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Program ldentity Guidelines Overview

The Sewer System Improvement Program (SSIP) is a 20-year, multi-billion dollar citywide investment
required to upgrade our aging sewer infrastructure to ensure a reliable and seismically safe sewer
system now and for generations to come.

To achieve its mission, the San Francisco Public Utilities Commission (SFPUC) seeks to present
unified targeted messaging using a consistent and clear graphic style, giving the SSIP a cohesive
identity, that also falls under the SFPUC’s Agency Brand Guidelines.

The Program Identity Guidelines detailed in pages of this document should be followed with effort -
wanted exceptions and adjustments are not forbidden, but must be approved by the SSIP
Communications Team (ssip@sfwater.org). This tool has been created to guide all external and
internal interested parties and those creating work on behalf of the SSIP.
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Basics Introduction

The SFPUC has created a "mark” to be used with the SFPUC logo that is a visual representation
of the SSIP’s mission and is used to differentiate its message from other programs the SFPUC is

championing.

The mark consistes of the Program’s name, SEWER SYSTEM IMPROVEMENT PROGRAM, along

with the three program pillars; Grey. represents the mission to upgrade critically aging and seismically
vulnerable grey infrastructure, Green. to build innovative green infrastructure to better manage
stormwater, and Clean. signifies our protection of public health and the environment.

Primary

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

Alternate

San Francisco

Water

=~

Services of the San Francisco
Public Utilities Commission

Sewer

SEWER
SYSTEM

IMPROVEMENT PROGRAM
Grey. Green. Clean.

Marks

E\ S:\Agency-Wide Templates\SSIP Branding\1.Marks
SharePoint: Resources > Program Identity Guidelines > O1. Marks
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Program Mark

The SSIP is a program overseen by the SFPUC and is therefore, by definition, part of the SFPUC; for
that reason any and all external communication should have both the SFPUC logo and the SSIP mark.
All internal memos, reports and other staff/vendor correspondence should include no less than the
program mark.

This section shows different treatments of the mark that are available for use. Each version has been
created in an effort to ease universal use in all media. Use the version that provides the best contrast
and legibility for your application; see examples pages 9-11.

PRIMARY

The treatment below should be considered the primary and preferable version of the Program’s mark.
It can be placed arbitrarily as design sees fit; or more likely at the edge of documents (as a heading or
a small footer) but is not limited to that space.

Full Color This version is optimal and should be used whenever possible.

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Clean.

Bl ssipGrey SSIP Green B ssipBiue

Black This version is optimal for documents that will be printed black and white.

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

. Black

White/Reverse This version has been created for placement on dark backgrounds or photographs.

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

B white

Marks
S\Agency-Wide Templates\SSIP Branding\1.Marks
SharePoint: Resources > Program ldentity Guidelines > O1. Marks
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Program Mark

ALTERNATE

The lock-up is a concise statement of the SFPUC and its “ownership” and oversight of the SSIP. This
version is most often used when space is limited, on the back of flyers, consumer collateral, etc.

San Francisco

Water

Full Color

This version is preferable when
using either version of the

program’s mark.

Services of the San Francisco
Public Utilities Commission

Black San Francisco

N Water
This version is optimal for \\ Power
documents that will be printed N Sewer

black and white.

Services of the San Francisco
Public Utilities Commission

San Francisco

White/Reverse

N Water

This version has been \ Power

created for placement on Sewer

dark baCkg rounds or Services of the San Francisco

photographs. Public Utilities Commission
Marks

S\Agency-Wide Templates\SSIP Branding\1.Marks

SharePoint: Resources > Program Identity Guidelines > O1. Marks

Bl ssipGrey

SSIP Green

B ssipBiue

SEWER
SYSTEM

IMPROVEMENT PROGRAM
Grey. Clean.

SEWER
SYSTEM

IMPROVEMENT PROGRAM
Grey. Green. Clean.

SEWER

SYSTEM

MPROVEMENT PROGRAM
Grey. Green. Clean.

PROGRAM IDENTITY GUIDELINES



Basics Program Mark

CLEAR SPACE

To be sure the Progam’s mark is always recognizable, it must be seen as separate from elements that
surround it. Other graphics, text, headlines, etc., as well as the edge of a page or photograph must

be kept at a minimum distance away from the mark. This designated space must be (at minimum)
equal to the height of the “P” in “Program” for the primary version of the mark, and “P” in power in the
alternate version. You may always leave more than the minimum required distance but you may not
leave less. The clear space requirement applies to all versions of the mark (color, black, reverse).

D
0SEWER SYSTEM IMPROVEMEN'I; PROGRAM | Grey. Green. Clean.>-

D

Clear space is equal to the height of the "P” in “Program” left on each side of the mark.

wie | SEWER
Sewer SYST E MD

) ) IMPROVEMENT PROGRAM
Services of the San Francisco

Public Utilities Commission Grey. Green. Clean.
D

D

Clear space is equal to the height of the "P” in “Power” left on each side of the mark.

Marks
%\ S:\Agency-Wide Templates\SSIP Branding\1.Marks
SharePoint: Resources > Program ldentity Guidelines > O1. Marks
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Basics Program Mark

CORRECT USAGE

The proper usage of the SSIP mark is a crucial part to achieving an effective and cohesive voice
when communicating about and on behalf of the Program with either internal (staff, Commissioners,
vendors, etc.) or external audiences (the public/ratepayers, conference attendees, etc.). Using the
mark correctly fosters familiarity and promotes recognition of both the SSIP and the SFPUC.

Under no circumstances should any component of the logo ever be redrawn, modified or altered in
any way. Reproduction of the mark must always be completed using the approved electronic file art.

Using the SFPUC logo and SSIP mark
seperately but on the same collateral:

@ \SlggteF:anCiSCOSewer SFPUC LOgO

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean. SS | P M a rk
Chinatown Green Alley
Community Workshop Summary

I-HOTEL, 848 KEARNY STREET, TUESDAY, AUGUST 20, 2013, 4:00PM - 6:00PM

In partnership with the San Fran|
the San Francisco Public Utilitied
infrastructure and community g4
enhance the neighborhood and

————— SSIP Mark

San Francisco
Water Power Sewer

—— SFPUC Logo

Marks
%\ S:\Agency-Wide Templates\SSIP Branding\1.Marks
SharePoint: Resources > Program ldentity Guidelines > O1. Marks
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Basics Program Mark

CORRECT USAGE (CONTINUED)

The image below of the SFPUC logo and SSIP mark lock-up can be used when space is limited
(such as on collateral items and business cards), when placed among other logos, or at the end of
a document as part of an informational block of text about the Program with contact information.

Using the SFPUC Logo and
SSIP Mark Lock-Up
Learning More About Me - Your Sewer System

To raise awareness about the “City under the City”
that is out of sight and thus often out of mind, the
SFPUC launched a public awareness campaign
last fall.

The “Learn About Me” advertising campaign helped
build public appreciation of the scale of the sewer
system and the improvements that are needed

to keep it resilient. Ads were placed online, in
newspapers, on Muni buses and shared across

SFPUC social media accounts. The ads featured M m' m sm h mm
humorous sayings highlighting the vital need for the m Ewt
—

sewer system, and reminded readers of the dirty job
it performs each and every day of the year. Ads ran in > Francisco Water Power Sower s rot a business you'd associate with cmat ve
mariorting campaigns and idller socal media

English, Spanish and Chinese.

San Francisco Water Power Sewer has done
what many a tech company can only dream of.”

- JANINE POPCICK, INC MAGAZINE

SSIP Community Benefits Catalyst Projects
Co u y Bene Cata y olec SSIP is a 20-year citywide investment

The SFPUC is the first public utility in the nation to adopt an Environmental to Up_é’ade our agi_ng sewer S,V_Stem and
Justice Policy (2009) and a Community Benefits Policy (2011) which guide efforts provide a more reliable, sustainable, and
to be a “good neighbor” to all wh Ji ishborhood directly affected seismically safe sewer system now and
0 be a “good neighbor” to all whose lives or neighborhoods are directly affecte for future generations.

by the operation of its Water, Wastewater, and Power Enterprises.

The Commission authorized the

SSIP includes four “Catalyst Projects” as demonstration models for expanding $2.7 billion Phase | Sewer System
economic inclusion and creating job opportunities: Improvement Projects in August 2012.

*  Youth Workforce Development: Year-
round intern programs educate young
people about how the sewer system
serves San Francisco and the work of
the SFPUC.

For more information, visit:

sfwater.org/ssip
ssip@sfwater.org

¢ Adult Workforce: Connects local
residents, particularly those who are
low-income or low-skilled, to job training
and apprenticeships.

¢ Small Business: Offers assistance to
local businesses to gain contracting

) . Highschool interns take a tour of the
experience to strengthen and grow their Southeast Treatment Plant.

companies.

* Education: Partnership with nonprofits and city agencies, to educate school-

aged children about water and energy conservation, pollution prevention, S\;\n/;d{z; s EW E R S F PU C LOgO an d
environmental stewardship and sustainability. =/ Sewer SYSTE M SSIP Mark Lock-u P

IMPROVEMENT PROGRAM
Services of the San Francisco
Public Utilities Commission Grey. Green. Clean.

Marks
5 S:\Agency-Wide Templates\SSIP Branding\1.Marks
SharePoint: Resources > Program ldentity Guidelines > O1. Marks
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Basics Program Mark

Always ensure that the SSIP mark is clearly recognizable in its placement; do not alter it. Use careful
consideration of background color when choosing which version of the mark should be used to
provide the best legibility. Examples of incorrect usage:

INCORRECT USAGE OF THE PRIMARY MARK

SEWER SYSTEM IMPROVEMENT|PROG)RKM | Grey. Green. Clean.

DO NOT add additional graphics of any sort or remove any elements.

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey, Graan. Clean.

DO NOT add shadows or any other 3-D effects or remove any elements.

SRERAMIENPA

DO NOT use busy or complex backgrounds that interfere with legibility.

SEWER SYSTEM IMPROVEMENT PROG}/KM | Grey. Green. Clean.

DO NOT change any of the colors or their value.

SEWER SYSTEM IMPROYEMENT PROGRAM
| Grey. Green. Clean.

DO NOT Do not switch or transpose the order of the elements

PROGRAM IDENTITY GUIDELINES 11



Basics Program Mark

INCORRECT USAGE OF THE ALTERNATE MARK

Water WER

. IMPROVEMENT PROGRAM
Public Utilities Commyési Grey. Green. Clean.

DO NOT add additional graphics of any sort
or remove any elements.

San Francisco

Water E
Sewer a’
IM VEM PR RAM

Services of the San Frqn fsco Grey. Green. Clean.

Public Utilities Commjgsion

DO NOT add shadows or any other 3-D
effects.

M‘AA

DO NOT use busy or complex backgrounds
that interfere with legibility.

12 SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

IMPROVEMENT PROGRAM
Grey. Green. Clean.

Services of the San FrancjgCo
Public Utilities Commiséion

DO NOT change any of the colors or their value.

San Francisco

Water SEWER

SYSTEM

IMPROVEMENT PROGRAM
Grey. Green. Clean.

1

Sewer

Services of the San FrancjsCo
Public Utilities Commission

DO NOT change the size or proportional
relationships of the elements.

