
OUR VISION

Reliance Capital Asset Management started 

operations in 1995 through our mutual fund 

business – a humble beginning with just two 

schemes, Reliance Growth Fund and Reliance 

Vision Fund, along with around 17,000 investor 

folios. Today, these have grown to become our 

flagship schemes with current investor folios 

above 1 million. We are truly humbled by the 

trust of our investors, as we now serve more than 

5.6 million investor folios, with direct presence in 

close to 160 locations. 

Our Group’s Founder Chairman Dhirubhai Amba-

ni’s vision of ‘Relationship and Trust’ guided and 

enabled us to build a strong countrywide retail 

franchise and extensive distribution network 

over the past two decades. Our distribution 

partners have played a pivotal role in achieving 

key milestones for the company. Two things have 

remained consistent throughout our journey: our 

passion to create wealth for our investors, and 

their continued trust in Reliance Mutual Fund.

Reliance Mutual Fund has quickly become the 

champion of social media, being the only BFSI 

corporation to earn the Facebook “green button” 

- all while attending to our more than 1 million 

Facebook user base. In the mobile space, the 

Reliance Mutual Fund official mobile application 

allows users to access their portfolio and 

monitor fund performance natively and securely.

 The BusinessEasy mobile and web portal 

gives our official distributors access to propensi-

ty based consumer analytics, and can incremen-

tally increase their sales. With the government 

introduction of Aadhar card, Reliance Mutual 

Fund quickly adopted the new technology and 

customers can now use their Aadhar card as a 

means to quickly invest.

 All these strides have positioned Reliance 

Mutual Fund far ahead of the competition and 

revolutionized the meaning of digital marketing

for the entire BFSI sector.

 Reliance Mutual Fund has been at the 

forefront of Digital Marketing by seamlessly 

integrating technology to augment consumer 

convenience in our sector. Our industry 

innovations have distinguished Reliance Mutual 

Fund as the leader across the BFSI category.

We recognize consumer behaviour and build 

synergies into our product platforms. Reliance 

Mutual Fund introduced WhatsApp based 

transactions; allowing customers to conduct 
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real-time transactions on India’s most popular 

mobile messaging application.

 Our Liquid Fund ATM card made customers’ 

liquid investments/withdrawal available 

everywhere, with a single swipe.  Reliance  

Mutual Fund tapped into the impulse buyer by 

creating SimplySave, an initiative that takes 

impulse buying behaviour and converts it into 

meaningful investments.

To be a globally respected wealth creator 
with an emphasis on customer care and a 
culture of good corporate governance.

To create and nurture a world-class, high 
performance environment aimed at delight-
ing our customers. 

OUR MISSION

At Reliance Nippon Life Asset Management 
(RNLAM), we are proud to have a track 
record of more than 2 decades of wealth 
creation for investors. For any Asset 
Management Company, ‘Wealth Creation 
for Investors’ is a very important thing. It 
gives me great satisfaction to know that 
we touched the lives of millions of investors 
and created wealth for them. We are 
proud to be recognized as an ET Best 
Brand and endeavor to continue our track 
record of wealth creation for investors. As 
financial awareness and MF participation 
continues to grow across India, we look 
forward to greater milestones and a long 
journey with our investors old and new.
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