is a
comprehensive, full service music entertainment entity that is built on
the concept of superior quality and impeccable integrity in all facets of
its operations.

FPMG is on target to become a premiere source of engagement of
concert talent, capitalizing on an ever-changing entertainment market.
The goal of FPMG is consistent presentation of “A” level artists,
worldwide.

Focal Point Music Group realizes that our concerts define us and
become our legacy. Therefore, we will provide great entertainment by
promoting great concerts that motivate, entertain, and uplift our audi-
ences.

Focal Point Music Group was founded by Mr. Ziapone Luckette. :
Mr. Luckette has worked with companies such as Warner Brothers 1
Records, Walt Disney Company, Sony Music, BMG and EMI, a
division of Capitol Records. Ziapone has also worked alongside many
successful record label professionals such as Troy Shelton, Max Goose,
David McPherson, Ron Fair, A.D. Washington and Kevin Black, just
to name a few. Ziapone has worked in conjunction with artists such
as B2K, Freeway, Bennie Segal, The Roots, Common, Club Nuevo,

The Little Mermaid Project, Eric Benet, Something For The People,

The Dave Matthews Band, Mr. Cheeks, The Lost Boys, The Pussy Cat
Dolls, The Marley’s, Liz Hogue, Grover Washington Jr. Boney James, _
KC & JoJo, Prince, Fun Lovin Criminals, Joi, Tupac, Dogg Pound, g;
Snoop Dogg, Black Street Leus Mind, Ice City, The Story Project and
the list continues to grow.




Mary J. Blige

When her debut album, What’s the 4117, hit the street in 1992, critics and fans alike were floored by its power-
ful combination of modern R&B with an edgy rap sound that glanced off of the pain and grit of Mary J. Blige’s
Yonkers, NY, childhood. Called alternately the new Chaka Khan or new Aretha Franklin, Blige had little in
common stylistically with either of those artists, but like them, she helped adorn soul music with new textures
and flavors that inspired a whole generation of musicians. With her ‘m.m.;.ﬂm -preserving slo nd
combat boots Blige was street-tough and beautlfu?f at once, and the ord company execs who Xﬁr{lu‘
of her earlyr cases did little to dispel the bad-girl image that she earned as she stumbled througt

first days of her career. As she exorcised he personal demons and softened h

clothes, she remained a hero to thousand .i,j_uj,\ growing up in the sar s of rough places sh

Blige reinvented her career again and again by shedding the bad hat ad influences that ke;
by the t‘ne her fourth album, Mary, wa: rﬂm-m in 1999, she h: d into. Xpressive sii

the full power of her voice behind her music, while Sils ng url tyle. With he:

No More Drama, it wasn’t just Blige’s style that shOr rthe stfucty t up for her by
producers, it was her own vision -- spirityal, emotior and. sdom, it reflected

was comfortable with who she was and how fai

Born in the Bronx on January 11, 1971, Blig - 1 Savannah, GA, be
moving with her mother and older s o the S€hloba 5, NY. Her rough
produced mc ethanafe scarS; physical ‘and otherwise h school her juni
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Mark Rooney, and the stylish touches that they added to Blige’s unique vocal style created a stunning album
that bridged the gap between R&B and rap in a way that no female singer had before. Uptown tried to capitalize
on the success of What’s the 411? by issuing a remixed version of it a year later, but it was only a modest suc-
cess creatively and commercially.

Her 1995 follow-up, My Life, again featured Combs’ handiwork, and if it stepped back stylistically from its
urban roots by featuring less of a rap sound, it made up for it with its subject matter. My Life was full of ghetto
pathos and Blige’s own personal pain shone through like a beacon. Her rocky relationship with fellow Uptown
artist K-Ci Hailey likely contributed to the raw emotions on the album. The period following the recording of
My Life was also a difficult time professionally for Blige, as she severed her ties with Combs and Uptown,
hired Suge Knight as a financial advisor, and signed with MCA.

Released in 1997, Share My World marked the beginning of Blige’s creative partnerships with Jimmy Jam and
Terry Lewis. The album was another hit for Blige and debuted at number one on the Billboard charts. Critics
soured somewhat on its more conventional soul sound, but Blige’s fans seemed undaunted. By the time her next
studio album, Mary, came out in 1999, the fullness and elegance of her new sound seemed more developed,

as Blige exuded a classic soul style aided by material from Elton John and Bernie Taupin, Stevie Wonder, and
Lauryn Hill. Mary made it obvious that the ghetto fabulous style and more confrontational aspects of her music
were gone, while the emotive power still remained.

That power also helped carry the more modern-sounding 2001 release No More Drama, a deeply personal al-
bum that remained a collective effort musically yet reflected more of Blige’s songwriting than any of her previ-
ous efforts. The Mary J. Blige on No More Drama seemed miles away from the flashy kid on What’s the 4112,
yet it was still possible to see the path through her music that produced an older, wiser, but still expressive artist.
In 2003 she was reunited with P. Diddy, who produced the majority of that year’s patchy Love and Life album.
The Breakthrough followed two years later and was a tremendous success, spawning a handful of major singles.
By the December 2006 release of Reflections (A Retrospective), The Breakthrough s lead smg'Ie “Be Without
You,” had spent nearly a year on the R&B chart, while the album’s fifth single, “Take Me as I Am,”> had been on
the same chart for over four months. A year later Blige came out with her eight studio lbum rowing Pains,
whose smgle ork That” was featured on an iTunes commercial
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Anita Baker

Both beautiful and an extremely talented singer and songwriter, Anita Baker was nearly a no show for the world

of music. She had been singing in various groups and choirs in her native Detroit since she was a teenager, but

while she was loved locally, she had received enough negative reviews from record label exe s that, at age !

she was ready to quit music for good. -

Not long after completing high school, Baker joined Chapter 8, a local group tha ﬁﬂ@ﬂymﬂmm;n e

contract with Ariola Records, later a part of Arista. However, the group or rded one 1979 al

Baker was labeled by Arista as a mediocre lead singer not worth suppo: ie humiliated Baker

taking an administrative job in a Detroit lawyer’s office before ache record a 19¢

upstart California label Beverly Glen (which also signed Bobt i round same time t

now classic The Poet). The resulting album was The Songst y arr. d album that

oping young star with a beautifully smokey, deep afn er ( [owever, she al

two songs on the album, the big ballad “No More Tea nellow cut tha

on Black radio and created an immediate buzz f; 1

attention of Elektra Records, which signed E

Baker teamed with former Chﬁf)t 8 b; [icha [ektra debut, Rapt

first single, “Watch Your Step,” a moderate Soul & up ballad, “Swee

that brought across-the-bgafd attention to.the album an 6 Grammy Awa
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Baker followed in 1990 with Compositions, a much more personal album of her own songs, more directly
aimed at urban radio. It went top 5 Pop and Soul, but the more subtle melodies and arrangements were not
crossover material, and began to migrate her away from the level of crossover single success she attained with
her previous two albums.

