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about me

Hello, and welcome to a brief look into my design portfolio. My 
name is Nathan Quintana and I am a 2014 graduate from Bemidji 
State University with a Bachelor of Science in Art & Design with an 
emphasis in Digital & Exhibit design.

I was born in Flagstaff, Arizona where I grew up on the Navajo 
Reservation in a small town called Tuba City. In 1999, my mother 
and I moved to Rochester, Minnesota where my mother is currently 
a high school English teacher. With a teacher for a parent, I grew 
up in an environment that fostered learning, diversity, and creativity. 
In Rochester, I attended a small charter art school where I was first 
exposed to a unique learning environment and graphic design. My 
art teacher at the time helped guide my interests in photography and 
art into something productive and meaningful. 

My current career objectives include becoming a print and 
electronic graphic designer in the Minneapolis/St. Paul area and 
hopefully, in the future, I hope to become an Art Director in the 
San Francisco bay area in California. The projects in my portfolio 
range from a branding and marketing system for a local costume 
shop called Custom Costumes in Rochester, Minnesota, to illustrated 
Art Deco posters exploring typical styles from the 1930s, and a 
promotional event titled the Midwest Applefest. 



Custom Costumes
identity system



about this project

My first portfolio piece features a branding identity and marketing 
system for Custom Costumes of Rochester, Minnesota. Custom 
Costumes has been in business for the past 34 years and has 
managed to maintain its status as the premiere costume and tailoring 
shop in the Southeast Minnesota area for almost 4 decades. 

The problem presented through this project stemmed from a 
severely lacking and inconsistent branding identity, and a strict lack 
of advertising in the Rochester area. For this project, to promote 
and unify Custom Costumes as a consistent and respected costume 
shop, I created a unique branding identity system including business 
stationery, promotional material, and a strong advertising presence. I 
was also able to utilize my photography skills to portray the proper 
tone and feel needed to promote Custom Costumes as a strong 
diverse costume supplier. 



style

As the primary audience heavily caters to 
the older business class, the identity needed to 
portray professionalism while giving the company 
a creative atmosphere. To achieve this, I decided 
to use fonts that were crisp and clean, sans serif, 
and that worked in harmony. The colors I chose 
were both to pay homage to pin cushions and to 
denote a sense of style and class.



style

The logo itself was designed in a way that 
emphasized alliteration and played with the 
negative shapes of the company’s two C’s in 
Custom Costumes. To tie in with both alliteration 
and the nature of the business, I created a logo 
that symbolized pin cushions often used in the 
industry, while keeping it abstract enough to give it 
that custom feel. 



stationery - letterhead & no. 10 envelope

Nathan Quintana
1633 3rd Ave NE
Rochester, MN 55906

The business stationery I created for Custom Costumes will be infinitely 
helpful in creating a consistent branding identity. The owner, Carol Hughes 
often deals with client communications as well as custom orders. The 
letterhead created will be able to utilize privacy as well as an ease in 
handling customers unique and detailed needs.



business cards - 3.5” by 2”

Carol J. Hughes
Owner

A standard size business card was also created 
for Custom Costumes to further advertise the 
company on a person to person basis. Featuring 
all contact information and job title of the 
associate, these cards are able to accurately 
portray the company’s branding.



costume tags - 2” by 5”

As the costume shop creates and stores many 
custom handmade costumes, a clothing tag is 
needed for identifying the costume, identifying 
size, and price. The tag itself was designed to be 
cost effectively printed on one side only, while 
being able to fold onto itself to only reveal the 
logo. Customers will be able to flip open the tag to 
reveal costume details as well as care instructions.



product photography

The product photography for Custom Costumes 
required that the photography needed for the 
campaign had to be shot utilizing the costumes 
from the shop as well as being able to portray the 
costume shop as unique and stylish. To accomplish 
this, all product photography was taken and styled 
by myself specifically for this campaign. While 
some of the costumes were provided, some were 
created using collected items and custom made 
dresses. For example, the black dress featured was 
hand made by myself out of 6 garbage bags and 
black duct tape to further the idea that Custom 
Costumes does indeed make custom costumes.



product photography

The product photography for Custom Costumes 
required that the photography needed for the 
campaign had to be shot utilizing the costumes 
from the shop as well as being able to portray the 
costume shop as unique and stylish. To accomplish 
this, all product photography was taken and styled 
by myself specifically for this campaign. While 
some of the costumes were provided, some were 
created using collected items and custom made 
dresses. For example, the black dress featured was 
hand made by myself out of 6 garbage bags and 
black duct tape to further the idea that Custom 
Costumes does indeed make custom costumes.



promotional posters - 36” by 48”

TAILORING & COSTUME RENTAL

WE CAN DO IT!

