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Introduction

This is a presentation of 
Bewell and the process 
it took to create this 
concept.

Bewell is a non-profit 
organisation that seeks 
to raise awareness and 
concern around the top-
ic of depression among 
college studentes.



bewell 28//3

Data

All of the data we used 
we obtained from Amer-
ican College Health As-
sociation’s National Col-
lege Health Assessment.

You can find the data at 
http://www.acha-ncha.
org/docs/ACHA-NCHA-
II_ReferenceGroup_Ex-
ecutiveSummary_
Spring2014.pdf
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Step One: Interaction

The first thing we fo-
cused on was creating 
interactive visualiza-
tions for the data we 
had. 

Here are the ideas we 
came up with. 
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Video OO
Step One: Interaction
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Interactive Game OO
Step One: Interaction
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Interactive Game OI
Step One: Interaction
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Interactive Game II
Step One: Interaction
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Step Two: Marketing

After coming up with 
these initial ideas we re-
alized that we didn’t re-
ally have a purpose yet. 

We decided that we 
wanted to do was raise 
awareness for the prob-
lem at hand. 
In order to do this we 
needed to get the mes-
sage out there. 

Here are our marketing 
related ideas for raising 
awareness.
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Posters OO
Step Two: Marketing
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Billboards OO
Step Two: Marketing
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  Campus Campaign OO
Step Two: Marketing
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Campus Campaign OI
Step Two: Marketing
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Step Three: Iterate OO

Now that we had plenty 
of ideas, we needed to 
pick out a few ones and 
improve upon those.

With that in mind we 
started iterating the 
ones we found to be the 
most impactful and exe-
cutable of our concepts.

Simultaneously we be-
gan developing the 
website, which we did 
not document.
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Posters OO
Step Three: Iterate OO
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Posters OI
Step Three: Iterate OO
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With some critique and 
feedback we continued 
to iterate our designs.

At this point we also de-
cided to start fabricat-
ing a logo for our orga-
nization.

Simultaneously we also 
started working on an 
animation and further 
developing the website.

Step Four: Iterate OI
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Logos
Step Four: Iterate OI
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Posters OO
Step Four: Iterate OI
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Step Five: Animation

As we wrapped up our 
projects we eventually 
reached a point where 
we only had two things 
left to do; Finishing the 
website and the anima-
tion.

As we did not gradually 
document the website, 
we can only present to 
you the animation and 
it’s process.
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Link:
https://youtu.be/54gvhZN_QG8

Draft
Animation

https://youtu.be/54gvhZN_QG8
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Link:
https://youtu.be/lrMAqmPZGbg

Final
Animation

https://youtu.be/lrMAqmPZGbg
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Eventually we reached 
a  point where all of our 
part-projects happened 
to be presentable and 
well-functioning, so we 
had to wrap up our 
project as time was run-
ning out of our hands.

This in turn lead us to 
our final solution, which 
includes a presentation 
and is as presented on 
the next pages.

Wrapping it up!
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Presentation
Wrapping it up!
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Posters OO
Wrapping it up!
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Posters OI
Wrapping it up!
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Website
Wrapping it up!
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What have we learned?

After a countless 
amount of sleepless 
nights and an endless 
amount of stick figures, 
we have found our-
selves not only stronger 
at designing visual in-
formation but also en-
lightened and prepared 
to approach bigger and 
more ambitious design 
and entrepreneurship 
oriented projects.