SEWER
SYSTEM

IMPROVEMENT PROGRA)

Grey. Green. Cledn. &

San Francisco

Water

Sewer

Services of the San Francisco
Public Utilities Commission

DO NOT Do not switch or transpose the order of
the elements when using the lock-up. The SFPUC
logo should always be on the left and the SSIP
mark on the right.



Basics Typography

Typography is an important component of the SSIP voice and should always convey clarity, reliability,
and ease of use. The following font families have been selected for use in all communications: Gotham,
Franklin Gothic, Arial, and Calibri.

PRIMARY TYPEFACES (DESIGNERS)

Gotham and Franklin Gothic are the primary fonts and should be utilized when designing
communication collateral whenever possible.

Gotham ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678901@#$%"&*()

Gotham Medium ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$% " &*()

Franklin Gothic ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678901@#$% " &*()

Franklin Gothic Italic ABCDEFGHIJKLMNOPQRSTUVWXY/
abcderghiklmnopqrstuvwxyz
[123456/890/@#%$% " &*O

Fonts

To access these fonts you'll need to contact the
Information Technology Help Desk at extention 44357

PROGRAM IDENTITY GUIDELINES 13



Basics Typography

SECONDARY TYPEFACES (ALL STAFF/CONTRACTORS)

Arial and Calibri are fonts that should be utilized when access to Gotham and Franklin Gothic fonts is
not available or when user access is a concern (web, email, Microsoft® templates). All SFPUC staff and
contractors have access to the following fonts.

Arial ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890! @#$%"&*()

Arial Italic ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

Arial Bold ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%"&*()

Calibri ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890! @#S%" & *()

Calibri Italic ABCDEFGHIJIKLMNOPQRSTUVWXYZ
abcdefghijklmnopgqrstuvwxyz
1234567890! @#5%"& *()

Calibri Bold ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890! @#5%"&*()

Fonts

These fonts should be already installed
on your computer.

14 SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.



Basics Color Palette

The SFPUC is made up of three enterprises: Water, Power, and Sewer. The SSIP is managed by the
Wastewater Enterprise. Green is therefore the influential color when designing materials and collateral.

The Program focuses on three pillars (Grey. Green. Clean.) When creating documents specific to one
of the three pillars, the color pallette should use green and the corresponding pillar’s color.

SSIP GREY SSIP GREEN SSIP CLEAN/BLUE

Primary
Color Palette

CO MO YO K80 C50 MO Y100 K18 C89 M43 YO KO
R88 G89 BI1 R118 G168 B53 RO G125 B195
Hex# 58595B Hex# 76 A835 Hex# O07DC3

Secondary
Color Palette

The secondary palette
is complementary and
is intended to be used

for details or highlights. Pantone 356 Pantone 361 Pantone 376 Pantone 7486 Pantone 7466
€88 M23 Y100 K10 C77 MO Y100 KO C50 MO Y100 KO C30 MO Y50 KO C70 MO Y23 KO
RO G133 B62 R84 G184 B72 R141 G198 B63 R183 G218 B155 R28 G190 B202

Hex# O0853E Hex# 31B44B Hex# 8DC63F Hex# B7DA9B Hex# 1CBECA

Pantone Black Pantone Black 20% Pantone 644 Pantone 297 Pantone 287

9
oo CO MO YO K20 C42 M10 Y2 K6 C52 MO Y1 KO C100 M75 Y2 K18
COMOTORR0 R209 G211 B212 R134 G185 B216 R13 G197 B232 RO G70 B139
R147 G149 B152

Hex# DID3D4 Hex# 86B9D8 Hex# 68CEF2 Hex# 00468C

Warm Gray 1C Pantone 130 Pantone 7486 Pantone 7620 Pantone 462
C3M3 Y6 K7 CO M30 Y100 KO CO M73 Y98 KO CO M95 Y94 K28 C28 M48 Y71 K73
R215 G210 B203 R253 G185 B19 R242 G105 B46 R181 G35 B29 R92 G70 B43
Hex# E7E2D8 Hex# FDB913 Hex# F26924 Hex# BF2620 Hex# B9B0O98

PROGRAM IDENTITY GUIDELINES 15
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Business System Business Cards

Reqguests for business cards are managed by division and bureau staff; they are printed through
City Reprographics. There are two types of business cards: agency and consultant. Both versions
mMaintain a uniform backside.

Agency
Business Card

(FRONT) San Francisco
&) Water Power Sewer
Services of the San Francisco Public Utilities Commission

Harlan L. Kelly, Jr.
General Manager

525 Golden Gate Avenue, 13th floor
San Francisco, CA 94102-3220
T415.554.0740 F415.554.3161
HKelly@sfwater.org

Consultant
Business Card Sewer System Improvement Program (SSIP)

(FRONT)
Martin Doward
Program Management Advisor

AECOM
525 Golden Gate Avenue, 9th Floor

SEWE R San Francisco, CA 94102

Office: (415) 551-4592
SYSTEM Mobile: (415) 531-7134
IMPROVEMENT PROGRAM mdorward@sfwater.org

Grey. Green. Clean.
sfwater.org/ssip

Agency and Consultant
Business Card Operator of the

(BACK San Francisco
Combined Sewer System

www.sfwater.org

To report water, power and sewer issues dial 3-1-1.

& Printed on post-consumer recycled paper.

Cards

To order business cards, contact your department
administrator.

PROGRAM IDENTITY GUIDELINES 17



Business System Stationery

Letterhead

A template has been created for letterhead,
which is available as a Microsoft® Word file.

Memo

A template has been created for memos, which is
available as an Microsoft® Word file.

Stationery

San Francsco
Water - r Sewer

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

MEMO

To: Lorem Ipsum
From: Ipsum Lorem
Cc: LL. Merol

Date: January 1, 2014

Subject: Sewer System Improvement Program
Veggies es bonus vobis, proinde vos postulo essum magis kohlrabi welsh onion daikon amaranth tatsoi tomatillo melon azuki bean

Gumbo beet greens corn soko endive gumbo gourd. Parsley shallot courgette tatsoi pea sprouts fava bean collard greens dandelion okra
wakame tomato. Dandelion cucumber earthnut pea peanut soko zucchini.

Turnip greens yarrow ricebean rutabaga endive cauliflower sea lettuce kohirabi amaranth water spinach avocado daikon napa cabbage
asparagus winter purslane kale. Celery potato scallion desert raisin horseradish spinach carrot soko. Lotus root water spinach fennel
kombu maize bamboo shoot green bean swiss chard seakale pumpkin onion chickpea gram corn pea. Brussels sprout coriander water
chestnut gourd swiss chard wakame kohlrabi beetroot carrot watercress. Corn amaranth salsify bunya nuts nori azuki bean chickweed
potato bell pepper artichoke.

Nori grape silver beet broccoli kombu beet greens fava bean potato quandong celery. Bunya nuts black-eyed pea prairie turnip leek
lentil turnip greens parsnip. Sea lettuce lettuce water chestnut eggplant winter purslane fennel azuki bean earthnut pea sierra leone
bologi leek soko chicory celtuce parsley jAcama salsify.

S\Agency-Wide Templates\SSIP Branding\2.Business System

SharePoint: Resources > Program ldentity Guidelines > 02. Business System

18 SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.




Business System Email

SIGNATURE
The email signature is a vital tool used to present a consistent, branded message while providing
relevant information to help others communicate with us. Consistency in design, color, and type is

important to reinforce the SSIP identity.

Initial/Long Martin Doward
Program Management Advisor, SSIP

A: 525 Golden Gate Ave., 9th Floor, San Francisco, CA 94102
P: 415.551.4592 | C: 415.531.7134 | sfwater.org/ssip

% [in]®)
wie | SEWER
&)  SYSTEM

IMPROVEMENT PROGRAM
Services of the San Francisco
Grey. Green. Clean.

Public Utilities Commission

Reply/Short Martin Doward
P: 415.551.4592 | C: 415.531.7134 | sfwater.org/ssip

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

Email Signature

To have your email signature generated contact
your department administrator

PROGRAM IDENTITY GUIDELINES 19
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Collateral Project Factsheets

Below are examples of project factsheets that can be repurposed or inspire layout for future needs.
Factsheets requiring the assistance of the SSIP Graphics Team can take longer depending on the
project queue; contact the team as soon as possible to acquire a completion timeline. Requests to the
SSIP Graphics Team should be made through Graphics Tracker. For instructions on how to “Submit
the Request Form”, see page 49. Staff may produce factsheets without the help of the SSIP Graphics
Team by using the template provided on page 26.

T T PROJECT FACTSHEET

(FRONT)

A Sa Frarence ; e ;
Zo ] ke Lo - San Francisco
e = Water ewer

Wi ipSdryimlinT fiiee Gy i Cuas. SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.
n & Valencia Green Gateway Baker Beach Green Street

Improving Our Sewer System and Benefiting the Community

The San Francisco Public Utlties Commission (SFPUC)is planning a green
infrastructure project to manage stormwater and improve water quality at Baker
Beach. The Baker Beach Green Street project will feature innovative green
infrastructure technologies in the Sea Cliff and Richmond neighborhoods. The
project i located along EI Camino Del Mar between the Legion of Honor and the.
Lands End Trailhead and on Sea Ciiff Avenue from 26th to 25th Avenues.

During heavy tormwats the City system
and contribute to neighborhood flooding and discharges into the San Francisco
Bay and Pacific Ocean. Green infrastructure technologies fike rain gardens and et Design Conceptat

permeable paving take advantage of the natural processes of soils and plants to
clean, slow down and divert stormwater runoff so it does not overwhelm the sewer

system. Project Goals
‘The Baker Beach Green Street project will incorporate community feedback « Manage stormwater
received in person and online into the planning and esign process. Public * Reduce localized fiooding
input will also help determine any additional project components, such as. * Integrate rain gardens into existing
educational elements and traffic caming measures. parkland and neighborhood

« Introduce permeable conerete to reduce.
‘The Baker Beach Green Street project is one of eight green infrastructure e

projects the SFPUC is planning to build throughout the Ciy in the next few

years. These projects are part of the Sewer System Improvement Program

(SSIP), @ multbilion dollar citywide investment to upgradie our aging sewer

infrastructure now and for generations to come. « Improve pedestrian and cyclist
accessibity on I Camino Del Mar

« Create habitat for birds and butteflies
using Calfornia native plants

Additional Improvements.

Project Timeline

2012 2013 2014 2015 2016 + Increase public education on green
infrastructure
P LT L + Beautify the neighborhood

SUMMER - SPRING

SUMMER - SUMMER

EenE) For more information, visit

stwater.org/bakerbeachgreenstreet

Green infrastructure can help manage and reat ST T B T D SRS LD

(BACK) S
- - ‘*"-_h

PemEAsLE RAIN BULB OUTS WITH GREEN
runoft from streets
a method o
b the amount
into the sewer system. sewer system. increasing pedestrian visoily and safety

Bulb outs may nclude green technologles
0 capture and treat stormuater.

Help Build Green Infrastructure
Get Involved Projects Near You
Participate in exciting programs to help upgrade oUr aEINE i the SFPUC as we plan, design and build green
sewer system and green the Ciy. infrastructure projects in the City over the next few years.
— We want to hear from you about the design of these
projects! Visit sfwater.org/greeninfrastructure.

Help Us Plan for the Future
of Our Sewer System

Become part of the longerm planning process

of sewer system improvements for the next twenty
years within the City’s distinct watersheds,

Visit sfwater.org/urbanwatersheds.

