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• The consumption of Organic foods is not 
just a trend but a lifestyle that is quickly 
and consistently growing every year 
amongst consumers 

• Nearly half of the Organic foods 
purchased are gotten through 
conventional supermarkets. Don’t delay! 
Start providing your customers with the 
Organic selection they desire 

• Gluten free is one of the top 
characteristics manufactures will focus 
development of new products around in 
2013 and beyond 

• Many consumers don’t realize how many 
gluten-free options there are because 
stores don’t label their items accordingly. 
C&S can help you gain exposure in this 
category 

• Specialty items are a good representation 
of the diversity and creativity within a 
market. Specialty goods are generally 
made by small, local manufacturers 

• As populations shift to a more diverse 
cultural mix, consumers of all ethnic 
backgrounds and cultures are purchasing 
more specialty goods 

• Natural foods have increased in 
popularity as more consumers demand 
food that is grown and consumed in its 
“natural” state 

• While no government regulation occurs 
for natural labeling, C&S carries a wide 
assortment of items considered natural  
to help you meet consumer demand 

A downloadable Excel version of the item lists are available 
on My Sotre         via My Shelves > Specialty 
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Fast Facts 

 
• The natural consumer is typically the most 

loyal and educated customer 

• There are two types of natural consumers: 

1. Core: Consumers focused on a healthy 
lifestyle who spend most of their 
shopping budget on natural products. 
They drive the majority of the natural 
consumer product s 

2. Non-core: The less engaged consumer 
who purchases natural products when 
there is a sale or when they are 
influenced by a peer or advertisement 
on the negative effects of unnatural 
additives 

• Consumers are increasingly asking for full 
transparency in the use of the term 
“natural” on an item 

Supermarket News  
Natural / Organic Sales Strategies 2013 

What is a Natural Item? 

More and more, consumers are shifting towards natural food options in their everyday purchasing decisions. Why? 
Simply because they want their food to be the most untarnished and “natural” state of the food that is possible. 
The recent negative spotlight on additives like hormones, antibiotics, artificial sweeteners, food coloring and 
flavorings has led to a sharp increase in the popularity of naturally grown foods as they are believed to contain no 
traces of these additives. 
 
Unlike the organic market, natural items do not have a clear definition and they are not regulated by any federal 
agency.  The loose definition of natural is any product that is minimally processed and lacks manufactured 
ingredients.  There are no standards for natural foods beyond the regulations and standards applied to all foods. 
 
Although there are no government regulations, the FDA strongly recommends manufacturers explain the use of 
the term “natural” on an item. 

Natural Item Business Facts 

• The natural consumer spends ~41% more 
annually on grocery shopping than the    
average consumer 

• The core natural consumer makes ~34 more 
trips to the store annually than the average 
consumer 

• Natural products are less shelf stable as they 
have no additives or preservatives 

• The growth of the natural produce industry is 
outpacing that of the conventional produce 
industry 

• Natural items are more 
economically resilient than 
traditional items because the core 
natural consumers always elect to 
purchase natural when shopping 

• Natural products typically have a 
more upscale consumer target 
market 

SpinsScan Consumer Insights 06-30-2012 

Download an Excel version of the Natural Foods item list from  
under My Shelves > Specialty 



Why Organics? 

While organic food hasn’t been proven to offer additional nutritional value, the popularity of organics is 
really about what’s NOT in organic foods. Organic enthusiasts purchase organic goods for their health 
and the health of the environment.  
 
Organic foods are free of neurotoxins, herbicides, GMOs, insecticides and fungicides. In addition, the 
environmental impacts of raising organic foods is minimal due to organic farming practices that don’t use 
synthetic chemicals or pesticides, and also focus on utilizing renewable resources and the conservation 
of the soil and water. Environmentally conscious consumers can be guilt free when purchasing organic 
goods, knowing that organic products contribute to healthy living and a better environment.  
 
Your customers’ desire for organics is not merely a trend, it is a culture that is here to stay. C&S is here to 
help you satisfy your customers’ changing needs and allow you to capture these important sales dollars. 

Why are Organics Healthier? 

• Free of neurotoxins 
• Free of pesticides that pollute many 

of the primary drinking sources in 
America 

• Many genetically modified seeds are 
altered to produce their own 
pesticides and research suggests 
they may continue to produce these 
after consumption 

• The EPA (USDA.gov) considers the 
following potentially cancer causing: 

− 90% of all fungicides 
− 60% of all herbicides 
− 30% of all insecticides 

What is Organic? 

