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Underlying Keen's HybridLife exist the 3 concepts of Create, ways with the most popular being summer sandals, hiking shoes,
Play, and Care. All of these components paired with the water shoes, and school shoes. An array of design opportunities
quality of Keen products create a family experience. Focusing were evident by concentrating on the family weekend. The
on the family HybridLife, Keen takes the opportunity to increase intent of my product development is fo improve the family's
family outdoor play. Families use Keen products in a variety of wellbeing and safety during weekend activities.