About the Sewer System
Improvement Program

The Baker Beach Green Street is a part of the Sever
System Improvement Program (SSIP), a 20-year, mult-
billion dollar citywide investment required to upgrade our
aging sewer system. The SSIP is the result of an eight-year
community planning process and wil ensure  reliable,
sustainable and seismically safe sewer system now and in

Create a Green Space in Front

: the future
of Your Home or Business

Gather your neighbors and connect with the SFPUC presn @ sateors
and Friends of the Urban Forest (FUF) to remove ssip@sfwaterorg

impermeable pavement concrete and install beautiful
green sidewalk gardens. The SFPUC i collaborating
with FUF to install sidewalk gardens in select
neighborhoods in the eastern half of the City.

To participate, visit fuf.net/sidewalk.

L1

PROGRAM IDENTITY GUIDELINES 21



Collateral Display Boards

Display boards are used at events such as open houses, townhall meetings, conferences, and
presentations. Display boards have the SSIP branding and take on the look and feel similar to project
factsheets. Display boards typically measure 24”W x 36"H.

5\ San Francisco
Water Porwor Sewer
R e i e e

STWER SYSTEM PRV IDMERT PROGRAM | Cuey. Gesns. Claan

WELCOME

MISSION & VALENCIA GREEN GATEWAY CO MITY

Learn About:

Pulblic imput from thie first open house and onling

Expanded project area from Valencia between Mission and Cesar
Chavez 1o neighboring streets: Tiffany, 29th, Buncan and San jose

Duasign concepts and green infrastreciung for streetscapes and
Mazas at Mission & Valencia and Valencia & Duncan

il B 0RO WIS AT g Thin Drsiiems aod siey ol e Ko

The plannisg tearm will b seasebie 3 piu fo e doriiis of e Dpes Hoime. 15 s hiesds

\ San Francisco
=) Water Power Sewer

‘Serices o the San Francizca Public Utites Commission

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

Project Overview

The Visitacion Valley Green Nodes project identifies key locations for stormwater management
and other community improvements. These areas are located along key corridors to strengthen
their function and character in the neighborhood.

Development Timeline
2013 2014 2015 2016

Planni Design Construction
ors

T~

Node 1: Leland Ave Rain Garden Node 2: Sunnydale Ave Mini-Plaza
Terminus of Leland Ave at McLaren Park Terminus of Rutland at Sunnydale creates
Community Garden opportunity for streetscape improvements

22 SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.




Collateral Reports

Below are examples of collateral (non-technical documents) reports that can be repurposed or
inspire layout for future projects. Contact the SSIP Graphics Team as soon as possible so that the
design of your report may be added to the queue and they can provide a completion timeline.
Requests to the Graphics Team should be made through Graphics Tracker. For instructions on how
to “Submit a Request Ticket”, see page 49. Staff may produce reports without the help of the SSIP
Graphics Team by using the template provided on page 28.

L
LS TN - L

20%

Located
on SCHOOLS.

13%

PRIVATE
PROPERTY

4§ San Francisco
&) Water cwer

SEWER SYSTEM IMPROVEMENT PROGRAM | ey reen Claan.
Islais Creek, Sunnydale
and Yosemite Watersheds

Nover

ed Assess

16, 2013 | Urbar

Workshop h Watershed Planning Game Results

Governance Process Overview

THE TECHNICAL STEERING COMMITTEE (TSC) IS EXTE RNAL R EVI EW

- of
TECHNICAL PERSONNEL 7O PROVIDE REVIEW OF SSIP ADVISORY COMMITTEES
AND OTHER WWE PROJECTS, CONSIDER TECHNICAL a

FINDINGS AND RECOMMENDATIONS, AND TO FACILITATE i - % 1i -
NECESSARY APPROVALS'AT EACH.PROJECT PHASE. -k

Green Infrastructure Advisory Group iy i

San Francisco PURPOSE CORE FREGUENCY & | COMPOSITION | SFPUC POINT
F 1

Water Power Sewer
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Collateral Event Postcards

Examples of postcards created for different events are below; these can be repurposed or inspire
layout for future events. Postcards or invitations requiring the assistance of the SSIP Graphics Team
can take longer depending on the project queue; submit a project ticket using Graphics Tracker as
soon as possible. For instructions on how to “Submit a Request Ticket”, see page 49. Staff may
produce postcards without the help of the SSIP Graphics Team by using the template provided on
page 27.

Come play the award-winning Urban

Come Play the vk

Creek, Yosemite and Sunnydale watersheds.

Results will be used to help plan the future
r a n a e rS e of grey and green infrastructure projects in

San Francisco neighborhoods.

Game
URBAN WATERSHED PLANNII
Southeast Community Facility

Limite parking s avadable,bu public vansitis ecouraged. The faci

You're invited to the
Urban Watershed Planning Game

COME
PLAY

Saturday, November 16

SPACE IS LIMITED, RSVP REQUIRED
playuwagamenov16.eventbrite.com

Looking for other ways to become]

Thursday, October 24

JOIN THE “DISCOVER YOUR Ui
WATERSHED” WEBINAR SERIE
Noon - 1:00pm

Visit www.sfwater.org/urbanwatersheds to

October 24 through December 6
TAKE THE SOUTHEAST
'WATERSHEDS SURVEY

\ San Francisco
N Water Power Sewer

Service of the San Francico Pubic Utiies Commision

¥
Available at: www. southeast. metroquest.cor|

stuaterorg
stwater
r Sewer i RAINWATER CISTERNS PIPE UPGRADES
o SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Grii - 1 ] -

Example: Printed postcard, 5.5”H x 8.5"W.

Come play the award-winning Urban Watershed Planning Game for the Islais Creek, Yosemite
and Sunnydale watersheds. Results will be used to help plan the future of grey and green

J O I N U S PLANNING FOR THE infrastructure projects in San Francisco neighborhoods.
VISITACION VALLEY GREEN NODES Saturday, November 16
[l VTN {VINTp p AT IS XI TV The San Francisco Public Utilities Commission (SFPUC) URBAN WATERSHED PLANNING GAME

ATURDAY, OCTOBER 19, 2013 invites you to help plan a green infrastructure project in
10:30AM TO 2:00PM your neighborhood to better manage stormwater.

Southeast Community Facility

PRESENTATION AT 10:30AM 1800 Oakdale Avenue
10:00am - 1:30pm (Lunch will be provided)

UNASE A NOSOTROS 44 P PR . N o
JORNADA DE PUERTAS ABIERTAS - o Limited parking is available, but public transit is encouraged.

DERACORMUNDASS ] o ! The facility is accessible via the
sabado, 19 de octubre del 2013 . - 4 B MUNI 23, 24, 44, 54, and T-Third Street Line.

10:30 de la mafiana a 1:30 de la tarde
Presentacion a las 10:30 de la maf:

SPACE IS LIMITED, RSVP REQUIRED
Ur i I Yos.eventbrite.com

TAKE THE SOUTHEAST WATERSHEDS SURVEY CONTACT US
October 24 through December 6 urbanwatersheds@sfwater.org
Share your ideas sfwater.org/urbanwatersheds

&) Sen Francisco southeast.metroquest.com
SATURDAY, OCTOBER 19, 2013 \5=) Water Power Sewer

T030AM T0 2:00PM Mblhibi sl
PRESENTATION AT 10:30AM Communications and Pubiic Outreach
Visitacion Valley Library 525 Golden Gate Ave. 12t Floor SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean. 1Y sfwaterorg
201 Lolana Ave San Francisco, CA 54107

o Foing s & cor seet
(ootwoen fulng s 8. 3 5 vt pover sever Wastvarer

Looking for other ways to
become involved?

Join us for this community Open House to learn about E o) le: D g tal e-fl y 612 o) W x 792 p H

Green infrastructure and tell Us what you wan o se n Xa e Digital e er, X X X

Three distinct sections of the neighporood. Publc mput

dring the planning phase will help optimize the design

Concepts n provicing open space, recreation space

clucational opportunities, traic caming, and pedestran

improvements

Wnase  nosotros para esta Jornada de Pusrtss Abletas paa

Comnicind para spender sobre iactructura erdes ainos

1o e auiert v on s tressocciones disint o vedndc!
Garantea fose

optimizar los conceptos de disefo proporcionando espacio abierto,
espacio de recreo, oportunidades educativas, medidas para calmar
el trafico, y meloras peatonales.

Wit

untas? HEHEE 7
Joan Walsh:jwalshi@sfwaterora 415-554-320%

Stwater.org/waroonnodes.

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

Example: Printed postcard, 5.5"H x 8.5”"W.
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Staff Templates Project Factsheets

PROJECT FACTSHEET

Project factsheets are used as a summary piece of collateral to communicate the breadth or status of

a project. Microsoft® Word templates have been created and may be used by staff and contractors
outside of the SSIP Graphics Team. Attention should still be given to the specifications called out below
and should be sent to the SSIP Graphics Team for review. When outsourcing the printing of factsheets,
instructions on “Converting Word doc to PDF for Professional Printing” are available, see page 53.

Instructions
Do not change font styles or size, alter the placement of photos or their size; if the template does not
work as is, please contact the SSIP Graphics Team for assistance.

San Freecivo
Weter dewse

Title uses Arial font, size 20-24pt. — |

— Holloway Green Street

Improving Our Sewer System and Benefiting the Community

The bullets
found in this
section are
Proposed Green Features ed ita b | e.

« Rain gardens

Photos should be engaging, in color,
and high resolution (at least 1 MB).

+ Permeable pavement Font size

Additional Improvements

ST G — should be

« Create more green space in the

1-2pt sizes
The San Francisco Public Utities Commission (SFPUC) Sewer System « Beautify the Holloway/Ingleside
Paragraphs should describe the project as a i e e
infrastructure project i each of the ight urban watersheds in San Francisco. « Improve bicycle access la rger than

One of these projects will be the Holloway Green Street project located on « Increase traffic calming.

narrative. Space allotted is 200-225 words. | Felowar e neveen rarold Avenutand Aéhion v e what is used

« Enhance connection between
“The proj

Font ty pe is Calibri and 10 pt -12 pt in size. permeable paving, rain gardens, and tretscape features o naturally capture Sl for the

stormwater runoff before it enters the sewer system. Green infrastructure uses
the natural process of plants and sl to filter, clean, and infiltrate stormwater,
reducing the burden on the sewer system,

Schedule
+ May 2013: Mobilize to site and

narrative
« Summer 213 Ppelne paragraph.

construction begins
« Labor Day Weekend:

The in the . to flow directly {An::\::l‘!:ndrosddosurelor
Include URLs for relevant websites for the project. e s kPt e s e e a—

y
‘ocean or bay. Reducing the stormwater burden on the sewer system willbetter completion of pipeline

Do not include “www.” in front of the URL address. CT

Font type is Calibri; 1-2 pts larger than what is ————= [olere niomation

sfwater.org/hollowaygreenstreet

sfwater.org/ssip

used for the narrative paragraph. vt

Green infrastructure can help manage and treat stormwater onsite before it enters the sewer system and also
provide livable city benefits like neighborhood beautification and traffic calming,

This section is not editable. Language and
examples have been chosen so that they may ———-
be applicable across multiple projects.