• Food produced without the use of synthetic inputs 
such as pesticides and chemical fertilizers 

• Not processed using irradiation, industrial solvents or 
any chemical food additives 

• If a food item does have non-organic ingredients, it 
contains at least 95% organic ingredients 

• Can be grown using non-synthesized pesticides 

There are three levels of organic: 

1) 100% Organic: the item was produced entirely with 
certified organic ingredients 

2) Organic: the item was produced with at least 95% 
certified organic ingredients 

3) Made with Organic Ingredients: the item was 
produced with a minimum of 70% organic ingredients 

        (USDA.gov) 

The “Dirty Dozen”  

12 foods with the highest pesticide residues that you should absolutely buy organic: 

• Peaches 
• Apples 
• Sweet Bell Peppers 
• Celery 
 

• Nectarines 
• Strawberries 
• Cherries 
• Pears 

• Grapes (Imported) 
• Spinach 
• Lettuce 
• Potatoes 



Organic Fast Facts  

• Organic products represent a $30B industry 
that is growing ~10% per year over the last    
10 years 

• 97% of buyers purchased organic fruit or 
vegetables in the last 6 months 

• 48% stated they believe organic items were 
healthier 

• 30% purchased organic items to avoid 
pesticides and fertilizers 

• 29% purchased organic items to avoid 
antibiotics and growth hormones 

• 22% purchased organic items to avoid GMO’s 
 
Organic Trade Association 2013 US Families Organic Attitude 
Study & Progressive Grocer “More Parents Purchasing Organic 
Products”  

 

Certification & Government Regulation 

The US Government National Organic Program’s 
(NPO) certification process of Organic items is 
well defined and regulated. To be certified as 
organic the producer must prove that the item 
was not produced using any forbidden items, or 
farmland that has had the use of prohibited 
synthetic chemicals in the last 3 years.  
 
The producer must keep an audit trail showing 
from raw material to finished product, while 
maintaining the strict separation of organic and 
non-organic products, and all organic producers 
are subject to periodic inspections by the NPO.  

USDA.gov 

Organic Notes 

• As of 2010, organic foods made up 4.2 % of all U.S. retail food sales 

• Organic food used to be sold mostly in health food stores; by 2008, nearly half of all organic foods were 
purchased in conventional supermarkets, club stores and big-box stores 

• Eggs and poultry are now among the fastest-growing food products in the U.S. organic sector 

Download an Excel 
version of the  

Organic item list from 
My Store     under  

My Shelves > Specialty 



Gluten Free Business Facts  
• Bakery & Confectionary are the two largest 

gluten-free categories, representing 46% 
• Snacks is the third largest, representing 20% 
• 30% of adults say they want to reduce or 

eliminate gluten from their diet 
• Reasons why the gluten-free category is 

growing: 
– Increased diagnosis and awareness of 

Celiac disease and food allergies 
– Wider assortment of gluten-free products 

each year 
– Continued healthy eating trend ; many 

believe that gluten-free products are 
healthier than conventional products 

 

Why Gluten Free is Important  

• Celiac disease  affects ~1% of the US population 

• Gluten Free has been 1 of the top 2 most added 
characteristics in manufacturer development plans in 
2013 according to specialtyfood.com 

• Customers generally think a gluten-free diet is hard to 
stick to because it omits the gluten protein, which 
means no wheat, barley or rye. Make gluten-free items 
easy to find in your store with a dedicated section 

What is Gluten? 

Gluten is a protein found in wheat, kamut, spelt, 
barley and rye. Celiac disease is the condition in 
which an individual has a reaction to gluten in a 
product. People with this condition need to follow a 
gluten-free diet. 

What is Gluten Free? 

Recent trends show that gluten-free products are growing in popularity with those suffering from celiac disease and the 
health conscious alike. By 2018, gluten-free will represent a $6.2B industry according to Food Business News. C&S can 
help you capitalize on this trend with a wealth of gluten-free products available to you and your customers. Read on to 
learn more about the importance of gluten-free items and what products you should offer to best meet customer 
demand. 
 
Gluten free is generally used to indicate a supposedly harmless level of gluten, rather than a complete absence, in a 
product.  However, it is important to note that a harmless level of gluten varies from person to person. In order to label an 
item as gluten-free , there are FDA regulations that must be followed: 

• No prohibited grain ingredients 
• No  ingredients derived from a prohibited grain  
• Finished product ingredients processed to remove gluten with gluten content no more than 20 parts per million 

 

Dirty Little Secret… 
Here is a short list of foods that can have hidden gluten: 

• Protein bars 
• Dried jerky 
• Seasoned veggies 
• Baked beans 
• Marinated turkey 
• Sauces 
• Soups 
• Seasoning Mixes 
• Mustards 

• Instant coffee 
• Soy sauce 
• Pickles 
• Salad dressings 
• Curry powder 
• White pepper 
• Malt vinegar 
• Marinades 
• Breath mints 

Gluten Free has been 1 of the top 2 
most added characteristics in 

manufacturer development plans in 
2013 according to specialtyfood.com 

Download an Excel version of the 

Gluten Free item list from My Store     

under My Shelves > Specialty 



Specialty Item Business Facts 

• Industry rose from $72B to $86B in sales in 2012 
− More than double the 6.8% increase from 2010-2011 

• Cheeses and Cheese Alternatives was the top category at $3.6B 

• Yogurt and Kefir was second at $2.6B 

• 95% of specialty manufacturers recorded sales increases in 2012 

• The fastest growing categories are: 
− Energy Bars & Gels 
− Shelf Stable Functional Beverages 
− Frozen Fruits and Vegetables 
− Yogurt & Kefir 
− Eggs 

• Only 3 categories out of 51 declined from 2010-2012 

• 95% of specialty food stores also carry all-natural products  

• Gluten Free and Easy-to-Prepare foods were the most included      
new items in product development in 2013 

Normally, a specialty item is defined as a food or beverage that: 

• Exemplifies quality, innovation or style in its group 

• Portrays originality, authenticity or ethnic/cultural background 

• Has a specific unique process, use  or ingredients 

• Is limited in supply 

• Has extraordinary packaging 

• Is available through a specific channel for sales or distribution 

If an item is a specialty item it also commands a much higher 
perceived value and therefore the consumer is willing to pay a 
greater price.   

What is a Specialty Item? 

More and more people are uniting in support of small businesses by purchasing specialty goods that may be 
slightly higher in price but superior in quality. Specialty goods are usually manufactured by small local 
vendors. That means that the ingredients are often locally acquired and further support the local economy as 
a result. As specialty goods increase in popularity, it is important to have the latest specialty offerings from 
your area and around the country available to your customers. 

Fast Facts 

• 13.7% of all retail sales is 
Specialty 
 

• It is the fastest growing retail 
channel in terms of sales 
 

Download an Excel version of the Specialty Item list from My Store     
under My Shelves > Specialty 



Take advantage of the “silent salesman” via effective signage in your aisles to promote your 
Natural, Organic and Gluten Free item selection to customers as they navigate through your 
store. 

Healthy Solutions Shelf Tags 

Clear Adhesive Shelf Tag Options 

Store Name:   Store #:   

Address:   

City:    State:   Zip:   

Phone #:   Fax #:   

Email Address:   

Contact Name:   Contact Title:   

Authorized Signature:   

      Organic                     Quantity:    
• #91087 
• $29.71 / Pack * 

• 8.5" x 11" Clear Vinyl - 12UP: 
each 2.63" X 2.38“ 

• 100 Sheets / Pack 
 

      Natural                      Quantity:    
• #91096 
• $19.00 / Pack * 
• 8.5" x 11" Clear Vinyl - 12UP: 

each 2.63" X 2.38"  
• 50 Sheets / Pack 

 
       Gluten Free              Quantity: 

• #91093 
• $19.00 / Pack * 
• 8.5" x 11" Clear Vinyl - 12UP:  

each 2.63" X 2.38"  
• 50 Sheets / Pack 

 Three easy ways to order: 
1. Go to www.csmystore.com > My Shelves > ReadyFlow Signage 
2. Email readyflow@cswg.com 
3. Fax the completed form to (603)-354-7113 

Select the Best® 

* Handling fee will apply for orders under $50.00 



More and more, consumers are shifting 
towards healthier options. Don’t fall behind 
on this trend! 

Visit the new Specialty section under My 
Shelves to download full item lists for our:

  •  Natural Foods     •  Gluten Free

  •  Organic         •  Specialty Items
*Available as a book and spreadsheet*Available as a book and spreadsheet

Have general My Store®  questions? Contact your C& S Sales Representative.

Go to                 . and download the Natural, Organic, 
Gluten Free and Specialty Book item lists today!