COSTUMES WITH A PERSONAL TOUCH.
customcostumes.com

 
603 6th Ave NW

Rochester, MN 55901

(507) 281-3777

FURS • WOVENS • LEATHERS • COSTUMES • ALTERATIONS • DRESSMAKING

The promotional posters were designed from 
the inspirational wartime propaganda poster of 
Rosie the Riveter while keeping in line with the 
branding style of the campaign. Each poster was 
designed to represent a different aspect of the 
company, ranging from tailoring, makeup, and 
custom made costumes. 

Each large format poster was designed to 
be featured in displays around the downtown 
Rochester area to promote the company in 
a heavy traffic area. As each poster features 
contact information, the posters would be able to 
be utilized elsewhere if needed.



promotional posters - 36” by 48”

TAILORING & COSTUME RENTAL

WE CAN DO IT!

COSTUMES WITH A PERSONAL TOUCH.
customcostumes.com

 
603 6th Ave NW

Rochester, MN 55901

(507) 281-3777

FURS • WOVENS • LEATHERS • COSTUMES • ALTERATIONS • DRESSMAKING

PERIOD AND POP CULTURE COSTUMES

ROMANCE!

COSTUMES WITH A PERSONAL TOUCH.
customcostumes.com

 
603 6th Ave NW

Rochester, MN 55901

(507) 281-3777

FURS • WOVENS • LEATHERS • COSTUMES • ALTERATIONS • DRESSMAKING

PROFESSIONAL NYE MAKEUP

ACCESSORIZE!

COSTUMES WITH A PERSONAL TOUCH.
customcostumes.com

 
603 6th Ave NW

Rochester, MN 55901

(507) 281-3777

FURS • WOVENS • LEATHERS • COSTUMES • ALTERATIONS • DRESSMAKING



promotional posters - 36” by 48”

DRESSMAKING & TAILORING

TAILORING!

COSTUMES WITH A PERSONAL TOUCH.
customcostumes.com

 
603 6th Ave NW

Rochester, MN 55901

(507) 281-3777

FURS • WOVENS • LEATHERS • COSTUMES • ALTERATIONS • DRESSMAKING

COSTUMES WITH A PERSONAL TOUCH.
customcostumes.com

 
603 6th Ave NW

Rochester, MN 55901

(507) 281-3777

CUSTOM COSTUMES MADE FOR YOU

GLAMOUR!

FURS • WOVENS • LEATHERS • COSTUMES • ALTERATIONS • DRESSMAKING

TAILORING & COSTUME RENTAL

LOOK CHIC!

COSTUMES WITH A PERSONAL TOUCH.
customcostumes.com

 
603 6th Ave NW

Rochester, MN 55901

(507) 281-3777

FURS • WOVENS • LEATHERS • COSTUMES • ALTERATIONS • DRESSMAKING



promotional brochure - 8.5” by 11”

OUR
STORY

TAILORING
SERVICES

FURS • LEATHERS • COSTUMES • ALTERATIONS • DRESSES

customcostumes.com

COSTUMES WITH A PERSONAL TOUCH.

(507) 281-3777
 

Call us for all other inquiries! 

Located right off of Civic Center Drive 

603 6th Ave NW 
Rochester, MN 55901

customcostumes.com

Pant Hem

Lined Pant Hem

Cuffed Pant Hem

Prom Dress Hem

Plain Sleeve Hem

Lined Sleeve Hem

Dress or Skirt Hem

Pant Waist

Stride and Seat

 
    All other alterations not listed are time based.  
    Shop fees are $15-$50 per hour depending on  
    what you need done. Call us for more details! 

