
 Vignelli believed that a solid design education was imperative to success in the 
profession. “Design requires knowledge of comvvplex networks, which allow a student 
to understand the deep professional responsibility it demands.” He approached his 
work with a focus on discipline, improvement, and social responsibility. In 2010, he 
published The Vignelli Canon, in which he categorized his principles of design into 
two sections: the intangible, including semantics, ambiguity, and timelessness, and 
the tangible, including grids, scale, and sequence. The quintessential handbook for 
a budding design student, Vignelli brings together seemingly separate concepts into 
one coherent notion, and skillfully substantiates his core philosophy: Design is One. 

	 Massimo	Vignelli	was	one	of	the	most	influential	designers	of	the	twentieth	century.	
He was born in Milan, Italy in 1931, and grew up during a time when architecture was 
flourishing	and	necessary	to	repair	the	damage	caused	by	wars.	Milan	quickly	became	
the center of the Modernist movement, and design was beginning to shift from a craft to a 
profession. While studying architecture in Milan and Venice, Vignelli had the opportunity 
to work for Castiglioni Architects and Venini Glass. During his time at university, he met 
his wife and lifelong business partner, Lella dèe  Valle, and the two married in 1957. 
 For the next decade, they migrated back and forth from America, gaining 
experience and creating a reputation for themselves. They settled in New York in 1970 
and established Vignelli Associates in 1972, which still thrives today with its headquarters 
located in Manhattan. They spent the next forty years dabbling in almost every facet 
of design, from book covers and corporate identities, to interiors and showrooms. 
With his passing on May 27, 2014, the design world lost a giant; yet, his work is still 
highly	 acclaimed	worldwide,	 and	 his	 passion	 continutes	 to	 influence	 designers	 today.	
 

If you can design one thing, you can design everything

Massimo
 Vignelli

Dinnerware set, 1964
Heller, New York

Corporate identity, 1973
Bloomingdale’s, New York

Metafora, 1979
Casigliani, Italy
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