
• market segment: high end men’s 
sneakers.	



• differentiated design approach: 
birkin bag of sneakers (does 
anyone really need a lock on their 
sneakers).	



• consistent brand message: 
exclusivity. high price $750-$1,250. 
Limits production to keep a sense 
of exclusivity.	



• gold 100mm $1,250.	



• made-in-italy.