She married Detroit real estate developer Walter Bridgeforth and the two began raising a family, delaying the
release of her next album, Rhythm of Love, until 1994. It too was a hit, and featured the beautifully arranged
jazz ballad, “Body and Soul.”

After Rhythm of Love, Baker dedicated herself to her growing family, refusing to record or tour for several
years. She ultimately left Elektra and signed with Atlantic Records in 2000, and began to work on her first
album in a half decade. Unfortunately, faulty tapes resulted in the entire album being lost after a lengthy record-
ing period, leading to lawsuits and to delays in Baker’s comeback. This was combined the following year with

a series of family illnesses and Baker’s temporary separation from Bridgeforth (they’ve since reunited), leaving
her as a busy, full time mother and caregiver.

After the death of her mother in 2002, Baker was ready to try to sing in public again. It began by her performing
the national anthem at a basketball game and ultimate led to her singing a few concerts at the end of the year.
Also that year, Rhino Records released The Best of Anita Baker, an excellent compilation of her five albums
(including two cuts from The Songstress).

In September, 2004, Anita released My Everything on Blue Note Records, her first new studio album in a
decade. It landed in the Pop and Soul top 10 and earned her a Grammy nomination. She followed it two years
later with Christmas Fantasy, her first holiday album. She then went quiet again for three years before beginning
work on a new studio album in early 2010. It is slated for a 2011 release.

In many ways, it is difficult to believe Anita Baker has only released five regular studio albums, as her effect on
Soul radio has been immense. Along with Luther Vandross, she virtually created Urban Adult Contemporary as
a viable radio format in the 80s, and, while her music was more sophisticated and orchestral than today’s neo
Soul women such as Jill Scott and India.Arie, they owe a huge debt to Baker for demonstrating that a mature
soul audience would buy CDs and for creating a pathway for artists to reach that 2 dience.
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Chaka Kahn

Chaka Kahn seems cast from some mystical funky archetypal diva. Since Chaka Khan first arrived on the music
scene in 1973, as the lead singer for the funk powerhouse Rufus. In the band’s heyday, Rufus featurmg Chaka
Khan, had a platinum album, five gold albums, five number one hit singles, and had won two Grammy Award
Rufus featuring Chaka Khan’s most beloved songs remain “Sweet Thing,” “Tell Me Something Good,” “Once
You Get Started,” “Everlasting Love,” “Do You Love What You Feel,” and “Ain’t N obody.”

Chaka Kahn’s rousing rendition of “I’m Every Woman,” which was written for her b Nick Ashford and Vale
Simpsoﬂ. Since then, Chaka Kahn has recorded nine albums and been honored with five GRAMMN
Chakaﬁahn has had huge hit singles with; “What Cha Gonna Do For Me ouds,” “Papillion,

You,” and “ ['hrough the Fire.”

It all started when Stevie Wonder wrote ““Tell Me Something Goc nce then, has worked

the biggest and most outstanding music talents in the business — her dear friend Mit chell, v

ducer Quincy Jones and R&B icon Gladys Knight, for exampl

Chaka Kahn also has worked with those who Have mads §for them n other music

to rock to blues, including the Stevie Wonder , Jont ! uincy zy Gillespie, Bot

Lionel Hampton, Eric Clapton,'rP_hll Collins, M

Chaka Kahn earned a Grammy Award for . Bruce Hornsby) whic
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with Ray Charles on “T’11 Be w} IL) \f‘ul. and Steve W
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In 1995, Chaka Kahn won the prestigious Capitol Radio Listener’s Poll Award for London’s Best Actress for her
performances in Mama, I Want to Sing. In 1996, the City of Chicago declared October 19th as Chaka Khan Day.
The same year, Chaka was presented with the Lena Horne Lady of Soul Award, which is Soul Train’s Career
Achievement Award.




h Thomas & Mack Center arena , .
Las Vegas, in Paradise, N INgIev« of: is 19228 or basketball, the

capacity 1s 18,776. /
The facility was fir , i , efitlaimajor interior and exte-
rior renovationgint 99 [ 18l ipmdh/t, which included

a 4-sided s eﬁ)ur LED advertising/

who donated the original funds for the feasibility and land studles

In 2001, a smaller arena, Cox Pavilion, was added to the complex; the two arenas are directly
connected. Cox Pavilion is used for smaller events; its main tenants are the UNLV women’s
basketball and volleyball programs.

ts primary tenant is the UNLV men’s basketball team. It also hosts the National Finals Rodeo
Thunder of the now defunct International Hockey League. It also hosts the Los Angeles Lakers
pre-season games annually 1n October.

It was the Tormer home Of the Arena rootball League's Las vegas Sting and L.as vVegas (ladia-
fors. 1n 2005 and 20006, the aréna hosted the Arena Football L.eague’s Arena bowl. And 1t hosted
(he 2U0/ NbA All-dtar (bame, marking the mnrst time that thiS game was neild 1n a city without an

N DA Iancnisc. ror tnc 1rst time 11 INb A N1Story, an on-campus 11EZC SPOTLS arcna SCrved as



venue of an NBAA
The Thomas andiViack ang@dlternate he gthe Utah Jazz in the mid-
1980s, andwas bbartbroke Wi IMbCrlain’s record for points in a
caree €St Gonterence 9"Western Athletic Conference and
2000-03 M ’ ' ‘ n’s basKetballfournaments were held there as well.
e Mountai allftotrnament returned in 2007and will stay until
013.[2
homa y,; osted gamC4 of the 1992 Western Conference NBA playoffs. Los
Angeles Lakers'vs. Portland Trail Blazers. Final score, Portland 102 - Los Angeles 76. The
game was moved to Las Vegas on May 3, 1992 due to the Los Angeles riots after a jury
acquitted four (4) Los Angeles Police Department officers accused in the brutal beating of
African-American motorist Rodney King.
In late 2007, CBS filmed part of the CSI: Crime Scene Investigation eplsode “Bull” at the
homas ¢ & ack"Genter hlchﬁ? ostmg ng the P R . World nals
22 o September 2.
I'he facility also hosts numerous other events, such as concerts, music festivals, conventions,
poxing cards, MMA cards such as UFC 43 and Pride Fighting Championships 32 & 33, and

professional wrestling shows, such as W WE No Way Out 2001, W WE Vengeance 2005 and

