
HOW WE SPEAK
There are lots of different ways to say the same thing, but exactly how we communicate our brand is 
extremely important. While it’s true that we should remain professional in our communication, we like to avoid 

sounding too stuffy.

OUR VOICE

How do we sum up the Fortegra brand voice? Here are a few words to lead the way:

•  Smart  •  Contemporary  •  Confident  •  Accessible  •  Conversational

Fortegra connects with agents and customers 
by conveying value through messaging that’s 
modern and intelligent, yet empathetic and at 
ease (mostly we try to make sure we’re talking 

with folks rather than at them).
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