Patches

Zipper Replacement

Pant/Skirt Zippers

Dress Zippers

Suit Sleeves

Sides of Suit Coat

Coat Hem

Coat Line Sleeves

Coat Zippers

Custom Costumes opened for business in 
1980. Owned and founded by Carol Hughes, 
the business started from Carol’s own house. 
Her first costume was inspired by Riff Raff 
and Magenta from the 70s cult hit The Rocky 
Horror Picture Show. Finding her own fabrics 
and wigs, Carol began our beloved costume shop 
with spandex, quilted silver fabric, hardworking 
determination, and just a jump to the left!

The promotional brochures designed 
for this campaign were created 
as trifold brochures that featured 
information on tailoring services, as 
well as history about the company. As 
each brochure features store contact 
information, they would easily be able 
to be distributed in brochure kiosks set 
up in the downtown area skyway as 
well as be able to be given out in the 
costume shop itself.



promotional brochure - 8.5” by 11”

COSTUME
DESIGN

WE CAN
DO IT!

COSTUME
RENTAL

Alongside our incredible collection of Renaissance 
and Film costumes, we have a large variety 
of Egyptian styled regalia. When it comes to 
equipping your needs for costume or Halloween 
parties of any kind, we are ready to supply! With 
hundreds of custom accessories, we’ve managed 
to gather some of the best jewelry, masks, and 
headdresses around! If you’re looking beyond 
renting a costume, you can also check out our 
collection of professional NYE makeup!

Looking for a costume that isn’t in our shop? 
Come in with your ideas and we’ll make your 
dreams happen! Our inventory can only get 
better with your costume needs. Whether you’re 
looking to keep it forever or just rent it, Custom 
Costumes is up to the challenge. If you’re looking 
for something hand crafted, or even your own 
gown for a Renaissance wedding, our doors are 
open. We’ve already got one Renaissance wedding 
under our belt. It’s meant to be (or not to be)!

Custom Costumes is your premiere shop for all 
your costume needs. Our immense inventory 
features costumes spanning vast time periods and 
countless films. Almost all of the costumes we rent 
are hand made out of the finest materials. If you’re 
looking to impress, this is the right place for you! 
Spend an afternoon window shopping through our 
decades of history and pop culture!

All costume rentals require safety deposits.

The promotional brochures designed 
for this campaign were created 
as trifold brochures that featured 
information on tailoring services, as 
well as history about the company. As 
each brochure features store contact 
information, they would easily be able 
to be distributed in brochure kiosks set 
up in the downtown area skyway as 
well as be able to be given out in the 
costume shop itself.



Art Deco Posters
educational museum display



about this project

For my second portfolio piece I am presenting a series of 
illustrated posters created through adobe illustrator styled to 
represent the styling of Art Deco in the 1930s. For this fictitious 
museum display, the objective was to explore and research a topic of 
historical significance and use it to educate through different media 
to demonstrate our understanding of the topic. Each of the 3 posters 
in the series represents a particular iconic building styled and built 
during the years 1930 to 1933. Through a topical understanding of 
visual elements and stylized cues, I was able to portray the Chrysler 
Building, the Empire State Building, and the RCA Building in a way 
that visually embodied Art Deco themes of the 1930s while creating 
displays that educated the user of the history behind each building 
including the design elements that distinguish them as quintessential 
icons of Art Deco following the roaring twenties. 



style

ABCDEFG
Bifur

ABCDEFG
Century Gothic

For the styling of this museum display, the 
color palette chosen for this project included the 
use of rich colors and fading black gradients. 
Typical elements of Art Deco included heavy 
use of geometric shapes, as well as the use of 
sunburst motifs. Both the fonts were chosen for 
their geometric shapes as well as decorative cues. 
The gold and red colors were chosen for their 
opulence and symbolic nature of decadence in 
the 1930s nightlife scene. 



posters



display placard

The Chrysler Building is a classic example of Art Deco architecture and considered by 
many contemporary architects to be one of the finest buildings in New York City. In 2007, it 
was ranked ninth on the List of America’s Favorite Architecture by the American Institute of 
Architects. It was the headquarters of the Chrysler Corporation from 1930 until the middle of 
the 1950s. Although the building was built and designed specifically for the car manufacturer, 
the corporation did not pay for the construction of it and never owned it, as Walter P. Chrysler 
decided to pay for it himself, so that his children could inherit it.