W WE NO Way Out ZUUs

10SLEA 1CCLUrcs )% ») . nton and Mikhail (501
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SHOW SETTLEMENT SHEET
EVENT Lendgenary Diva's VENUE Thomas & Mack Event Center
DATE 71712012 CITY/STATE Las Vegas, Nevada
PAYOUTS NUMBER PAYOUT PAYOUT PAYOUT
COSTS ($)
ARTIST(S)
$150,000.00 [Mary J. Bilge
$75,000.00 |Chaka Kahn
$100,000.00 JAnita Baker
$0.00
$0.00
$0.00
$325,000.00 |SUB TOTAL: |
ADVERTISING
$10,000.00 CLEAR CHANNEL
$1,500.00 RADIO DROP
$2,500.00 MOBILE VIDEO DROP
$1,000.00 100K PHONE LIST
$2,000.00 INTERNET BLAST 100M
$800.00 LOCAL CABLE
$0.00 NEWSPAPER
$2,000.00 P.R. MEDIA-SOURCE
$0.00 FED-EX
$1,000.00 10K FLYER'S PRINTING$
$500.00 POSTER
$1,100.00 STEP N REPEAT,
$3,000.00 STREET TEAM
$25,400.00 | SUB TOTAL: |
BOX OFFICE
$2,500.00 USER FEE
$3,500.00 BOX OFFICE STAFF
INC CREDIT CARD CHARGE
INC TICKET PRINTING
$3,500.00 TICKET COMM.
INC TICKET DIST.
$9,500.00 [SUB TOTAL: |
BUILDING
$100,000.00 RENT
$0.00 PARKING PERMIT
$2,000.00 CLEAN-UP
INCL DAMAGES
INCL ELECTRICAL
INCL MEDICAL
$12,000.00 STAFFING SECURITY
INCL STAGEHANDS
$0.00 TEAMSTERS
$0.00 OCCUPATIONAL LICENSE
$0.00 TELEPHONE(S)
$0.00 NOVELTY BUYOUT
$400.00 HEADSETS
$0.00 OVERTIME
$114,400.00 |SUB TOTAL:




$100,000.00 CONTRACT LABOR
INCL SOUND
INCL BACKLINE
$20,000.00 LIABILITY INSURANCE
$0.00 CATERING
INC SPOTLIGHTS
$25,000.00 AIR TRANSPORTATION
INCL GROUND TRANSPORTATION
$10,000.00 HOTEL ACCOMMODATIONS
INCL FORKLIFT(S)
INCL (4 @ $200.00) RUNNER(S)
INCL (2 @ $75.00) FUEL
$0.00 BACKSTAGE PASSES
$0.00 ELECTRIC FANS
$150.00 TOWELS
$0.00 MISCELLANEOUS
155,150.00 |SUB TOTAL:
$629,450.00 [TOTAL of EXPENSES:
Back SEAT TYPE: 6,300 $75.00 $472,500.00
Mid SEAT TYPE: 6,300 $175.00 $1,102,500.00
Front SEAT TYPE: 6,300 $275.00 $1,732,500.00
SUB TOTAL: $3,307,500.00 |
PAID ATTENDANCE| [
$7,500.00 minus 100 COMPS $75.eal|
*18,900 CAPACITY|]
$3,300,000.00 |TOTAL GROSS(Tickets): || |
\ e N NSl SN
Sl USER FEE
M.: $297,000.00 LESS TAXES (8.725%)|
. $629,450.00 LESS TOTAL EXPENSES|!
$926,450.00 |[SUB TOTAL:
$2,373,550.00 [TOTAL NET GROSS:
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0% .
o Production

0% 9% 0%
0% 0%

= CONTRACT LABOR
= SOUND
= BACKLINE
® LIABILITY INSURANCE
= CATERING
= SPOTLIGHTS
= AIR TRANSPORTATION
= GROUND TRANSPORTATION
= HOTEL ACCOMMODATIONS
= FORKLIFT(S)
= (4 @ $200.00) RUNNER(S)
= (2 @ $75.00) FUEL
= BACKSTAGE PASSES
= ELECTRIC FANS
TOWELS
= MISCELLANEOUS
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W Mary J. Bilge
B Chaka Kahn
M Anita Baker

B ARTIST(S)
B ADVERTISING

m BOX OFFICE
H BUILDING

m PRODUCTION
= VENUE INFO



Honda Center sta; el : ent and sp enuesgfi the country.
@Wj n 1993 y ma 1ged by Ar \fena Manage-
ment, LLC. In additi C he"arena is 2 otheﬁestigious
John R. Wooden ( : 1C years i on John, Madonna
and U2. Annual¥am ' Ha slobe Stars On Ice, and Ringling
Bros. and

I'tobChold and a delight in which to
1"both form and function. Visitors enjoy in-
sight lines and proximity to the action found

In 1993, the Arrowhead Pond opened as the Anaheim Arena; later that year Arrowhead Water
became the title sponsor of the building.