Bulb Outs with Green Infrastructure:
Atraffic calming method that extends
the sidewalk, reducing the distance to

redu
into the sewer system. overwhelming the sewer systern. viibilty and safety. These may include
various green technologies to capture.

arious g
and treat stormwater.

Get Involved Help Build Green Infrastructure

Projects Near You
o hlp upgrade our

Ioin the SFPUC as we pl:

Should you need different examples, please
contact the SSIP Graphics Team Team. —

Help Us Plan for the Future of Our
Sewer System

About the Sewer System Improvement
Program

Create a Green Space in Front
of Your Home or Business

Factsheet
5 S:\Agency-Wide Templates\SSIP Branding\3.Staff Templates
SharePoint: Resources > Program ldentity Guidelines > 03. Staff Templates
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Staff Templates Event Postcards

Event postcards are used to advertise public outreach events and communicate high level details of

a project. Microsoft® Word templates have been created and may be used by staff and contractors
outside of the graphics department. Attention should be given to the specifications called out below;
all documents should be sent to the SSIP Graphics Team for signoff. If the document needs to be sent
out for profesional printing, see “Converting Word doc to PDF for Professional Printing” on page 53.

Instructions
Do not change font styles or size, alter the placement of photos or their size; if the template does not
work as is, please contact the SSIP Graphics Team for assistance.

Photos should be engaging, in color
and high resolution (at least 1 MB)

Fiodip e

The San Francisco Public Utilities
Commission (SFPUC) invites you to learn
about a green infrastructure project in
your neighborhood to better manage
stormwater.

Font: Calibri, 14-16pt

Font: Calibri, all CAPS,
14pt, bold format

TUESDAY, AUGUST 26, 2014
6:00PM — 7:30PM
Presentation at 6:30PM

Katherine Delmar Burke School
7070 California Street
San Francisco, CA 94121

Entrance is located California Street, near Lincoln Park
steps. Please do not park on 32nd Avenue between
California Street and El Camino Del Mar.

SEWER SYSTEM IMPROYVEMENT PROGRAM | Grey. Cu oo Cloas I

Copy in this section should

Font: Calibri, 14-16pt

FINAL DESIGN CONCEPT

describe the project as a narrative.

Space allotted is 50 word (English),
60 words (Spanish) and 110
characters (Chinese)

Font for English and Spanish:
Calibri, 9pt

Font for Chinese: MS Mincho, 9pt

Font used for contact info:
Calibri, 8pt

h San Francisco
TO BE REVEALED %.__‘:1.. VWater P SEWET

Join us for one of the two upcoming community open
houses on the Sunset Boulevard Greenway cohosted by
District 4 Supervisor Katy Tang. This green infrastructure
project is along Sunset Boulevard from Lincoln Way to Sloat
Boulevard. The project will utilize rain gardens to capture
and infiltrate stormwater runoff from more than 16 blocks
of Sunset Boulevard to better manage stormwater.

At these two meetings, our project team will unveil the
project’s final design concept. Come see how your
comments from the public open house, presentations, and
surveys have been integrated into the project design.

Para una copia de este material en espafiol o para mas
informacion en espafiol, por favor pangase en contacto con
nosotros en (415) 554-3289 o info@sfwater.org.

FEUEL AR PEIA, KRR MR, BRE
(415) 554-3289 BKEBHD info@sfwater.org.

Suwmtirmf Pregimn® TEER ¥
Lily Madjus: Imadjus@sfwater.org (415) 554-3241
sfwater.org/sunsetgreenway

AUWRE TTETEM PREIOVESENT PROGR LS | Gewn Tlaary

Event Postcards

5 S:\Agency-Wide Templates\SSIP Branding\3.Staff Templates
SharePoint: Resources > Program ldentity Guidelines > 03. Staff Templates
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Staff Templates Reports

A Microsoft® Word template has been created to use for report layouts; it can be used as a starting
point to place copy to then send to the SSIP Graphics Team for design and polish. If time and budget
does not allow, staff are welcome to use as is. An example of a filled out report shown below.

i r# CosrTEes
Cover REPORT TITLE LINE 1 - ARIAL - SIZE 22 Table of
REPORT TITLE LINE 2 - ARIAL - SIZE 22 Contents TASLE OF SONTRNTY
JEEROMT TITLE - BUEHMEADINGENOICOT § O
TASS QRADEF R MRHAL - SIZE 54 10 TEe 18
LOCATION- - RAIAL - SIZE % | . ——
L A ——{ ¥
0 TEa 13
T S — i ——
LTI Ereat ot dut et
LF TEm_ LI oL el e T
&0 e ~F
I T ——— T L]
0 T 5
af TEm_ T pH
B0 T -
T TEe_ T "
Fo ] -
TABLES
I Tabi 1. Cormaren of Viser Prums Door Comd echroioges =]
San Fransisco Publc Liatas Cormisson
525 Guldsrs Glate Avibtns, fih Flogs
San Franchico, Calfomis 84103 FEGURES
Fghrm ¢ EBpetinn e Cin St Fites [ngrnes 1k
Pracarva oy
Sewer Sysiem improvement Hogram APPFWOCES
Piogram WManapemen Conaues s T
Contract C5-18% R
oaTi
H Tistela 1.4 -
Dlagrams and Corariven of Vaser Fhass Ddor Conies! Techniogin Main L TiTLE
A agey Tmadravigen |
Charts I Report 11 insoteeten
g T ialeil iy WSS T O Ty MY WA el
i - UL GRCA 1k T N ) W T U s el
— Eoy e
- 1
QT 13 T
by Tri W) AT . T W e ) AT O LA B i, T
) gy ek i, ey © e dtuTeri e Fa Table Tie aed Figeis T
s Ll THEH pin Pei i e
capiorn s sl i o R eSS P e
. i oty P b P o o imtgen. ard Par uee Fa
inaien sl s P by T BT B e
LR s b sl
g s m-mn-ﬁ-—ut—nhmu—utn::--mn
[ amrine
P e J B B il T T U A A .mmﬁ&‘:
LJ L] - e P i Captr, st G Fsfoenrs Araaricoes o a SrasePrend s |
. - e P B P B G P ] Thh PR B O T
Tia A P Tt e, mth il T B, Sk o (rPMAPl 1 BACH B0
b tagevirng o Pk ot [dosng T ean b of A
AacFrabany il
Ty Tutor 1171 murrmrens P end rres Gy of ol s Sl b
R | Nt avartiges nd S ertage 7 s Eror Aslersacs murce
'- o o, i 8 crovimn fow dagee Y T sy s i
o Py i, g e pla dhrais guer Taden 17 [y
ot A il e
Faragranen “ivairg g s ane lees 1o b Rodias i cnide an 18 0
SEATH Dt 1 ] Tob RRARAMIS il BT ey Pobers 8 L WO
THOT =G P G0 D SR B R P [ v O 48
FRiiy o g i ol 13 1A DR, 10 T P B I o B P
o Tass arpe
T serrmrader of Fan Sonsvent o sl o0 - Seciom © o s e !
Wm0 P T By g 3, i il . e o Sl
vagm o P e, Wt e bl B B wween Pl P Fewdor aed
Sl vl P burs i e Cen e e doubesded eyl
T Y o Y ) el D S Ty SRS R U W e L
¥ou e Efmchrtesin i par documar The endies m ot misews, b T
P il 44 - PO . ———

Reports
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Staff Templates Meeting Agendas and Minutes

A Microsoft® Word template has been created to use for agendas and meeting minutes. Example of a
filled out agenda shown below.

SEWER SYSTEM IMPROVEMENT PROGRAM

SSIP/EA Leadership Hub

Subject Field uses Arial font, size 1pt.

‘SUBJECT: Meeting of the SSIP/EA Leadership Hub

DateandTime: | May8, 2014; 12:00 pm - 1:30 pm

Locatlon: Conf, 52566, 13" Floor - Hetch Hetchy

' Leamon A; Maureen B Carolyn C.; Emilo C: Jignesh D.; Marty D.; Kay S.; Juliet €. Radhika F.;
Vhees: Dwayne J; Karen F.; Sheena J; Tyrone J.; Karen K.; Renee W.; Rachel K.; Manfred W.; John K.

- T T
(= (Owner and Date)
P e
+ Souest Vg up s, 5 i)
All other user filled text uses Arial font, size 11pt.
= otemn
«  Environmental Justice analysis (Yolanda, 60 minutes)
iceosbtonas
PR ree—
+ Fonmeng Toses.

EIPs, in addition to the BDFP. The group will facilitate communication, education,
and feedback from District 10 stakeholders. Two members from the Digester Task
Force will be included in this group. The first group meeting is currently scheduled
for May. Ninety percent of the Southeast Working Group members have confirmed.

Economic Inclusion & Opportunity Framework (ullet)

The economic inclusion and opportunity framework (which will be renamed) is a road
map describing how community benefit resources will be administered throughout
the life of the SSIP. The team has been reviewing the components of current and
planned SSIP commitments to establish focused strategies for specific categories
such as education. This will provide the technical groups (PUC/consultants) with a
planning tool to forecast needs and involve resources. At the next Hub meeting we
will provide the presentation that has been given to executive management.

3. | SSIP Programmatic Updates (Karery/Emilo) b Karen to assigna
person to collect the
The original Program Management RFP included a specific task to coordinate all the |~ necessary data to
projects associated with the Southeast Plant. This task includes verification of ;"fov"\:zt"e"r';g::;
existing conditions, coordinating construction staging and layout areas, project | into the collection
scheduling and phasing, process and utilty shut.downs needed for relocations and | ~system through
new senice connections, and coordinating operating trateges trough each phase | P pumos ond fo

h assign someone to
of work to ensure environmental compliance. et
(3 year) performance
of Gl.

Karen stated that this Is a great opportunity to involve the EA group as there will be
an impact on the community through each of the phases. Karen explained the need
to acquire land for construction lay down, material storage, and staging of large
equipment.

Karen explained project work is driven by the programs risk assessment. Proper
planning and coordination will mitigate the risk of permit violations (environment
compliance), construction change orders, delays, and design errors.

Emilo added a point of concem and asked the team to be careful about
miscommunication while discussing topics with outside parties. He advised PM's to
be aware of their word choices while communicating with outside parties/group and
1o be cautious not to make commitments that have not been vetted and approved
and that comments can be misinterpreted by the public.

4. | SSIP Project Manager's Update

EIPs (Maurseni: There are a total of eight EIPs, one for each watershed. Overall, the
EIPs are moving forward nicely; four of the projects are nearing 100 percent design.
The team has encountered ADA issues in Chinatown and Emilo is assisting with
resolving the issues. The group is wrapping up meetings at Sunset Bivd. and working
on community impacts within the Richmond area. The Yosemite creek day lighting
project s finalizing the preferred route and the parcels that need to be acquired. In
addition, the Contractors Assistance Center s being engaged to host workshops to
inform the contractors about dp

Agenda and Minutes
S:\Agency-Wide Templates\SSIP Brand
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Presentations Overview

PowerPoint® presentations deliver a wide range of content unified by a strong graphic voice. A template
has been designed to enhance the visual impact of presentations and advance the SSIP identity.

The template is available for use by all staff, vendors, and contractors when delivering presentations
on behalf of the SFPUC regarding the SSIP to internal and/or external audiences; the only
exception being any PowerPoint® created for presentation at a SFPUC Commission Meeting.