The Chrysler Building is considered a leading example of Art Deco architecture. The corners of 
the 61st floor are graced with eagles; on the 31st floor, the corner ornamentation are replicas 
of the 1929 Chrysler radiator caps. The building is constructed of masonry, with a steel frame, 
and metal cladding. In total, the building currently contains 3,862 windows on its facade and 4 
banks of 8 elevators designed by the Otis Elevator Corporation. The building was declared a 
National Historic Landmark in 1976.

The Chrysler Building
William Van Alen

Construction: 1928 - 1930

Height: 1,046 ft

The Chrysler Building is a classic example of Art Deco architecture and considered by 
many contemporary architects to be one of the finest buildings in New York City. In 2007, it 
was ranked ninth on the List of America’s Favorite Architecture by the American Institute of 
Architects. It was the headquarters of the Chrysler Corporation from 1930 until the middle of 
the 1950s. Although the building was built and designed specifically for the car manufacturer, 
the corporation did not pay for the construction of it and never owned it, as Walter P. Chrysler 
decided to pay for it himself, so that his children could inherit it.

The Chrysler Building is considered a leading example of Art Deco architecture. The corners of 
the 61st floor are graced with eagles; on the 31st floor, the corner ornamentation are replicas 
of the 1929 Chrysler radiator caps. The building is constructed of masonry, with a steel frame, 
and metal cladding. In total, the building currently contains 3,862 windows on its facade and 4 
banks of 8 elevators designed by the Otis Elevator Corporation. The building was declared a 
National Historic Landmark in 1976.

The Chrysler Building
William Van Alen

Construction: 1928 - 1930

Height: 1,046 ft

A display placard would be featured next to each poster in the display to further educate the 
viewer of the buildings history, construction, and architect.



ceramic display

An added element to complete the display, I 
was able to create a hand built clay model of the 
different boroughs of New York City in an effort 
to further educate the user to building locations 
and history that feature heavy Art Deco styling.



ceramic display placard

New York City is one of the highest concentration of Art Deco Buildings across the world. The 
three buildings featured in this display (The Chrysler Building, The RCA Building, and The 
Empire State Building) were all a part of New York’s “Race to the Sky”. The construction of 
these art deco icons were part of an intense competition in New York for the title of “world’s 
tallest building”. Two projects fighting for the title, 40 Wall Street and the Chrysler Building, 
were still under construction when work began on the Empire State Building. Each held the title 
for less than a year, as the Empire State Building surpassed them upon its completion, just 410 
days after construction commenced.

New York City’s extensive wealth of Art Deco architecture and design, both iconic and lesser 
known, makes it the best city to explore the splendor of this style. We are currently creating 
a comprehensive registry of New York Art Deco buildings throughout the five boroughs to aid 
in the exploration and preservation of our Art Deco and Moderne treasures. We invite you to 
participate in this exciting project. If you know a building that should be added to our registry, 
please contact us at Info@ArtDeco.org.

Manhattan
New York City

Registered Art Deco Buildings: 192

1925 - 1940

The display itself would feature the three main 
buildings featured in the posters highlighted in 
gold paint, while also featuring a display placard 
describing the historic nature of New York City as 
one of the birthplaces of Art Deco styling in the 
1920s and 1930s.



Midwest Applefest
celebrating 25 years of the honeycrisp



about this project

My last portfolio piece explores a group project based around 
a fictitious event titled the Midwest Applefest. The Apple festival 
was created to celebrate the 25th anniversary of the Honeycrisp 
apple in hopes that our clients, The University of Minnesota, and 
the Minnesota Apple Growers Association would be able to gain 
a broader audience while hosting a fall harvest event through a 
university driven atmosphere. 

