
EDPA

Develop a show theme, exhibit design, and 
pre and post show audience engagement 
ideas based off of these ideas

300 corporate members from 20 countries
What they do.
-Design 
-Manufacture,
-Transporta�on,
-Installa�on

-Show Site Services

Provides Educa�on, Leadership and 
Networking as a united voice for the 
advancement of its members and the 
exhibi�on industry

Mission:  
To advance the joint interests 
of its members engaged in the 
design, produc�on, and 
services for exhibits, events 
and experien�al environments.

Vision:
EDPA is THE network for leaders in the face-
to-face customer experience industry.

They help organiza�ons create effec�ve face-to face 
customer experience

Educa�on:
-Report on and share industry trends, user 
needs, and industry knowledge.
-Support crea�on of industry-focused 
educa�onal programs.
-Support college level training for the 
exhibit design industry.
-Provide industry research and resources.

over 300 member companies 
represen�ng 
-Designer/Producers
-Portable/Modular Distributors
-Associated Suppliers
-Installa�on labor
-Interna�onal partners
-Show Services

-Transporta�on

Communica�on:
-Facilitate professional and social networking.
-Share industry informa�on through marke�ng and 
communica�ons.

Good Works:
-Provide academic and con�nuing educa�on.
-Offer Scholarships funds to support the growth of the expo 
industry.
-Provide assistance for industry families in need.
-Raise money for assistance to any situa�on in need of 
emergency assistance.

Represent the needs of the end users
—the exhibitor and visitors.

EDPA Interna�onal Chapter:  
Serve the needs of our members interested in global 
services for their clients.

EDPA Booth Objec�ves 

serve as a focal point to iden�fy EDPA 

Goals of the space
-Provide a strong brand presence with this exhibit and associated 
communica�on vehicles. 
-A�rac�ng new members 
-Growing exis�ng membership
-Providing introduc�ons to US based member companies 

Target Audience:
European designers, builders and 
producers who are looking to partner 
with U.S. counterparts in order to serve 
their customers who have projects in the 
U.S. 

Theme ideas:
EDPA is the one-stop-resource for 
dependable, reliable and talented U.S. 
based designers, builders and producers.

serves as a home base 
-place to meet poten�al customers and colleagues
-provide a sense of pride in membership.

Sponsors:
-15 sponsors (EDPA members) 
-need to have special but equal recogni�on within the stand 
experience 
-Using  graphics, media or other forms of digital content. 

Examples of who these companies are and the type of work 
they produce should be displayed. 

Booth should communicate the breadth and depth of the 
associa�on by giving some recogni�on to the 300+ total 
membership. 

companies have become a close-knit community. It is 
important to note that this almost family-like
associa�on with each other, 

Booth must Communicate That the  EDPA and its 
member companies understand and are experts at 
the latest technologies for delivering content.

Booth Requirements:

accommodate 10 to 15 staff

Size: 
-13.5m x 4m (44.29� x 13.12�) length and width
-6m tall (19.68�)

-EDPA iden�ty
-Show message/theme
-Key sponsors: iden��es and examples of work
-EDPA membership companies

Hierarchy of messaging:

Use a standard exhibit or fabric structure 
system 

Mee�ng room  
-2m x 3m 
-should have accessible power to run laptops or other 
portable equipment.

Kitchene�e/closet
-2m x 2m.

- rental unit of sink, hot plate, and fridge.

-Have means of displaying digital content

-Internet access

Informa�on/recep�on counter:
display and dispense printed graphic materials, 
business cards, memory s�cks, etc. for each 
sponsor

Storage:
-Coats, briefcases, literature, small give-aways, umbrellas,    

hospitality items
-u�lize all available hidden space for this.
-be very crea�ve in how we create storage space.

Audience Engagement:
-Based on the theme 
-be a call to ac�on with a payoff 
-have a way of following up with them post show
-focus on the  no�on that EDPA is the one-stop-
resource for dependable, reliable and talented U.S. 
based designers, builders and producers. 
-message should be that we take that fear away for 
them by delivering reliably and consistently for 
them and their customers.

-drawings contains plans, 
-eleva�ons, 
-simple details 
-calls out all cri�cal dimensions and specifica�ons for colors, 
-materials furnishings.
-produc�on ready artwork must be provided.

a Design Intent package 
Design Deliverables:

1,600 exhibitors from almost 50 countries meet 
with around 100,000 trade visitors from across 
the globe.

Advocacy:
-Develop and share best prac�ces.
-Address industry challenges and issues.
-Promote professional standards and conduct on a world scale.
-Share knowledge with other related exposi�on industry 
associa�ons

-Floor covering

Who they are What they do 

      