The template is set up with layouts to accommodate a variety of content needs (text, photos, etc.).
Please use them as directed; if you are unsure, do not hesitate to contact the SSIP Graphics Team
for assistance.

Instructions

Directions regarding font type, font size, colors, logo placement, structure, photo treatment, and
labeling are included in the PowerPoint® template. These directions are not meant to restrict you, but
rather to ensure a consistent voice and style are implemented.

To learn how to create an effective and engaging presentation, read “Tips for SuccessfulPresentations”
on page 34.

Presentation Title/Name Agenda

pais Y SEWER

G

Agenda

ol 1. Use this slide for the agenda
e e toplc
e 2. Use Arial font

m... . S \ 3. 28-32pt font size

4. Use numbered lists

5. Numbers should be green

Arial Bold, 28pt Size Minimum, Title Case

Prasanter's Name — Arlal Bold, 18p1 Presenter's Title — Arnal, 18p4, Title Case
Prasenting to/Audionce = Arial Bold, 18pt (oplonal]

SEWER SYSTEM IMPROVEMENT PROCGRAM | Grey. Green Clean ]

This slide serves as a welcome to the presentation. The
“hero” photo placed on the slide should be engaging,
visually interesting, bright, and full of color.

PowerPoint Presentations

The agenda informs the audience of the discussion
points the speaker intends to cover in their
presentation.

5\ S:\Agency-Wide Templates\SSIP Branding\3.Staff Templates
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Presentations Overview

POWERPOINT TEMPLATE (CONTINUED)

Section Break Title

S
{\*2:, Sewar | S

SECTION TITLE — 44PT

This slide is used to move to the next discussion
point outlined on the Agenda slide. It’s a reminder to
the audience of what subject the proceeding slides
pertain to.

There should only be section break slides for the items
listed in the agenda slide.

Photo Content

Text Content

Titles: Arial Bold, 32pt

Use Arial font
Use at least 26pt whenever possible
MNever use font smaller than 18pt
* Use green bullets for lists
- Use dashes for sub-bullets
+ 12pt leading between bullets and line breaks

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green Clean, #

Keep sentences and bullets brief and to the point.

The text on the template informs of which font to use,
size, and information to be placed where. Images may
be placed on this slide; place them large enough to be
seen clearly by the audience at the back of the room.

Maps, Tables, and Graphs

! Doigte this boay 1
! Example of & slida |
I with photo. Piaca |
| photo bahingd |
I whits caption and |
| bext ut the Bottarm,

Anasl Bold, 16pt [3-5 words)
Wike your capion bere. Ars, 16pL (5-7 words)

SEWER SYSTEM irroWBEyT Poocnaw

Photos should be placed full screen and therefore must
be of high enough resolution so that the image is not
blurry or distorted.

All photos should have a caption. Arial font, no smaller
than 16pt.

PowerPoint Presentations

Titles: Arial Bold, 32pt

SEWER SYITEM IMPROVEMENT PROGHAM | Drwy, Cree Cluan ]

Illustrations, maps, and charts should be placed as
large as possible on the slide and captions must use
Arial font, no smaller than 16pt.

5 S:\Agency-Wide Templates\SSIP Branding\3.Staff Templates
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Presentations Overview

POWERPOINT TEMPLATE (CONTINUED)

Photo Content - Multiple

Labek: Arfal Bold, 18p1
Write caption here wsing Ardal, 15#}
L T e Ty

Exampls af a slizle
with I phatod
Placs phcin
Babind whina

— caption and text
Second caplion does nol necessanly have 1o af the bottom
have a label I subject maltor is the sams *t_.

TEM INPROVEMENT PROGRAM | Groy, Groem. Ciman

Multiple photos may be placed on a slide. Photos
should be made as large as possble without distortion
(blurry, pixelation).

Each photo must have a caption. Guidelines regarding
font type and size are included on the template slide.

PowerPoint Presentations

Thank You/End

\waner

| Prwar

¢ Sawer
b=

THANK YOU.

fiw)H8

shwater crgfesip

sfanter.om

Every presentation should end with a slide thanking the
audience and informing them of how to gather more
information.

5 S:\Agency-Wide Templates\SSIP Branding\3.Staff Templates
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Presentations Tips for Successful Presentations

Here are some helpful tips for creating an effective and engaging PowerPoint presentation (so your
audience doesn’t sleepwalk out of your next meeting):

1.

Tightly focused on the subject: Ask yourself: is your audience familiar with the topic? If they are
unacquainted, it is recommended to allot time and include slides that define industry terms such
as redundancy, digester, biosolid, etc. If the audience is experienced in the subject being
presented, increase engagement with follow-up questions and plan on using backup slides to
support your answers.

The right amount of text: Your audience will pay more attention to you if they are not trying to
read paragraphs of text at the same time you are speaking. Try to minimize the amount of text
placed on slides; instead use the notes section as a reminder of topic points to be brought up
during the presentation. A good rule of thumb is no more than five lines of text per slide and no
more than eight words per line.

Images and graphics used purposefully: Images and graphics should enhance the presentation and
be large enough to view from the back of the room you are going to present in. If the image looks
small on your computer screen, it will be small when you are presenting it.

Graphs and charts: When needing to report statistics, try and use PowerPoint’s® templates for
graphs and charts, choosing one that fits the SSIP’s look and feel.

Adding dimension: Using multimedia within your presentation can have a profound effect on the
way your audience receives your message; you can only inform an audience if you can keep them
engaged and interested. Animations and transitions can also create visual interest, just be careful
to keep them clean, professional, and subtle; don’t let the bells and whistles distract from the
message you are intending to deliver.

Handouts are your friend: Already working “I know you can’t read this, but...” into your speech?
SKIP IT. Give the audience a handout so they can follow along and direct them to look at that
instead of the screen while you review the material.

So much information, so little time: Worried you can’t fit all of the information in? Conclude your
presentation with a question and answer session; they will leave your presentation knowing you
took the extra time to address their concerns and listen to their comments. Q&A also gives you an
opportunity to squeeze in a few more talking points.

34 SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.



Presentations Reducing File Size

You can reduce the file size by compressing the pictures in your PowerPoint presentation. Depending
on how the presentation will be delivered (projected, printed, emailed, etc.) a variety of compression
options are available for you to choose from.

Compress all pictures:

1. From the File menu, click Reduce File Size.

2. A pop up window will appear.

3. Choose one of the following from the Picture Quality drop down menu:

a. To compress pictures, but keep resolution best for printing, choose click Best for
Printing (220 ppi).

b. To compress pictures, but keep resolution best for viewing on the screen, you can reduce the
file further by choosing click Best for Viewing on Screen (150 ppi).

c. To compress pictures the most and for smallest possible file size, you can reduce the file
further by choosing click Sending in an E-mail Message* (96 ppi).

d. To keep the current resolution and minimizing changes to the picture, choose Keep Current
Resolution. Note: Reduction of file size may be minimal or not at all with this selection.

TIP: If you have cropped any pictures, you can reduce the file size further by selecting the
Remove cropped picture regions check box.

NOTE: Compressing a picture to reduce the file size changes the amount of detail retained in the
source picture.
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ASSETS “About SSIP” Text

Below is descriptive text about the Sewer System Improvement Program (SSIP). It should be placed
on all public facing collateral such as flyers, reports, postcards, etc. Exceptions can be made when

space does not allow.

“The Sewer System Improvement Program (SSIP) is a 20-year,
multi-billion dollar citywide investment required to upgrade our aging
sewer system to ensure and provide a more seismically safe sewer
system now and for future generations.

The Commission authorized Phase 1 of the SSIP representing $2.7
billion in August 2012.”
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ASSETS Waves

The wave is the common thread between the three enterprises that make up the identity of the
SFPUC. The wave should be an unsubtle design element incorporated into all collateral produced for
the SSIP. Like a wave found in nature this element is not rigid; it is not confined to an inflexible shape
or expression. The provided design elements are a starting point, the only restriction being a designer
should respect the look and feel of the overall SFPUC brand. For your reference, the “SFPUC Brand
Guidelines” have been included in the Appendix section of this document, see page 54.

Wave 1

This option is the most subtle of
the wave treatments. Often used
as a way to crop a hero image or

create a section break on a page. = @Sﬂ
SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clez
2013 SSIP IN REVIEW

New Southeast P[ant Blosollds
Digester Facilities

Plannin

derway

San Francisco
Water Power Sewer

Wave 2

This option is the most common
of the wave treatments; found on
templates, stationery, and posters.

FACTSHEET | high ™'y
1

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean.

ﬁ San Francisco
S Wa ter P Sewer

Leland Ave Rain Garden
Final Design Concept

§ gRkiancisco * Leastimpact on existing roadway
Water Sewer “ ct on exist
P ey « Proposed terraced rain garden bulbout to collect stormwater

* Improved fence condition securing community garden

SEWER SYSTEM IMPROVEMENT PROGRAM | Grey. Green. Clean,

Managing Stormwater Using PLAN VIEW.
Green Infrastructure

Leland Avenue Rain Garden improvements are being coordinated with the proposed
improvements to the McLaren Park Community Garden, a separate effort led by the San
Francisco Recreation and Parks Department.

VIEWS BEFORE AND AFTER

Leland Avenue Rain Garden Outreach:
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ASSETS Photography

CHOOSING IMAGES

Imagery plays a critical role in communicating about the sewer system. Photographs should capture

what the sewer system is, its scale, and the services provided.

When choosing photographs
keep the following
characteristics in mind:

Distinct and dynamic
Bold and innovative

Real life, real locations
(not staged)

Natural lighting

Bright tonal range and
color

Clear/Sharp focus

Meaningful/Powerful
crop or angle

Diversity of the Program
and organization

Photography

E\ S\SSIP Photos
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ASSETS Photography

IMAGES TO AVOID

Sometimes there are subtle differences between a correct image and an incorrect image; however,
using an image which has been poorly executed can make a drastic difference when attempting to
convey a message.

The following demonstrate
more subtle examples of
poor image selection:

1. Subject unclear; too small
to be recognizable

No focal point

Disingenuous and forced

Distorted or blurry

Too busy

Flat and/or lacks color
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ASSETS Maps

PROJECT MAPS

A variety of maps are available to be used in communication to describe projects and their locations.

System Map

A zoomed out
view of the City
with the elements
that make up the
sewer system
called out.

WESTSIDE

BAYSIDE

2~ LEGEND N ® Wajor ump ¢ —Tunnels = Major Force Mains ACRONYMS -
N ors o
I (mapnotto scale) = Ridgeline == Watershed Boundaries W Deep Water Outfalls @  stormwater Management Projects o NS wss.

Phase 1 Projects
Map

Citywide Collection System Projects

* Advanced Rainfall Prediction

« Operational Decision System

« Large SewersTunnels and Odor Control 4 =
« Pump Stations and Force Main Improvements. s S T - - -~
+ CSD Structure and Transport/Storage Boxes -
* Interdepartmental Projects

* Urban Watershed Stormwater Management

North Point Wet Weather Facility Upgrades

This map contains
the labels of a
variety of projects
throughout the
City as well as

a photo of each
treatment plant
and the projects
occuring at each
of those locations.

\
San Andreas
Fault AX

| creck ooichine 1o ptd

omito
1p

Upper Yos

WESTSIDE

~ LEGEND n  Major Pump ¢ —Tunnels —Major Force Mains ACRONYMS
N ors

I (map ot o scale) =-—Ridgeline == Watershed Boundaries = Deep Water Outfalls @ stommater Management Projects. o nss. wss.

