
Creative strategy 



Objective 
To build an enduring relationship 

with donors and cultivate consistent 
funding streams.  



Issue 
Today’s members have multiple giving 
options—including Kiwanis clubs and 

district foundations. People need clarity 
about what the Kiwanis International 

Foundation is, what it does … and why 
they should support it.  



Insight 
Kiwanians are generous people.        

They need to feel con!dent that their 
!nancial contribution makes a positive 

impact in a way that re"ects their 
intentions and their Kiwanis spirit.  



Challenge 
Make the foundation a trusted 

consultant for Kiwanians’     
philanthropic giving.  



Organizing idea 
A relationship with the Kiwanis 

International Foundation extends 
your Kiwanis impact  



Why should they believe it? 
When Kiwanians think of the 

foundation, we want them to think 
of "our" foundation. To foster belief 

in that relationship—and its far-
reaching Kiwanis impact—we 

propose four active components. 
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Educate 
Help them understand 

 
Our foundation is where your 

generosity goes global. 



Cultivate 
Build trust 

 
Make the most of your generosity—

today, tomorrow and forever. 



Motivate 
Encourage giving 

 
Your gift makes a positive impact                 

on children. 



Recognize 
Inspire loyalty 

 
Our foundation appreciates—and 

honors—your   Kiwanis impact. 



 

Messaging 



Educate 
Structure, system, options 

Copy points: 
• 	  We extend your Kiwanis impact. Today,      
tomorrow and forever. 
•  You make a gift. We make it work. 
•  Your kindness has a world of potential—
because your gift goes near and far.  



Cultivate 
Donor relationships 

Copy points: 
• 	  We appreciate your support. We value your inspiration. 
•  Your loyalty is a gift. And your gift makes a continuing 
impact. 
•  We value the person behind the gift—and the hope 
inside the person. 



Motivate 
Success stories 

Copy points: 
• 	  We appreciate your generosity. We’re not the    
only ones. 
•  We know what your gift can do. We’ve seen it. 
•  A story of a child’s life. A measure of your success. 



Recognize 
Donor awards and stories 

Copy points: 
• 	  For the support you’ve given. For the 
difference you’ve made. 
•  For the difference you’ve made, the honor 
you’ve earned. 
•  We’re extending your Kiwanis impact…and 
our deepest thanks. 



 

Design strategy 



Realignment with Kiwanis 
Look and feel more closely related to Kiwanis 

International branding 
	  

Colors, fonts and imagery 
• 	  Kiwanis blue with the addition of foundation gold 
•  Same font families as Kiwanis branding 
•  Use of actual foundation imagery as much as 
possible 
 



Foundation Logo 
	  

• 	  Updated logo re"ects strong ties to Kiwanis 
branding with the use of the seal. 
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Colors 
• 	  Kiwanis blue: Pantone 295 
•  KIF gold: Pantone 451 

Fonts 
• 	  Myriad Pro 
•  Garamond 
•  Verdana 

	  



Imagery 
	  Educate, cultivate 

Photos of our foundation as !nancial advisor 



Imagery 
	  Motivate 

Photos and video of successful programs 
shot professionally 



Imagery 
	  Recognize 

Donor pro!les—authentic portraits 
professionally shot 



Imagery 
	  

• 	  Create budget for photography and video 
•  Build a library of images for use in foundation 
materials 
•  Schedule freelancers to shoot events 
•  Have donors photos shot professionally 
•  Use quality stock images where appropriate 

 



Questions 
Next steps 


