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China will overtake the US as the world’s largest
E-Commerce market - B2C drives growth
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We are able to scale profitably through our
highly sophisticated online marketing systems...

Customer Lifetime value (CLV)
Profit conrRution of
al repeat purchases of 8 single user
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COMMITTED TO PROVIDING VALUE FOR
OUR BUSINESS PARTNERS

Brand Value
Superb Quality
Customer Service

Auslamibkin Australia is sincere in its desire to add value and provide ocutstanding support
to our relationships with our joint venture partners.

Brand Value -With our well-established family-based company with its historic roots, we
bring strong brand recognition of Australian Sheepskin to our products. The value of our
product and our expertise is what is required in the development of a brand within China.
Australian Sheepskin is a recognizable product with powerful brand recognition and we
bring with us all the tools to help our joint venture partners maximize that brand value.

Superb Quality — The creation of value and attention to quality in our operations is second
to none. We will go the exira mile for our partners to help them develop customized ap-
plications and deliver a wide range of services and integrated modailities.

We strive for best practice status in every aspect of our operation, whether it is the manu-
facture of the product itself to supply chain management, superb information systems,
sales management, inventory management and financial management.

Customer Service — We are specidlists in customer relationship management and bring
with us the tools to assist our partners in providing top level customer service. We will help
to remove functional barriers in corporate software and ensure that data collected inter-
nally and extemally flows into a single, coherent framework.
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EEHAE:
P, LR K359 K Courtyard
H3E: +86021-61079563
#“IH: +86021-61079563

il 45 200040

EHxRHAE/T)
Sheepskin Leather Factory Fiji Ltd
1 Floor Lot 30 Wagavuka Street
Namaka Industrial Nadi
Fiji Islands
BiE:  (679) 6727005
3. (679) 6720110

WAFE:
Sheepskin Leather Factory
47 Princess Hwy
Albion Park Rail
NSW, 2527, Australia
#,1%: +614 42 560 561
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