As the creative director for this group project, many of the 
responsibilities I was given were focused on creating and maintaining 
the message and feel of the event while complying with University 
campus regulations in terms of styling and outdoor policies for 
the proposed event. The event being hosted, which we devised 
ourselves, included a pie eating contest along with a pie judging 
contest surrounded by live music supplied through the Universities on 
campus radio station, apple vendors, and free samples of honeycrisp 
hard ciders. To promote this event we devised material ranging from 
a promotional brochure detailing the events activities, and table front 
signage to guide guests to specific events in the festival. For all of 
the promotional pieces in this project I was able to utilize my own 
photography skills to portray the unique warm October spirit we 
wanted to accompany the event to promote the Honeycrisp apple.



style

ABCDEFG
Bebas Neue

ABCDEFG
Britannic Bold

Primary

Secondary ABCDEFG
Calibri

For the styling of this promotional campaign, 
colors were directly sampled from a Honeycrisp 
apple for all of the primary color options, and the 
school colors of the University of Minnesota were 
used for many of the secondary color accents. 

The fonts chosen for this campaign included 
two sans serif fonts that worked well in harmony 
while easily working together to give the event an 
urban feel. 



style

The logo designed for this event utilized the 
two main sans serif fonts while playing off of 
opposites in both mono-weight and capitalization. 
The use of a Honeycrisp apple was utilized two 
portray two things: the explosively crisp nature of 
a Honeycrisp apple, and a sense of community 
coming together as one.



promotional brochure - 8.5” by 14”

Celebrating 25 Years of the Honeycrisp

mwaf.com

OCT 8TH

HONEYCRISP
The

Our Passion
The Honeycrisp apple was developed and 
cultivated right here in Minnesota on the Twin 
Cities campus. Produced from a 1960 cross 
of Macoun and Honeygold as a part of the 
University of Minnesota Agricultural Program, 
the Honeycrisp was developed to be the best 
winter hardy apple of the highest quality.

Events
The

Our Mission
For 25 years, the Honeycrisp has continued 
to be one of our best innovations, and it’s 
time we show our pride! Together we are 
dedicated to the service of the apple growers 
of Minnesota by providing resources, events, 
and continuing education across the state.

Curious to find out more member information 
about our partnering association? 

Visit us at minnesotaapple.org

Our Attractions
Face Painting
• Looking to cover your face in apples? Trying 
to get a head start on Oktoberfest? We have 
just the thing!

Locally Grown Honeycrisp Apples
• Make your own caramel apples at our 
vendor stations.

“Golden Apple” Scavenger Hunt
• Will you be the one to find the Golden 
Apple? Look for our Golden Apples hidden 
throughout the festival. Find one, and you 
could win big!

Live Music from Radio K
• In partnership with our campus radio station, 
Radio K, we will have music to fill this fall 
festival to the brim. Keep up the love and give 
till it (mega)hertz!

More inside!

Noon - 6pm 
Coffman Memorial Union
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The promotional brochures 
designed for this campaign were 
created as double gate folds intended 
to be sent out as pre-show mailers for 
both target audiences: to on campus 
college students at the U of M, and 
to all apple growers featured in the 
associations mailing list. Brochures 
would provide information about the 
events activities as well as information 
about the pie contests. 



promotional brochure - 8.5” by 14”
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Coffman Memorial Union Front Plaza Layout

Wheat Beer & Cider
Looking to quench your thirst this fall? 
Alongside the explosively crisp apples at our 
festival, you will be able to enjoy Wheat Beer 
and Hard Ciders made from true Honeycrisps, 
and it’s all on us!* Discover and enjoy the taste 
of Honeycrisp at both of our Crispin and Shock 
Top booths!

*Must have State I.D. to receive Alcoholic 
Beverages. Limit one per customer. Available 
while supplies last.

Pie Eating Contest
Offered to all U of M Students. Contest will 
begin at 3pm! Contestants may sign up at Tent 
#2 and will compete against each other. The 
object is to be the first contestant to eat an 
entire pie down to the tin. The judges, not the 
contestants, will decide completion of the pie. 

Rules:
 • Hands will not be allowed and will be tied 
behind contestants back 

 • The winner will be the person who 
consumes the most amount of pie during the 
allotted 5 minutes or the shortest amount of 
time whichever comes first. 

 • In the event of a tie, whichever one of the 
tied contestants who end up with the best pie 
smile will be announced as the overall winner 
for that specific contest. 

 • Each contestant must sign a waiver prior to 
the eating contest (available at Tent #2).

1st Prize: $5,000

Pie Judging Contest
In partnership with our sponsor, The 
Minnesota Apple Growers Association, our Pie 
Judging Contest will be held at Tent #1 at 2pm. 
Each Honeycrisp apple pie will be judged on 
the following criteria:

• Overall appearance: crust and filling color, 
creative detailing, even distribution of filling!

• Overall flavor: fresh taste, texture, tartness, 
consistency, etc.

• Originality: creativity in both appearance and 
flavor. Dare to be creative!

Our wonderful panel of judges will be drawn 
from the faculty right here on campus! The 
public is invited to watch the judging and 
winners will be announced immediately.

1st Prize: $10,000 
At the end of the awards, pies will be sliced 
and the public may sample a piece of pie of 
their choice! Donations are endorsed but are 
not required.

Want more info on how you can enter your 
own pie? 

Visit midwestapplefest.com

Tent Legend
1. Pie Judging Contest
2. Pie Eating Contest
3. Judges Tent
4. Shock Top Tent
5. Crispin Booth
6. Face Painting
7. Radio K
C. Contact Tables

Red tents feature assorted 
Honeycrisp apple stations 
with locally grown 
Honeycrisps!

Free Samples*

The promotional brochures 
designed for this campaign were 
created as double gate folds intended 
to be sent out as pre-show mailers for 
both target audiences: to on campus 
college students at the U of M, and 
to all apple growers featured in the 
associations mailing list. Brochures 
would provide information about the 
events activities as well as information 
about the pie contests. 



promotional panels

The promotional panels featured 
would be able to easily direct traffic 
for the events main activities as 
well as denote specific tables for 
specific events. As the University of 
Minnesota would be incorporating 
their on campus radio station Radio 
K, requirements for their logo being 
present at the event were met with 
these table-front promotional panels.



promotional panels

PIE eatING
contest

tent #2 @ 3pm



promotional panels

PIE JUDGING
contest

tent #1 @ 2pm



group campaign pieces

Still Hungry?
our winning honeycrisp pie recipes and more

Honeycrisp apple pie made by Rebecca W. from Grand Rapids, MN

our winning recipe 
Crust

3/4 of a stick (90 g) 
of pastry lard 
2 cups of flour
5 tablespoons of water
1 teaspoon of salt

Filling

1/3 cup of white sugar
1/4 teaspoon of salt
1 tsp cinnamon
1/2 tsp cinnamon 
4-6 Honeycrisp apples
1-2 tablespoons lemon 

Directions

Combine the flour and salt in mixing bowl. 
Cut shortening into flour. Beat egg and water 
together. Pour evenly over flour mixture. Stir 
evenly. Divide dough in half and shape each   
into a ball. Flatten each into a 4-inch circle. 
Chill for 15 minutes.

Roll a circle of dough 1-inch larger than upside 
down 8-inch pie plate. Place dough circle into 
pie plate and press into form of plate. Trim 
excess dough around the edge. 

Preheat oven to 400 degrees F. Peel, core, and 
slice apples. Mix apples with sugar, flour, and 
cinnamon. Cut slits in top crust. 

make it at home! 

Pie eating champion matt D. from minneapolis, MN 

Our Midwest AppleFest 
champion pie-eater, devouring his 
way to a 3 minute, and 26 second 
victory, then giving us his best Pie 
Smile.    

our pie eating champion

coupons and special offers 

1/2 off bag of honeycrisp apples*

buy one, get one

1/2 off 
hard cider 

6 PACK*

buy one, get one

1/2 off 
hard cider 
6 PACK*

buy one get one free 
Litehouse cider*

www.midwestapplefest.com

OCTOBER 8 2016
Coffman Union
U of M Campus

october 8, 2016
noon-6 p.m

Join us at the
university of minnesota’s coffman center
300 Washington Ave SE, Minneapolis, MN 55455

Cash Prizes
food, contests, and More!

midwestapplefest.comGU

The promotional pieces on this 
page were created by the other 
group members in the project further 
exploring the many aspects of this 
expansive campaign. Pieces included 
feature a post show booklet mailed 
to the audience as a thank you for 
attending the event, a promotional 
coaster featured in bars and coffee 
shops near campus, a newspaper ad 
featured in the campus newspaper, 
and a promotional sticker featured on 
pre-show apples.



Thank You
Nathan Quintana