On October 3, 2006 the name of the building changed to Honda Center when Honda Motor
Company became the title sponsor of the building. This 1s the first name change in the 14 year
nistory of the building,
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SHOW SETTLEMENT SHEET
EVENT Lendgenary Diva's VENUE The Honda Center
DATE 712812012 CITY/STATE Anheim, California
ADVANCE CHECK ACCOUNT CASH BOX OFFICE
COSTS (%) PAYOUTS NUMBER PAYOUT PAYOUT PAYOUT
ARTIST(S)
$150,000.00 [Mary J. Bilge
$65,000.00 |Chaka Kahn
$85,000.00 JAnita Baker
$0.00
$0.00
$0.00
$300,000.00 |SUB TOTAL: |
ADVERTISING
$10,000.00 CLEAR CHANNEL
$1,500.00 RADIO DROP
$2,500.00 MOBILE VIDEO DROP
$1,000.00 100K PHONE LIST
$2,000.00 INTERNET BLAST 100M
$800.00 LOCAL CABLE
$0.00 NEWSPAPER
$2,000.00 P.R. MEDIA-SOURCE
$0.00 FED-EX
$1,000.00 10K FLYER'S PRINTING$
$500.00 POSTER
$1,100.00 STEP N REPEAT,
$3,000.00 STREET TEAM
$25,400.00 | SUB TOTAL: |
BOX OFFICE
$2,500.00 USER FEE
$3,500.00 BOX OFFICE STAFF
INC CREDIT CARD CHARGE
INC TICKET PRINTING
$3,500.00 TICKET COMM.
INC TICKET DIST.
$9,500.00 [SUB TOTAL: |
BUILDING
$100,000.00 RENT
$0.00 PARKING PERMIT
$2,000.00 CLEAN-UP
INCL DAMAGES
INCL ELECTRICAL
INCL MEDICAL
$12,000.00 STAFFING SECURITY
INCL STAGEHANDS
$0.00 TEAMSTERS
$0.00 OCCUPATIONAL LICENSE
$0.00 TELEPHONE(S)
$0.00 NOVELTY BUYOUT
$400.00 HEADSETS
$0.00 OVERTIME
$114,400.00 |SUB TOTAL:




s N

$100,000.00 CONTRACT LABOR
INCL SOUND
INCL BACKLINE
$20,000.00 LIABILITY INSURANCE
$0.00 CATERING
INC SPOTLIGHTS
$25,000.00 AIR TRANSPORTATION
INCL GROUND TRANSPORTATION
$10,000.00 HOTEL ACCOMMODATIONS
INCL FORKLIFT(S)
INCL (4 @ $200.00) RUNNER(S)
INCL (2 @ $75.00) FUEL
$0.00 BACKSTAGE PASSES
$0.00 ELECTRIC FANS
$150.00 TOWELS
$0.00 MISCELLANEOUS
155,150.00 |SUB TOTAL:
$604,450.00 [TOTAL of EXPENSES:
Back SEAT TYPE: 6,300 $100.00 $630,000.00
Mid SEAT TYPE: 6,300 $200.00 $1,260,000.00
Front SEAT TYPE: 6,300 $300.00 $1,253,200.00
SUB TOTAL: $3,143,200.00 |
PAID ATTENDANCE| [
$10,000.00 | minus 100 COMPS $100.ea]|
*18,900 CAPACITY|]
$3,133,200.00 |TOTAL GROSS(Tickets): || |
\ e N NSl SN
ek USER FEE
_\1-_:\‘,': NS $281,988.00 LESS TAXES (9%)|
. $604,450.00 LESS TOTAL EXPENSES|!
$886,438.00 |[SUB TOTAL:
$2,246,762.00 [TOTAL NET GROSS:
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0% .
o Production

0% 9% o9
0% 0%

m CONTRACT LABOR
= SOUND
= BACKLINE
® LIABILITY INSURANCE
H CATERING
= SPOTLIGHTS
= AIR TRANSPORTATION
® GROUND TRANSPORTATION
= HOTEL ACCOMMODATIONS
® FORKLIFT(S)
= (4 @ $200.00) RUNNER(S)
= (2 @ $75.00) FUEL
= BACKSTAGE PASSES
= ELECTRIC FANS
TOWELS
= MISCELLANEOUS




Artist

0%
0% 0%

Subtotals

M Mary J. Bilge
M Chaka Kahn

H Anita Baker

W ARTIST(S)

m ADVERTISING
= BOX OFFICE
m BUILDING

m PRODUCTION
m VENUE INFO




Sprint Center 15 Kansas( 0 S crts, family#®Shows, colleégiate competitions,
tournaments and special an $4.5 billion of rei tment in a revital-
ized downtown Kans: o1ty Spri er is:a unitie public i rtnersh‘fp between
the city of KansasyGity a

Since'Ope . : d all*txpectations having hosted
more than 400 e uests. ecently celebrated its third anniversary,
/S'pr ftenda cordstand exceed financial goals. According to
' ;lj‘gllst a G nd ReportySprint Center has been recognized as America’s
ﬁfth.bu‘ﬁ arena and Nogl3"among Worldwide Venues. The #13 slot is Sprint Center’s highest
— "
year-end ranking since opening on Oct. 10, 2007.

Sprint Center is the cornerstone of the revitalization and renaissance of downtown Kansas City

In addition to the arena, the area features condominiums, restaurants, themed bars, movie and
live entertainment theaters and mixed retail. Sprint Center is listed among the finest arenas in
the country and has become Kansas City’s home for basketball, hockey, concerts, family shows
and special events. A public / private partnership between the City of Kansas City and AEG, the
>2 /6 on Sprint Center has helped change the face of downtown Kansas City and will be the
aestination place 1or sports and 11ve entertainment 10r many years to come



SHOW SETTLEMENT SHEET Page
EVENT Lendgenary Diva's VENUE Spint Center
DATE 8/4/2012 CITYISTATE Kansas City, MO
ADVANCE CHECK ACCOUNT CASH BOX OFFICE
COSTS (%) PAYOUTS NUMBER PAYOUT PAYOUT PAYOUT
ARTIST(S)
$150,000.00 [Mary J. Bilge
$65,000.00 |Chaka Kahn
$85,000.00 JAnita Baker
$0.00
$0.00
$0.00
$300,000.00 |SUB TOTAL: |
ADVERTISING
$10,000.00 CLEAR CHANNEL
$1,500.00 RADIO DROP
$2,500.00 MOBILE VIDEO DROP
$1,000.00 100K PHONE LIST
$2,000.00 INTERNET BLAST 100M
$800.00 LOCAL CABLE
$0.00 NEWSPAPER
$2,000.00 P.R. MEDIA-SOURCE
$0.00 FED-EX
$1,000.00 10K FLYER'S PRINTING$
$500.00 POSTER
$1,100.00 STEP N REPEAT,
$3,000.00 STREET TEAM
$25,400.00 | SUB TOTAL: |
BOX OFFICE
$2,500.00 USER FEE
$3,500.00 BOX OFFICE STAFF
INC CREDIT CARD CHARGE
INC TICKET PRINTING
$3,500.00 TICKET COMM.
INC TICKET DIST.
$9,500.00 [SUB TOTAL: |
BUILDING
$100,000.00 RENT
$0.00 PARKING PERMIT
$2,000.00 CLEAN-UP
INCL DAMAGES
INCL ELECTRICAL
INCL MEDICAL
$12,000.00 STAFFING SECURITY
INCL STAGEHANDS
$0.00 TEAMSTERS
$0.00 OCCUPATIONAL LICENSE
$0.00 TELEPHONE(S)
$0.00 NOVELTY BUYOUT
$400.00 HEADSETS
$0.00 OVERTIME
$114,400.00 |SUB TOTAL:




$100,000.00 CONTRACT LABOR
INCL SOUND
INCL BACKLINE
$20,000.00 LIABILITY INSURANCE
$0.00 CATERING
INC SPOTLIGHTS
$25,000.00 AIR TRANSPORTATION
INCL GROUND TRANSPORTATION
$10,000.00 HOTEL ACCOMMODATIONS
INCL FORKLIFT(S)
INCL (4 @ $200.00) RUNNER(S)
INCL (2 @ $75.00) FUEL
$0.00 BACKSTAGE PASSES
$0.00 ELECTRIC FANS
$150.00 TOWELS
$0.00 MISCELLANEOUS
155,150.00 [SUB TOTAL:
$604,450.00 [TOTAL of EXPENSES:
Back SEAT TYPE: 6,000 $65.00 $390,000.00
Mid SEAT TYPE: 6,000 $165.00 $990,000.00
Front SEAT TYPE: 6,000 $200.00 $1,200,000.00
SUB TOTAL: $2,580,000.00 |
PAID ATTENDANCE| [
$6,500.00 minus 100 COMPS $65.eal|
*18,000 CAPACITY|]
$2,573,500.00 [TOTAL GROSS(Tickets): || |
\ S N e SN
N USER FEE
M.: $108,087.00 LESS TAXES (4.2%)|
. $604,450.00 LESS TOTAL EXPENSES]
$712,537.00 |[SUB TOTAL:
$1,860,963.00 [ TOTAL NET GROSS:
™ ”C* \
}.'
- L
N X
T
NS



0% .
o Production

0% 9% 0%
0% 0%

B CONTRACT LABOR
= SOUND
= BACKLINE
® LIABILITY INSURANCE
m CATERING
= SPOTLIGHTS
= AIR TRANSPORTATION
® GROUND TRANSPORTATION
= HOTEL ACCOMMODATIONS
m FORKLIFT(S)
= (4 @ $200.00) RUNNER(S)
= (2 @ $75.00) FUEL
= BACKSTAGE PASSES
= ELECTRIC FANS
TOWELS
= MISCELLANEOUS




N
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Artist

0%
0% 0%

H Mary J. Bilge
M Chaka Kahn
H Anita Baker
| ]

Subtotals

| ARTIST(S) .
H ADVERTISING
m BOX OFFICE
m BUILDING
m PRODUCTION
m VENUE INFO
')




Verizon Center is a , ertainmengiVenue, ow, 4 and oper-
ated by Monumental Sports'& 1 €ichborhood of Chinatown

in downtown Washington, D int ifig venue by#Billboard magazine

during the past decade, thegrer gton WizafdSShe' N HL’s Wash-
ington Capitals, the WiNB2 , 01 ics a ENCAA Fgetown Hoyas men’s

basketball team.

Boasting@aniay , JeargVer : ¢ heatt of a $6.7 billion rede-
10n€d and built by late owner Abe
[previa dingsthe Capital Centre arena in Landover,
1Si0MONIDECA2." 1997, with the opening of the privately
VI Washifigion#82:9 million people have attended more than 2,768

As an arena in the heart of downtown Washington, D.C., Verizon Center has hosted a multitude
of high-profile events in its history, ranging from the 1998 Stanley Cup Final to the NBA (2001)
and WNBA (2002, 2007) All-Star games to the 2003 World Figure Skating Championship, the
2005 ACC Tournament, the first- and second-rounds of the NCAA Division [ men’s basketball
tournament (1998, 2002, 2008), as well as rounds (2011), the 2006 Wash-
ington Regional Round and the 2009 NCAA Frozen Four men’s hockey championship.

Entertainment at the arena would not be complete without concerts and family shows ranging
rom all-time greats to current-day chart-topping artists. In the 15-year history of the arena some

1 the artists who have roamed the halls and mastered the stage at verizon Center imclude: L

UStin 11moeriake, 1r | NT°C | CNOTS. baropra ytreisand. bon Jov Crince, 1im McGraw & Faith

unnaimnl, Uil

ANnda 1



m"m OT N1STOT ,
ter, as well as each , ' apital Centr€ arena making
em the longest tenur ; Globetfotters (] 73) and

the \Tlﬁﬁj]_mgm_u Internati

Located withir : itesga high=definitio ng.scoreboard, an in-
door basketball¥prac acilit dreSSingfrooms. Th Otfers#d variety of concession
stands and ¥CSt SWi choie€s rafiging from Papa*John’s to donuts at Dunkin
Don Cls a [SWAdditiona are in€ludes hot dogs, crab cakes,

- chicken fing Koshe 1an vegan and gluten-free options are also
avaitlable.

: Q_t‘h_e‘r‘_‘, enities in‘thé*arenatinclude the private Owner’s Club for VIP owner’s seats full season-
‘ticket holders; the private Acela Club restaurant for club seat and suite holders with new ledge
seating for the 2010-11 season, the Coaches Club for Gold VIP season-ticket holders, The Play-
er’s Club, Dewar’s 12 Clubhouse, Volkswagen Theatre, The Greene Turtle Sports Bar & Grille,
Team Store and VIDA Fitness and Bang Salon.




SHOW SETTLEMENT SHEET Page
EVENT Lendgenary Diva's VENUE Verizon Center
DATE 8/18/2012 CITY/STATE Washington DC
ADVANCE CHECK ACCOUNT CASH BOX OFFICE
COSTS (%) PAYOUTS NUMBER PAYOUT PAYOUT PAYOUT
ARTIST(S)
$150,000.00 [Mary J. Bilge
$65,000.00 |Chaka Kahn
$85,000.00 JAnita Baker
$0.00
$0.00
$0.00
$300,000.00 |SUB TOTAL: |
ADVERTISING
$10,000.00 CLEAR CHANNEL
$1,500.00 RADIO DROP
$2,500.00 MOBILE VIDEO DROP
$1,000.00 100K PHONE LIST
$2,000.00 INTERNET BLAST 100M
$800.00 LOCAL CABLE
$0.00 NEWSPAPER
$2,000.00 P.R. MEDIA-SOURCE
$0.00 FED-EX
$1,000.00 10K FLYER'S PRINTING$
$500.00 POSTER
$1,100.00 STEP N REPEAT,
$3,000.00 STREET TEAM
$25,400.00 | SUB TOTAL: |
BOX OFFICE
$2,500.00 USER FEE
$3,500.00 BOX OFFICE STAFF
INC CREDIT CARD CHARGE
INC TICKET PRINTING
$3,500.00 TICKET COMM.
INC TICKET DIST.
$9,500.00 [SUB TOTAL: |
BUILDING
$100,000.00 RENT
$0.00 PARKING PERMIT
$2,000.00 CLEAN-UP
INCL DAMAGES
INCL ELECTRICAL
INCL MEDICAL
$12,000.00 STAFFING SECURITY
INCL STAGEHANDS
$0.00 TEAMSTERS
$0.00 OCCUPATIONAL LICENSE
$0.00 TELEPHONE(S)
$0.00 NOVELTY BUYOUT
$400.00 HEADSETS
$0.00 OVERTIME
$114,400.00 |SUB TOTAL:




$100,000.00 CONTRACT LABOR
INCL SOUND
INCL BACKLINE
$20,000.00 LIABILITY INSURANCE
$0.00 CATERING
INC SPOTLIGHTS
$25,000.00 AIR TRANSPORTATION
INCL GROUND TRANSPORTATION
$10,000.00 HOTEL ACCOMMODATIONS
INCL FORKLIFT(S)
INCL (4 @ $200.00) RUNNER(S)
INCL (2 @ $75.00) FUEL
$0.00 BACKSTAGE PASSES
$0.00 ELECTRIC FANS
$150.00 TOWELS
$0.00 MISCELLANEOUS
155,150.00 [SUB TOTAL:
$604,450.00 [TOTAL of EXPENSES:
Back SEAT TYPE: 6,000 $75.00 $450,000.00
Mid SEAT TYPE: 6,000 $175.00 $1,050,000.00
Front SEAT TYPE: 6,000 $275.00 $1,650,000.00
SUB TOTAL: $3,150,000.00 |
PAID ATTENDANCE| [
$7,500.00 minus 100 COMPS $75.eal|
*18,000 CAPACITY|]
$3,142,500.00 | TOTAL GROSS(Tickets): || |
\ S N e SN
N USER FEE
M.: $188,550.00 LESS TAXES (6%)|
. $604,450.00 LESS TOTAL EXPENSES]
$793,000.00 |[SUB TOTAL:
$2,349,500.00 |[TOTAL NET GROSS:
™ ”C* \
}.'
- L
N X
T
NS



0% .
o Production

0% 9% 0%
0% 0%

B CONTRACT LABOR
= SOUND
= BACKLINE
® LIABILITY INSURANCE
m CATERING
= SPOTLIGHTS
= AIR TRANSPORTATION
® GROUND TRANSPORTATION
= HOTEL ACCOMMODATIONS
m FORKLIFT(S)
= (4 @ $200.00) RUNNER(S)
= (2 @ $75.00) FUEL
= BACKSTAGE PASSES
= ELECTRIC FANS
TOWELS
= MISCELLANEOUS




Artist

0%
0% 0%

Subtotals

D

M Mary J. Bilge
H Chaka Kahn
H Anita Baker
]

M ARTIST(S)

= ADVERTISING
m BOX OFFICE
H BUILDING

= PRODUCTION

= VENUE INFO

§
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awks, and@etry Reinsdortf, majority owner
a new pa 1p to ef€atean arcna that

ills, is'the largest arena in
eribbon cutting ceremony

200*€vents each year. Some of the events the
d ncludethe™1 996 Democratic National Convention, The
. neBruceSpringsteen and the E Street Band, Paul McCartney, U2,
. 1ng11ng Brothers and Barnum & Bailey Circus, Disney on Ice, the Big
Ten Men S Basketball Tournament, the Men’s NCAA Basketball Tournament, the Great Eight
Classic, Illinois College Basketball, and Champions on Ice.

The United Center has hosted over twenty million guests since its opening in 1994.

ment facility. Home of the Chicago Blackhawks of the National Hockey League and the Chica-
g0 Bulls ot the INational Basketball Association, the United Center has hosted the best musical
periormers, sporting events and ramily Shows 1n the 1industry, 1n addition to b€ing the host venue
[OT the 1550 DemocratiC National Convention. A commitment to SUperior Service makes the

Cd CCNICT O1C [1C LOL cNUECS 11 the worlid




SHOW SETTLEMENT SHEET Page
EVENT Lendgenary Diva's VENUE United Center
DATE 9/1/2012 CITY/STATE Chicago, IL
ADVANCE CHECK ACCOUNT CASH BOX OFFICE
COSTS (%) PAYOUTS NUMBER PAYOUT PAYOUT PAYOUT
ARTIST(S)
$150,000.00 [Mary J. Bilge
$65,000.00 |Chaka Kahn
$85,000.00 JAnita Baker
$0.00
$0.00
$0.00
$300,000.00 |SUB TOTAL: |
ADVERTISING
$10,000.00 CLEAR CHANNEL
$1,500.00 RADIO DROP
$2,500.00 MOBILE VIDEO DROP
$1,000.00 100K PHONE LIST
$2,000.00 INTERNET BLAST 100M
$800.00 LOCAL CABLE
$0.00 NEWSPAPER
$2,000.00 P.R. MEDIA-SOURCE
$0.00 FED-EX
$1,000.00 10K FLYER'S PRINTING$
$500.00 POSTER
$1,100.00 STEP N REPEAT,
$3,000.00 STREET TEAM
$25,400.00 | SUB TOTAL: |
BOX OFFICE
$2,500.00 USER FEE
$3,500.00 BOX OFFICE STAFF
INC CREDIT CARD CHARGE
INC TICKET PRINTING
$3,500.00 TICKET COMM.
INC TICKET DIST.
$9,500.00 [SUB TOTAL: |
BUILDING
$100,000.00 RENT
$0.00 PARKING PERMIT
$2,000.00 CLEAN-UP
INCL DAMAGES
INCL ELECTRICAL
INCL MEDICAL
$12,000.00 STAFFING SECURITY
INCL STAGEHANDS
$0.00 TEAMSTERS
$0.00 OCCUPATIONAL LICENSE
$0.00 TELEPHONE(S)
$0.00 NOVELTY BUYOUT
$400.00 HEADSETS
$0.00 OVERTIME
$114,400.00 |SUB TOTAL:




s N

$100,000.00 CONTRACT LABOR
INCL SOUND
INCL BACKLINE
$20,000.00 LIABILITY INSURANCE
$0.00 CATERING
INC SPOTLIGHTS
$25,000.00 AIR TRANSPORTATION
INCL GROUND TRANSPORTATION
$10,000.00 HOTEL ACCOMMODATIONS
INCL FORKLIFT(S)
INCL (4 @ $200.00) RUNNER(S)
INCL (2 @ $75.00) FUEL
$0.00 BACKSTAGE PASSES
$0.00 ELECTRIC FANS
$150.00 TOWELS
$0.00 MISCELLANEOUS
155,150.00 |SUB TOTAL:
$604,450.00 [TOTAL of EXPENSES:
Back SEAT TYPE: 6,266 $85.00 $532,610.00
Mid SEAT TYPE: 6,266 $185.00 $1,159,210.00
Front SEAT TYPE: 6,266 $285.00 $1,785,810.00
SUB TOTAL: $3,477,630.00 |
PAID ATTENDANCE| [
$8,500.00 minus 100 COMPS $85.eal|
*18,800 CAPACITY|]
$3,469,130.00 |TOTAL GROSS(Tickets): || |
\ e N NSl SN
ek USER FEE
_\'.-_'_\‘_.': N $216,820.62 LESS TAXES (6.25%)|
. $604,450.00 LESS TOTAL EXPENSES|!
$821,270.62 |SUB TOTAL:
$2,647,859.38 [TOTAL NET GROSS:
™ ”C* \
}.'
- L
‘&:\
‘&.\_ \_x



0% .
o Production

0% 9% 0%
0% 0%

m CONTRACT LABOR
= SOUND
= BACKLINE
® LIABILITY INSURANCE
m CATERING
= SPOTLIGHTS
= AIR TRANSPORTATION
= GROUND TRANSPORTATION
= HOTEL ACCOMMODATIONS
m FORKLIFT(S)
= (4 @ $200.00) RUNNER(S)
= (2 @ $75.00) FUEL
= BACKSTAGE PASSES
= ELECTRIC FANS
TOWELS
= MISCELLANEOUS




Artist

0%
0% 0%

B Mary J. Bilge
M Chaka Kahn
H Anita Baker
| ]

Subtotals

B ARTIST(S)

H ADVERTISING
= BOX OFFICE
mBUILDING

= PRODUCTION
= VENUE INFO
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SHOW SETTLEMENT SHEET Page
EVENT Lendgenary Diva's VENUE Madison Square Garden
DATE 9/15/2012 CITY/STATE New York, New York
ADVANCE CHECK ACCOUNT CASH BOX OFFICE
COSTS (%) PAYOUTS NUMBER PAYOUT PAYOUT PAYOUT
ARTIST(S)
$150,000.00 [Mary J. Bilge
$65,000.00 |Chaka Kahn
$85,000.00 JAnita Baker
$0.00
$0.00
$0.00
$300,000.00 |SUB TOTAL: |
ADVERTISING
$10,000.00 CLEAR CHANNEL
$1,500.00 RADIO DROP
$2,500.00 MOBILE VIDEO DROP
$1,000.00 100K PHONE LIST
$2,000.00 INTERNET BLAST 100M
$800.00 LOCAL CABLE
$0.00 NEWSPAPER
$2,000.00 P.R. MEDIA-SOURCE
$0.00 FED-EX
$1,000.00 10K FLYER'S PRINTING$
$500.00 POSTER
$1,100.00 STEP N REPEAT,
$3,000.00 STREET TEAM
$25,400.00 | SUB TOTAL: |
BOX OFFICE
$2,500.00 USER FEE
$3,500.00 BOX OFFICE STAFF
INC CREDIT CARD CHARGE
INC TICKET PRINTING
$3,500.00 TICKET COMM.
INC TICKET DIST.
$9,500.00 [SUB TOTAL: |
BUILDING
$100,000.00 RENT
$0.00 PARKING PERMIT
$2,000.00 CLEAN-UP
INCL DAMAGES
INCL ELECTRICAL
INCL MEDICAL
$12,000.00 STAFFING SECURITY
INCL STAGEHANDS
$0.00 TEAMSTERS
$0.00 OCCUPATIONAL LICENSE
$0.00 TELEPHONE(S)
$0.00 NOVELTY BUYOUT
$400.00 HEADSETS
$0.00 OVERTIME
$114,400.00 |SUB TOTAL:




$100,000.00 CONTRACT LABOR
INCL SOUND
INCL BACKLINE
$20,000.00 LIABILITY INSURANCE
$0.00 CATERING
INC SPOTLIGHTS
$25,000.00 AIR TRANSPORTATION
INCL GROUND TRANSPORTATION
$10,000.00 HOTEL ACCOMMODATIONS
INCL FORKLIFT(S)
INCL (4 @ $200.00) RUNNER(S)
INCL (2 @ $75.00) FUEL
$0.00 BACKSTAGE PASSES
$0.00 ELECTRIC FANS
$150.00 TOWELS
$0.00 MISCELLANEOUS
155,150.00 [SUB TOTAL:
$604,450.00 [TOTAL of EXPENSES:
Back SEAT TYPE: 8,333 $150.00 $1,249,950.00
Mid SEAT TYPE: 8,333 $250.00 $2,083,250.00
Front SEAT TYPE: 8,333 $350.00 $2,916,550.00
SUB TOTAL: $6,249,750.00 |
PAID ATTENDANCE| [
$15,000.00 | minus 100 COMPS $150.ea]|
*25,000 CAPACITY|]
$6,234,750.00 [TOTAL GROSS(Tickets): || |
\ B N e SN
N USER FEE
M.: $554,892.75 LESS TAXES (8.9%)|
. $604,450.00 LESS TOTAL EXPENSES]
$1,159,342.75 |SUB TOTAL:
$5,075,407.25 [TOTAL NET GROSS:
e - R
. 1 ,'\J‘: \ &
R ‘,\
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T
NS



0% .
o Production

0% 9% 0%
0% 0%

|
|

= CONTRACT LABOR
= SOUND
= BACKLINE
® LIABILITY INSURANCE
= CATERING
m SPOTLIGHTS
= AIR TRANSPORTATION
= GROUND TRANSPORTATION
= HOTEL ACCOMMODATIONS
m FORKLIFT(S)
= (4 @ $200.00) RUNNER(S)
= (2 @ $75.00) FUEL
= BACKSTAGE PASSES
= ELECTRIC FANS
TOWELS
= MISCELLANEOUS