Maps
E\ S:\Agency-Wide Templates\SSIP Branding\4.Maps
SharePoint: Resources > Program ldentity Guidelines > 04. Assets
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ASSETS Maps

PROJECT MAPS (CONTINUED)

These maps communicate the location of the SSIP’s Phase 1 Projects at each of the 3 treatment

facilities.
Southeast
SEWER SYSTEM IMPROVEMENT PROGRAM: PHASE | PROJECTS ;:ea:me“t
an

Southeast Treatment Plant Upgrades

+ Seismic Reliability and Condition
Assessment Improvements.

+ Power Feed and Primary Switchgear
Upgrades

] - DCS Control Upgrades

Treatment Replacement | O

| ’
A Dugishse < | [Buiiding 521
i 1 | Replacement

}
|
&

Primary Wet Weather o

North Point
SEWER SYSTEM IMPROVEMENT PROGRAM: PHASE 1 PROJECTS Facility
North Point Facility Upgrades

North Shore Wet Weather Pump
Station Improvement and Disinfection

Maps
5 S:\Agency-Wide Templates\SSIP Branding\4.Maps
SharePoint: Resources > Program ldentity Guidelines > 04. Assets
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ASSETS Maps

Facility-Wide Project (Not Shown)

+ Condition Assessment Repairs

0dor Control
Optimization

SEWER SYSTEM IMPROVEMENT PROGRAM: PHASE 1 PROJECTS
Oceanside Treatment Facility Upgrades

Westside Pump Station Redundant
Force Main Improvements.

Oxygen/Aeration System |
Replacement ,9 -

Oceanside
Treatment
Facility

01232014

Westside Pump Station
Reliability Improvements

Citywide Collection System Projects

+ Advanced Rainfall Prediction
+ Operational Decision System
+ Large Sewers,Tunnels and Odor Control

+ Pump Stations and Force Main Improvements
+ CSD Structure and Transport/Storage Boxes

+ Interdepartmental Projects

* Urban Watershed Stormwater Management

\
San Andreas
Fault '\

\

WESTSIDE

7~ LEGEND W Treatment Faciities ACRONYMS
!

(map not to scale) == Ridgeiine

Collection
System Projects

BAYSIDE

Maps
5 S:\Agency-Wide Templates\SSIP Branding\4.Maps
SharePoint: Resources > Program ldentity Guidelines > 04. Assets
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ASSETS Graphics

ILLUSTRATIONS

The illustrations in this section may be used program-wide and are available in multiple formats.

Stormwater
collects in gutters
and catch basins

Domestic sewage
(sinks, showers, toilets, etc.)

Sewer Main During Major Storms Wastewater

Discharges to the Bay or Pacific Ocean

Pumped to Treatment Plant
Transport/Storage Box

Graphics
E\ S:\Agency-Wide Templates\SSIP Branding\5.Graphics
SharePoint: Resources > Program ldentity Guidelines > 04. Assets
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Combined Sewer Graphic

Depicts domestic sewage, combined
system, transport/storage structure,
outfall, and main pipeline to treatment
facility. Refer to visual for approved
language.

Green Infrastructure Graphic

Depicts integrated grey and green
infrastructure technologies: street trees
with flow through planters, rain gardens,
upgraded sewer pipes, and permeable
pavement.



ASSETS Graphics

Natural Vs. Urban Watershed
Graphic

Depicts natural vs. urban watersheds,
explaining precipitation, runoff and
permeability in each setting.

At a Glance
OUR COMBINED
SEWER SYSTEM This graphic is recommended to be
49 included on all factsheets, boards,
Square Miles in SF handouts, mailers, etc. This approach
800,000+ creates hierarchy in documents and can
SF Population be a quick way to highlight facts/key
3 details about the sewer system.

Treatment Facilities
*This is not available as a graphic asset, it's for

1,000 + informational/reference purposes
Miles of Pipes

80 MGD

Treated Non-Rainy Day

575 MGD

Treated Rainy Day

40

Billion Gallons
Treated Per Year

MGD = million gallons per day

Graphics
E\ S:\Agency-Wide Templates\SSIP Branding\5.Graphics
SharePoint: Resources > Program ldentity Guidelines > 04. Assets
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ASSETS Icons

SOCIAL MEDIA

In addition to the SSIP’s website URL (sfwater.org/ssip), please make sure that any materials
produced or developed contain a reference to the agency’s primary social media channels: Facebook,
Twitter, and Instagram (in that order). Additional icons have been created and may be used in addition
to the primary three (shown below are YouTube and LinkedIn).

Primary
You
Tube
Green

You

White/Reverse

You

At extremely small sizes, the readability of the icons becomes compromised. To ensure that the
icons are always legible, it should never be reproduced smaller than 0.4” in height.

Ilcons
%\ S:\Agency-Wide Templates\SSIP Branding\6.lcons
SharePoint: Resources > Program Identity Guidelines > 04. Assets
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lcons

LEVELS OF SERVICE GOALS

In developing the SSIP, the SFPUC has endorsed specific, measurable goals, and levels of service
that will guide project selection, implementation, and measure success. Below are icons created to
represent each of these goals and their corresponding descriptive text.

Primary 2 color

N, o * L) “ © ~@
S el T -@.
|y i /B 1] P
A R
Achieve Provide a Integrate Provide Maintain Adapt to

Economic and Compliant, Green and Grey Benefits to Ratepayer Climate Change
Environmental Reliable, Infrastructure Impacted Affordability
Sustainability Resilient, to Manage Communities

and Flexible Stormwater and

System that Minimize Flooding

can Respond
to Catastrophic
Events

One Color

<5 g dE 2

White/Reverse

At extremely small sizes, the readability of the icons becomes compromised. To ensure that the
icons are always legible, it should never be reproduced smaller than 0.4” in height.

lcons
S\Agency-Wide Templates\SSIP Branding\6.lcons
SharePoint: Resources > Program ldentity Guidelines > 04. Assets
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a day without me.”

Working for you 24/7
sfwater.org/sewers



Tools and Best Practices Graphics Tracker

The SSIP Graphics Team is here to support project teams with all graphics requests. For efficiency,
we ask that all requests be submitted through the Graphics Tracker tool, which can be accessed on
the Communications home page on SharePoint. Using the Graphics Tracker tool allows you to see the
status of your request and manage the approval process without cluttering your inbox. All requests
must use the form; requests sent by email will be asked to resubmit via the tool.

SUBMIT THE REQUEST FORM

1. Log on to the Communications Home Page on SharePoint
https://projects.parsons.com/sites/ssip/communication
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P e
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| T e g L P M b bt 54 S 4 v | SYSTEM
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p— [T e S P e
rn | »d s nme s aoes T wfam nd s,
| e e sy, TH - e [T, | g
—_— | rsmn o e achaban arter 16 Crmal PagEel T w0l e S —
| B et et .
e | it P S bt s e e
= | e Lrrans mrun
T it iy L
-
e |
AT | et
veioy P —
S e | T r——
il
it T
b ! AR Heb 10 il BREP Mo R CaheIER " e ik
e i [ ——
- - R —
P Evani Tracher — [T -
— ey —_— - - PR
o p— | Ee e - S
—_— L b el S
v i —

2. Click on the Graphics Request Form button
Found below the Event Tracker section.

[ | [wtmaes | [ e | ——
S | | e | | - "
= = ==
- = - (N - — — -
=~ =mm
i e t  EAr S VR o i et e i
et
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Tools and Best Practices Graphics Tracker

3. A blank request form will appear

i

R ey e

Fill out the form the best you can with as much detail as possible

Note that all fields with a * must be filled out before the form will allow you to save/submit it.

. Click “Save” at the bottom of the form

Your request has now been submitted and the SSIP Graphics Team has been alerted

Note that alerts through SharePoint can take up to an hour; for very urgent requests, please call or email
the team to notify them of the project after you have filled out the form and submitted the request.
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Tools and Best Practices Graphics Tracker

7. Want to check on the status of your job? A list of all jobs can be found here:

https://projects.parsons.com/sites/ssip/communication/Lists/Graphics%20Tracker or by clicking
on “Graphics Tracker” in the left-hand navigation menu on the Communications home page.

Communications PARSONS
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Thas List Graphes Tra 2 0,
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Miae Apgusming Sewwirs:  TrisfBusgen Do Dote der Finan G Teamgran T S Becismse By Tumesety Aigass T Fanrunsd o Tonon]
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Tools and Best Practices Graphics Tracker

GRAPHICS TRACKER WORKFLOW

After submitting the form, you will be contacted by a person on the SSIP Graphics Team who

will review with you the request, confirm a timeline, and answer any questions. The following is a
illustration of the entire Graphics Tracker workflow:

Requestor submits request via form/ticket GRAPHICS TRACKER HIGHLIGHTED FEATURES

o Alerts (status changes, project revisions, action needed, etc.)

* Discussion Forum (converstions regarding project centralized)
e Workflow (approvals/requests for changes recorded)

* Reporting (costs, revision history, project category, etc.)
Graphics receives request
and assigns to designer

Assigned designer reviews request

= Designer creates draft
and notifies requestor g

Designer uploads drafts
and starts approval workflow

¥

Draft needs edits Draft approved

¥

Designer alerted Designer alerted

Designer completes edits Designer closes ticket
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Tools and Best Practices Printing FAQ

COMMON SIZES

5.5” x 8.5” Half Page Commonly used for postcards printed in-house
8.5” x 11” Letter Often utilized for factsheets, flyers, and two page summaries/reports
11” x 17” Tabloid Maps, multi-page reports, large graphics employ this size most often

COMMON TERMS

Full Bleed Document is printed to the edge of the paper; no white border.
Requires document to be printed offsite.

Saddle Stitched The binding of booklets or other printed materials by stapling the
pages on the folded spine.

Gate Fold A three or four panel fold where the two outside panels fold inward to
meet in the center.

Crop/Trim Marks Small printed lines around the edges of a printed piece indicating
where it is to be cut out of the sheet.

Layout A rendition that shows the placement of all the elements, images,
thumbnails etc., of a final printed piece.

Paper Weight Refers to the weight, in pounds, of a ream (500 sheets) of paper.

STEPS TO CONVERTING A WORD DOC TO PDF FOR PROFESSIONAL PRINTING

1. Open the Word document to be converted

2. Choose File>Save As...

3. A window will open

4. Name the document

5. Select PDF from the Format dropdown menu, Click Save

6. Open the PDF file from the folder it was saved it to

7. Choose File>Print

8. Chose Adobe PDF from the printer Name dropdown menu

9. Click Properties

10. Chose the Adobe PDF Settings tab

1. Choose High Quality Print from the Default Settings dropdown menu, Click OK
12. Click the Advanced button at the bottom of the window

13. Choose Marks and Bleeds from the menu on the left

14. Mark the Trim Marks and Bleed Marks boxes, Click OK

15. On the Printer pop-up menu, choose Adobe PDF and follow the prompts to save

the new file to your desired location
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Tools and Best Practices Submitting Files

NAMING

It is important to employ a consistent approach when naming digital files so that they remain
organized and allows you and others to locate and use them. Below we demonstrate how to name

your files when designing collateral.

