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.- ; = OffICIa"y our target market is 15- to 30-year-
' old women, but internally we target everyone
who loves fashion, regardless of age or
income.

‘. SHOP ONLINE @ TOPSHOP.COM






Jane Shepherdson, brand director of TOPSHOP, has PSYC H OG R AP H ICS

revamped the store to create a 'fashion experience' that

would cater for all tastes, from middle class cash- SOCI AL CLASS

strapped teenagers to the more upper class wealthy
Harvey Nicks shopper.




L0351 [0 AT  e] 19145 are typically young, enthusiastic and impulsive consumers.

Values: TOPSHOP targets two of these
psychographic consumer segments: achievers
and experiencers. Achievers have goal oriented
lifestyles and a deep commitment to career and

family. Experiencers are motivated by self-
expression.
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