Artist

0%

0% 0%

M Mary J. Bilge
H Chaka Kahn
H Anita Baker
u

Subtotals

m ARTIST(S)

M ADVERTISING
m BOX OFFICE
m BUILDING

= PRODUCTION
m VENUE INFO
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delivering both intinidcy ai 1gh flality,aco

efl ue in*theglnited Sta Imber*S in the world,
10lication 4 ar Mz their'mid-year ranking 2010
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SHOW SETTLEMENT SHEET Page
EVENT Lendgenary Diva's VENUE Philips Arena
DATE 9/29/2012 CITY/STATE Atlanta, Ga
ADVANCE CHECK ACCOUNT CASH BOX OFFICE
COSTS (%) PAYOUTS NUMBER PAYOUT PAYOUT PAYOUT
ARTIST(S)
$150,000.00 [Mary J. Bilge
$65,000.00 |Chaka Kahn
$85,000.00 JAnita Baker
$0.00
$0.00
$0.00
$300,000.00 |SUB TOTAL: |
ADVERTISING
$10,000.00 CLEAR CHANNEL
$1,500.00 RADIO DROP
$2,500.00 MOBILE VIDEO DROP
$1,000.00 100K PHONE LIST
$2,000.00 INTERNET BLAST 100M
$800.00 LOCAL CABLE
$0.00 NEWSPAPER
$2,000.00 P.R. MEDIA-SOURCE
$0.00 FED-EX
$1,000.00 10K FLYER'S PRINTING$
$500.00 POSTER
$1,100.00 STEP N REPEAT,
$3,000.00 STREET TEAM
$25,400.00 | SUB TOTAL: |
BOX OFFICE
$2,500.00 USER FEE
$3,500.00 BOX OFFICE STAFF
INC CREDIT CARD CHARGE
INC TICKET PRINTING
$3,500.00 TICKET COMM.
INC TICKET DIST.
$9,500.00 [SUB TOTAL: |
BUILDING
$100,000.00 RENT
$0.00 PARKING PERMIT
$2,000.00 CLEAN-UP
INCL DAMAGES
INCL ELECTRICAL
INCL MEDICAL
$12,000.00 STAFFING SECURITY
INCL STAGEHANDS
$0.00 TEAMSTERS
$0.00 OCCUPATIONAL LICENSE
$0.00 TELEPHONE(S)
$0.00 NOVELTY BUYOUT
$400.00 HEADSETS
$0.00 OVERTIME
$114,400.00 |SUB TOTAL:




s N

$100,000.00 CONTRACT LABOR
INCL SOUND
INCL BACKLINE
$20,000.00 LIABILITY INSURANCE
$0.00 CATERING
INC SPOTLIGHTS
$25,000.00 AIR TRANSPORTATION
INCL GROUND TRANSPORTATION
$10,000.00 HOTEL ACCOMMODATIONS
INCL FORKLIFT(S)
INCL (4 @ $200.00) RUNNER(S)
INCL (2 @ $75.00) FUEL
$0.00 BACKSTAGE PASSES
$0.00 ELECTRIC FANS
$150.00 TOWELS
$0.00 MISCELLANEOUS
155,150.00 |SUB TOTAL:
$604,450.00 [TOTAL of EXPENSES:
Back SEAT TYPE: 6,066 $75.00 $454,950.00
Mid SEAT TYPE: 6,066 $175.00 $1,061,550.00
Front SEAT TYPE: 6,066 $275.00 $1,668,150.00
SUB TOTAL: $3,184,650.00 |
PAID ATTENDANCE| [
$7,500.00 minus 100 COMPS $75.eal|
*18,900 CAPACITY|]
$3,177,150.00 |TOTAL GROSS(Tickets): || |
\ e N NSl SN
ek USER FEE
_\'_-_}‘_.': NS $222.400.50 LESS TAXES (7%)}
. $604,450.00 LESS TOTAL EXPENSES|!
$826,850.50 |[SUB TOTAL:
$2,350,299.50 [TOTAL NET GROSS:
™ ”C* \
}.'
- L
‘&:\
‘&.\_ \_x



0% .
o Production

0% 9% 0%
0% 0%

m CONTRACT LABOR
= SOUND
= BACKLINE
m LIABILITY INSURANCE
m CATERING
= SPOTLIGHTS
= AIR TRANSPORTATION
= GROUND TRANSPORTATION
= HOTEL ACCOMMODATIONS
m FORKLIFT(S)
= (4 @ $200.00) RUNNER(S)
= (2 @ $75.00) FUEL
= BACKSTAGE PASSES
= ELECTRIC FANS
TOWELS
= MISCELLANEOUS




Subtotals

W Mary J. Bilge

B Chaka Kahn

M Anita Baker

W ARTIST(S)

m ADVERTISING
= BOX OFFICE
m BUILDING

m PRODUCTION
m VENUE INFO




LEGENDARY DIVAS

CONCERT SERIES DATES FOLLOWING MAY 12 DATE

HONDA CENTER 2695 E. Katella Ave, Anaheim, CA 92806 9%

Capacity: 18,900
Available Date: July 28, 2012
Scaling Tickets:

General $100
Mid-Range $200
Floor $300

SPRINT CENTER 1407 Grand Blvd., Kansas City, MO 64106 4.2%

Capacity: 18,000
Available Date: August 4 2012
Scaling Tickets:

General $65
Mid- Range $ 165
Floor $200

UNITED CENTER 1901 West Madison Street, Chicago, IL 60612 6.25%
Capacity: 18,800
Available Date: August 18, 2012
Scaling Tickets:
General $85
Mid- Range $ 185
Floor $ 285

VERIZON CENTER 601 F. Street, NW, Washington, DC 20004 6.0%
Capacity: 18,000
Available Date: September 1, 2012
Scaling Tickets:
General $75
Mid-Range $175
Floor $ 275

MADISON SQUARE GARDEN 4 Pennsylvania Plaza, New York, NY 10001 8.9 %

Capacity: 25,000
Available Date: September 15,2012
Scaling Tickets:

General $150
Mid-Range $ 250
Floor $ 350

PHILIPS ARENA 1 philips Drive, Atlanta, GA 30303 7%

Capacity: 18,200
Available Date: September 29, 2012
Scaling Tickets:

General $75
Mid-Range $175
Floor $275
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