SSIP brandgulde pb_ 021014 draft01 mdd
H H_J U v > J L

SSIP Project Assignment Designer’s Date Draft Number Software
Abbreviation Name Initials of Work or “FINAL” Suffix
when artwork
is approved

PREPARING FINAL DESIGN FILES

Steps for InDesign Files (all versions): It is imperative that all InDesign files are packaged
using the steps below before delivering to the SSIP Graphics Team and/or uploading to
the SFPUC’s Share Drive. Packaging files keeps all assets used to create the file, such as
fonts and images, together which allows others to view files (whether they have InDesign
software or not) and make edits when necessary.

1. Package file by selecting File>Package

2. Save file as an .idml (to ensure compatibility across all Adobe versions). Place .idml file into
packaged folder

3. Save high resolution and web-ready version PDFs of final file. Place PDFs into packaged folder

Compress or “zip” the packaged folder

Packaged and compressed files can then be delivered to the SSIP Graphics Team or uploaded
to the SFPUC Share Drive in a designated folder

Steps for lllustrator Files (CS6 and older): lllustrator does not have a “package” function,
in order to prepare files for final delivery all links must first be embedded into the file and

then saved.

Embed links into file
Save high resolution and web-ready version PDFs of final file

Place all files (.ai and PDFs) into a folder, titled with project name

1.

Compress or “zip” project folder

Compressed files can then be delivered to the SSIP Graphics Team or uploaded to the SFPUC
Share Drive in a designated folder

SIS
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APPENDIX SFPUC Brand Guidelines

San Francisco
Water Sewer

Services of the San Francisco Public Utilties Commission

b

BRAND GUIDELINES

Brand Identity

A distinctive identity that
communicates a clear set
of values with confidence.

This style guide has been created to help foster a
strong and coherent visual identity for the agency.
Our brand enhances the recognition of our high
quality water, power and sewer services, and serves
to build a stronger, more consistent visual presence
in the City and County of San Francisco, the entire
San Francisco Bay Area and State of California.

2 | BRAND GUIDELINES

Initial Design Meeting

All departments are welcome to approach our
Graphics Team with graphic requests by contacting
graphics@sfwater.org. An initial design meeting is
necessary to ensure consistency of the overall look
and messaging of new materials, as well as
effectively accomplish agency goals. In addition,
consultant graphic designers must contact the
Graphics Team for an initial design meeting, before
developing new design files and new materials.

All materials must be reviewed and approved by
the Graphics Team before submitting to the project
manager for final review and print.

Contents

Logo Study: Size, Space & Color
Logo Size Speficications
Knowing Which Logo to Use
What NOT to Do

Typography

Complimentary Typography
Color Palette

Templates

Agency Programs & Co-branding
Printed Collateral

Promotional Collateral
Photography

Construction Signs

Need More Info?
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APPENDIX SFPUC Brand Guidelines

Logo Size, Space & Color

S

San Francisco
Water Sewer

Services of the San Francisco Pubic Utilties Commission

Colors:

Water - Blue Power - Yellow Sewer - Green
Pantone 285 Pantone 130 Pantone 376
C89 M43 YO KO COM30Y100KO  C50 MO Y100 KO
RO G125 B195 R253G185B19  R253G185B19
Hex# 007DC3 Hexi# FDB913 Hex# FDB913

San Francisco
Water Power Sewer

Services of the San Francisco Public Utilties Commission

//!f;/

Grayscale:

Water - K 100% Power - K 40% Sewer - K 70%

31 BRAND GUIDELINES

NCiIsC

San F

y ‘Wat S
y Ak /1
Byline - Black > ervices of the San|Francisco Publi \/J ilifies ¢ ;
L ! :
Process Black T
CO MO YO K100 v
RO GO BO
Hex# 000000
Horizontal Logo:
Proportions have been
based off a 3:1 ratio with
an established relationship
between mark and text.
San Francisce
ater
Vertical Logo: v
Proportions have been Owe
based off a 3:1 ratio with ewer
an established relationship L
between mark and text.

Logo Size Specifications

Minimum Logo Size Specifications
To maintain readability:

« The logo cannot be reduced less than the size specification.

* Byline “Services of the San Francisco Public Utilities
Commission” is required unless a graphics team
decision allows for a onetime alteration.

* Minimum font size for the byline is 6 pts.

« Byline font: Gotham

Logo Clear Space

To ensure legibility of the logo, it must be surrounded with
a minimum amount of clear-space to avoid competition
from other visual elements.

Using the logo in a consistent manner across all

applications helps to establish and reinforce immediate
recognition of the agency look and feel.

41 BRAND GUIDELINES

San Francisco Water Power Sewer (horizontal):
Minimum Mark Width = 0.5" inches (12.7mm)
San Francisco
N Water Sewer

Services of the San Francisco Public Utilties Commission |

Minimum Byline Height - Gotham Book, 6 pts,
K 100%, Tracking (-20)

Hetch Hetchy Regional Water System (horizontal):

Minimum Mark Width = 0.5” inches (12.7mm)

—

S

Services of the San Francisco Public Utilties Commission |

Minimum Byline Height - Gotham Book, 6 pts,
K 100%, Tracking (-20)

Hetch Hetchy
Regional Water System

San Francisco
Water Sewer

Q\\/
Hetch Hetchy hegf‘{ﬂa‘
S S

Regional Water System

San Francisco Water Power Sewer (vertical):
Minimum Mark Width = 0.5” inches (12.7mm)

San Francisco

Water

S

Services of the San Francisco
Public Utilities Commission

Sewer

Minimum Byline Height - Gotham Book, 6 pts,
K 100%, Tracking (-20)

Hetch Hetchy Regional Water System (vertical):

0.5” inches (12.7mm)

Hetch Hetchy

Minimum Mark Width =
Regional
Water

)
\\\ System

Services of the San Francisco
Public Utilities Commission

Minimum Byline Height - Gotham Book, 6 pts,
K 100%, Tracking (-20)
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APPENDIX SFPUC Brand Guidelines

Knowing Which Logo to Use

In City Logo vs. Regional Logo

The Retail/In City logo is used on materials that are used
or distributed within the City and County of San Francisco,
or represent work of the entire agency (ie: legal
documents, state required planning documents, etc.).

Retail / In City logo - San Francisco Water Power Sewer

* To be used on all materials focused on retail
customers within San Francisco.

* Retail / In City logos - 4 color horizontal and vertical
The Wholesale/Regional logo is to be used on materials - use on web, print, PPT
for the regional water and hydroelectric system that are

distributed outside of San Francisco city limits.

* Retail / In City logos - grayscale horizontal and
vertical - use on white background

Internally available at: S:\Agency-Wide Templates\
San Francisco Water Power Sewer Logos

Wholesale / Regional logo - Hetch Hetchy Regional
Water System

* To be used on all materials focused on wholesale

of San Francisco.

Wholesale / Regional - 4 color horizontal and vertical
- use on web, print, PPT

Wholesale / Regional - grayscale horizontal and
vertical - use on white background

File Formats

File formats can be confusing. It is important to remember that each format retains a certain amount of resolution
and different formats correlate with different types of media. If you have questions or cannot find the file type you need,
contact graphics@sfwater.org.
Common Use Formats
* JPEG: a compressed image file format used for media such as Microsoft Office and web/digjtal purposes
* PNG: a lossless format used for web/digital purposes, capable of transparency

Vector Format for Design

* EPS: a vector based/PostScript image file format used for high-resolution printing. Can only be opened by
vector based programs such as Adobe software.

5 | BRAND GUIDELINES

water and hydroelectric outside of the City and County

Water

% San Francisco
o) Water Sewer & sewer
San Francisco &) water
»
\\'é Water Power Sewer \&) Sower
Hetch Hetchy Regional
Regional Water System ® Yatem

Hetch Hetchy
Regional Water System \Sé System

Servcesof the S Francisco Pubie Utitios ommission

® G

What NOT to Do

Maintaining the integrity of the logo is a part of maintaining
the integrity of the agency's visual identity. The logo should
never be distorted, difficult to see or read. If you run into

a situation where you are unsure how to present the logo,
email graphics@sfwater.org for help.

Sewer

Public Utilities Commission

Do not stretch or skew the logo to distort proportions. Do not change the logo colors.

Services of the San Francisco Public Utilities Commission

Do not place the logo on a busy or dark background.

Do not separate or shift logo elements or layout.

Fran

Do not add effects such as bevelling, drop shadows,
outlines, or glow effects.

- Commission
pubme-tilities
San Francisco
services of the

Do not rotate or change the logo orientation.

6 | BRAND GUIDELINES

Do not change the font.

Services of the San Francisco Public Commission

Do not recreate the logo with any abbreviations.

San Francisco
Sewe

Water

Services of the San Francisco Public Utiities Commissior

Do not put the logo in a white or colored box on a dark
or busy background.
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Typography

Fonts can effectively help with name recognition and
brand building when used consistently and correctly.

About the font: Franklin Gothic was designed by Morris Fuller Benton
between 1903 and 1912 for American Type Founders Company
The typeface pdated in 1979 for ITC by Vic Caruso. The heaviness
and boldness of Franklin Gothic gives off the impression of being serious
and important. Unlike most bold
a lightness about it. Historically, this san serif has been known
as the best interpretation of the classic 19th century type style.

efaces, Franklin Gothic has

Font size is determined by readability and legibility.

For agency designs, fonts should never be below 6pts.

in any visual or document. In a document, font size should
always be a minimum of 8pts. (7pts. is acceptable as

a caption). A document should also follow a hierarchial
structure of font sizes to aid organization and readability.

About the font: Minion is a serifed typeface designed in the
tradition,” by Robert Slimbach in 1990. Minion Pro was later
in 2000. The font is inspired by classical, old style typefaces of the
late Renaissa od of elegant, beautiful, and highly readable
type designs. It combi aesthet d functional qualities

that make text type highly readable with the versatility of typographic
control, whether for lengthy text or display settings.

assical
leased
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Primary Font Family
Franklin Gothic - A san serif font used in most documents.

Aa
Bb
Cc
Dd
Ee
Ff

Franklin Gothic Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 0123456789

Franklin Gothic Book Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqrstuvwxyz 0123456789

Franklin Gothic Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 0123456789

Franklin Gothic Medium Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 0123456789

Franklin Gothic Heavy
ABCDEFGHIJKLMN

/WXYZ fghijl yz 0123456789

QRS’

Franklin Gothic Heavy Italic
ABCDEFGHIJKLMNOPQ

/WXYZ ijk (yz 0123456789

Secondary Font Family
Minion Pro — A serif font used only to complement the primary font family (e.g., in the body of text).

Aa
Bb
Cc
Dd
Ee

Ff

Minion Pro Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Minion Pro Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Minion Pro Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Minion Pro Semibold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Minion Pro Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Minion Pro Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Complimentary Typography

Complimentary fonts are used for headings and to
supplement typographic hierarchy.

About the font: Gotham was born in 2000, by Hoefler & Frere-Jones.
Creation of the font was influenced by post-war building signage and
hand-painted letters seen in New York City, specifically from the geometric
lettering of New York's Port Authority Bus Terminal. The font was publicly
released in 2002 and said to have an “American feel.” It is widely used

in logos, including ours.

About the font: Swiss 721 is a font from Bitstream library, released in
1982 Switzerland. Edouard Hoffmann, director of the Haas Typefoundry,
specified the design; Max Miedinger drew the font under his guidance.
Swiss 721 is commonly compared to Helvetica. We utilize this font in the
headings of our printed collateral
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Complimentary Font Family

Gotham

Aa
Bb
Cc
Dd
Ee
Ff

Gotham Extra Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnoparstuvwxyz 0123456789

Gotham Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqgrstuvwxyz 0123456789

Gotham Book ltalic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopgrstuvwxyz 0123456789

Gotham Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 0123456789

Gotham Medium Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 0123456789

Gotham Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqrstuvwxyz 0123456789

Complimentary Font Family
Swiss721 Cn BT

Aa
Bb
Cc
Dd

Swiss721 Cn BT Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 0123456789

Swiss721 Cn BT ltalic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqrstuvwxyz 0123456789

Swiss721 Cn BT Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 0123456789

Swiss721 Cn BT Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqrstuvwxyz 0123456789
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APPENDIX SFPUC Bra

nd Guidelines

Color Palette

In addition to our three agency colors, we have created

a color palette to guide our brand’s success. Color scheme
is one of the most significant factors in the overall look

and appearance of any brand. Because our core values are
environmentally oriented, we've based our color palette off
of neutral earth tones.

Secondary Colors

Pantone 272 Pantone 7620 Pantone 485
C51 M61 YO KO CO M95 Y94 KO CO M97 Y100
R136 G113 B179 R181 G35 B29 R238 G42 B3

Hex# 8871B3 Hex# BF2620 Hex# EE2A24

Pantone 5483
€62 MO Y21 K31
R255 G222 B117
Hex# FFDE75

Pantone 322
€100 MO Y33 K35
RO G123 B133
Hex# 007B85

R28 G190 B2«
Hex# 1CBECA

91 BRAND GUIDELINES

Pantone 7466
C70 MO Y23 KO

Agency Colors

Pantone 285
€89 M43 YO KO
RO G125 B195
Hex# 007DC3

Pantone 130
CO M30 Y100 KO
R253 G185 B19
Hex# FDB913

Pantone 376
€50 MO Y100 KO
R253 G185 B19
Hex# FDB913

Pantone 180 Pantone 151 Pantone 128 Pantone 373 Pantone 370
KO CO M79 Y100 K11 CO M28 Y100 K6 CO M11 Y65 KO C16 MO Y46 KO C56 MO Y100 K27
6 R217 G83 B30 R238 G177 B17 R255 G222 B117 R218 G232 B162 R94 G151 B50

Hex# D9531E Hex# EEB111 Hex# FFDE75 Hex# DAESA2 Hex# 5E9732

Pantone 7466 Pantone 283 Pantone 300 Pantone 294 Pantone 8100

C70 MO Y23 KO C35 M9 YO KO €100 M44 YO KO C100 M58 YO K21 C82 M52 Y31 K8
02 R28 G190 B202 R159 G203 B237 RO G121 B193 RO G85 B150 R57 G107 B128
Hex# 1CBECA Hex# 9FCBED Hex# 0079C1 Hex# 005596 Hex# 396B80

Templates

Letterhead, business card, envelope, and PowerPoint
templates have been established for agency use. These
templates can be found on the internal website, Currents.
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San Francisco
Water Sewer

‘Servces o the S Francisco Public Ut Commision

S

San Francisco
Water Power Sewer
Harlan L. Kelly, Jr.

General Manager

525 Golden Gate Avenue, 13th floor

San Francisco, CA 94102-3220

T415.554.0740 £ 415.554.3161
HKelly@sfwater.org

Ebvinthtse

AosoaMorsn

AtTaes

[r—

oy

ST s

Request For Business Cards are managed by division and bureau staff and printed
through City Reprographics. All business cards utilize a uniform design on the front.
Four options are available for the back.

Blue - Water Enterprise and General Divisions
Yellow - Power Enterprise
Green - Sewer
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Agency Programs and Co-Branding

San Francisco

Co-Branding
Water

SE

Sevices ofthe San Francisco
Publc Utities Commiss

To maintain consistency, the agency logo is displayed
with other logos in a side by side, clear space lock-up

with a black center dividing line.

Some of our agency programs have their own
logos. The agency is seeking to eliminate individual
program logos so we can strengthen our agency
identity. For further guidance on program logos,

contact graphics@sfwater.org.

Q

Particular programs are branded with their own look
and feel. Check with the program staff for guidance.
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Agency Programs (Examples)

RainWater

Harvesting

Local Water Supply

A g

San Francisco

Water

SOk

Servicesof the San Francisco
Publc Urlites Commision

SEWER
SYSTEM uiz“ﬂﬁré‘ni{'ésr

IMPROVEMENT PROGRAM
Grey. Green. Clean.

SFGreasebcycIe

HETCH HETCHY
Recycle your cooking oil for biofuel. Save our sewers.

WATER SYSTEM
IMPROVEMENT
PROGRAM

| 9 SF Water

Hetch Hetchy Tap Water. It's Delicious.
drink sfwater.org

Iconography & Program Branding

<

Recycled Water Conservation Desalination

Groundwater

GoS«larSF

Bringing Solar Power to San Francisco

Clean SF
Same Service  Cleaner Energy

0@0

Graywater

8.
-

Rainwater

Sample Printed Collateral

The Graphics Team can provide sample collateral which
demonstrates our use of secondary design elements,
including the swoop or wave. The wave element is
consistent throughout our collateral materials and
suggests the representation of our three enterprises,
water, power and sewer. While the wave element is not
used to limit outside design, it is suggested to maintain

the brand identity.
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a7 S
Diversifying

San Francisco's Water Supply

000

1t's hard to imagine life
‘without water-we depend
on it every day.

Providing effcient,

reliable services

Hoteh Hotahy
Resonat Water Sysem

Gorerating
7 for wital perwices

Delivering
figh guality water
overy day

LS

Con, .
g wﬁfﬂf}'on

lti(m@

(:

Conserv
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Sample Printed Collateral

S

Hetch Hetchy Reservoir w

Hetch Hetchy Power System -
The System Generating clean energy | o
n SRR for San Francisco - .
T — o
L r T ey
-~
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Promotional Collateral

Fitting our logo onto promotional goods and clothing
articles is challenging. Imprint space and color limitations
often dictate the quality of logo representation. Please
contact graphics@sfwater.org BEFORE selecting collateral

or other logo'd items. Contacting the Graphics Team /\_/\
ahead of item selection will ensure accurate reproduction

of logo and consistency of visual identity.
; San Francisco
e @ Water
= \\\

Sewer

Services of the San Francisco
Public Utiities Commission

@
z

N N

=

Q
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Photographic Imagery: Environmental

Imagery plays a critical role in communicating who we are.
Photographs should capture the nuances and scale of
who we are, what we do, our past, present and future.

Environment and infield shots are specific to the work
we do and the messages we communicate. Photographs
should show the expanse of the area we are covering
and highlight key details. In addition to current photos,
historical and other archival photographs are available.
Our agency employs photographers and their images are
preferred over any outside photography.

Purchased stock photos are a last resort choice and we
prefer to be very selective if stock photos are necessary.

If in need of photos for designed materials, contact
graphics@sfwater.org or the agency photographers.
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Photographic Imagery: People

Who we are plays a critical role in our messaging. The
emotive capacity of an image is often derived from people.
If our customers are able to relate to us as individuals, they
will be more willing to trust us as agency.

Purchased stock photos are a last resort choice and we
prefer to be very selective if stock photos are necessary.
Requests for our photographs or approval of alternative
imagery can be made by emailing our Graphics Team,
graphics@sfwater.org.
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Construction Signs

The ONESF logo, tagline, and design templates identify
the projects and shared citywide goals of the City's ten-
year Capital Plan and should appear on all City street,
sewer, site, and building construction signs. The ONESF
logo reflects the shared citywide goals of infrastructure
improvement (‘we are all ONESF’), the unique nature of
San Francisco (‘there's only ONESF’), and a color scheme
evocative of our great City by the Bay.

To establish and maintain the ONESF identity, it is important
that it appear consistent across all signage. Therefore, it is
critical to never alter the embedded logo, logotype or locked
portions of the enclosed design templates. This includes
adding or deleting elements, using unauthorized colors,
adding additional logos, or otherwise altering the text or
layout of the sign outside of specifically designated areas
as described in the templates.

Templates for City construction signage as well as
guidelines for production for most City client departments
are available online: onesanfrancisco.org/staff-resources/
signage-and-style-guide/
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SF

Building Our Future

Oceanside Water Pollution  Digester Improvements & Corrosion Protection
! WW-490, Schimmick Construction Company,nc. 415-XXX-XXXX

Control Plant & VWestside BEGINS:?, 2012; COMPLETION DATE:2,2012

Pump Station Dewatering Facility Upgrades

52, Cal State Constructors, 415-X)XXXXXX

W
Corrosion and concrete surface BEGINS:2,2012; COMPLETION DATE:2,2012

repairs, odor control,instrumentation
and security systems upgrades Security Improvements (Westside Pump Station)
WW.S35R, Azul Works, 415-XXX-XXXX

For more information: BEGINS: ., 2012; COMPLETION DATE:2,2012

Cawania Galvan, cgahvan@sfwater.org
4155543289
sfwaterorg/construction

combined sewers, which collect sanitary

ncy Phone Numb

A Project of the City's Ten-Year Capital Plan

There's only one San Francisco —together we'e taking care of it

onesanfrancisco.org

All external and internal communications and
promotional materials, including any printed or digital
collateral must comply with our brand standards.
Approvals are made by the Graphics Team of the
Communications Department, graphics@sfwater.org.

Need More Info?

These style guidelines are provided for the purpose of
establishing and maintaining the look and feel of our
brand. It is imperative that consistency be upheld for the
professional stability of our agency’s public image. These
guidelines are not intended to restrict or limit the brand
but to assure proper use of design elements. Any inquiries
or requests can be made by contacting the Graphics Team
by email, graphics@sfwater.org.
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water | SEWER
& Sewer SYSTEM

. ’ IMPROVEMENT PROGRAM
Services of the San Francisco
Public Utilities Commission Grey. Green. Clean.

% . ~ P
e S A successful brand depends

= N E,;‘,.;"tir'""‘:“":? TS on the visual experience and
o ey lasting impact made on its
audience. This guide is meant
to be a tool to help pattern
all communication collateral
produced on behalf of the
Sewer System Improvement
MISSION & VALENCIA GREEN GATEWAY Program (SSIP) and ensure
the delivery of the Program’s
message and purpose is done
so in a consistent style and
manner.

REW IS G T o el T PGl A | Sy s €

If you have questions about
these guidelines, the SSIP
identity, or would like to make
a suggestion, please contact
the SSIP Communications
Team at ssip@sfwater.org.

Learn About:
Public input from the first open howses and anling

Expanded project ared from Valencia batween Mission and Cesar
Chawes 1o niaghbaring streets; Titlany, 29th, Duncan and San Jose

Desipn concepts and green infrastructure for streetscapes and
plazas at Misslon & Valencia and Valencia & Duncan h

Tkt g weiooes 13 e sevied doneg the amafremae sed sies Tor oe eng e yos sah
Thup plarmmey gpaem mifl e gopioabia oy B g darstion, of Uee DOpn Moaas, tns pae Ssendy! sfwater.org/ssip

ssip@sfwater.org

For more information, visit:




