Getting Digital: A review of
web-based tools to
enhance your marketing,
graphic design, and
communications strategy.
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Everything



ou have to understand you
own personal DNA. Don't do
things because | do them o

Steve Jobs or Mark Cuban tried
t. You need to know you
nersonal brand and stay true to
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© Avoid the tl:dr
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Content must be visual

If they can't see it.

They won't pay attention.
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The following content is visual. Check the “reach”.



DePauw Community Service

Would you like to get more involved in the Greencastle community? Just
stop by the UB lobby for the Spring Service Fair this coming Tuesday,
February 2nd from 11:30am-1:00 pm to explore all of the various
community service opportunities that DePauw offers.

T e——

WANT-T0 GET INVOLVED THIS
SEMESTER? STOP BY TFE FAIR AND
" SEE WHAT YOU CAN DO TO HELP! ©




mmunity Service Abby Joens-Witherow
@ Greencastle, Indiana

Remember when we had a volunteer appreciation day with donuts and hot
chocolate? Volunteers rock! #ibt




Lerauw Community Service

Come to the service fair in the UB lobby, we have pizza! (=




Lelauiv-Ltiiimunity Service

You got this Tigers! Keep studying and make sure to take short breaks!




DePauw Community Service

Can you say YUM?? We want to thank our volunteers for a wonderful
semester and give you guys a scrumptious study break! See you there!
#getyourcookieon

-

COOKIE PARTY!

THIS FRIDAY, DEC. lITH
9AM-12pP
STUDENT ORG. SPACE

TAKE A WELL DESERVED STUDY
BREAK THIS FRIDAY AND COME
DECORATE (AND EAT!) SOME
YUMMY COOKIES WITH DCS!




DePauw Community Service Laurel Tilton
soimy.  others

Congratulations to these
DCS volunteers of the
month!

PEEPPP PP P2 0000000000000 0000000409090 094 %
I'hese three volunteers have been

chosen to receive a reward for all of
their hard work! Great job guys and
keep it up!

Laurel Tilton [zabelle Drake Yeiter
8 Bystrowicz 7
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es, Ashley Sipe and 16 others like Top Comments -




i Hal g fivase

"My name is Giramata.

| am from the wealthiest and most fertile soils of Afrika.

In a land of a thousand hills, Rwanda from the capital city of Kigali.
| spell my capital city with a “K" and | will spell my home with a "K".
So, Dear Google, when | wrote AFRIKA, it was not a typing error. ...
See More

Unlearning Lessons of Injustice:
The conscious decision of spelling
AfriKa with a “K”

From birth, my parents wished and bestowed upon
me blessings of wealth and prosperity through my. ..

View Results

Ellen Tinder, Rachel Hanebutt, :n McCracken and 27 others like this.




DePauw Community Service

Who run the world? Volunteers! #the ouknow #happywed

mmuni




The following content is NOT visual. Check the “reach”.
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3rd Annual Christmas Tree Lighting

Everyone is invited to the 3rd Annual Christmas Tree Lighting at Ubben
Quad on Wednesday, Dec 2nd at 7pm.

Join with others in singing Christmas carols, enjoying hot chocolate and
apple cider, and counting down to the lighting of the Christmas tree!

Plus, enjoy performances from The Keynotes, DePauwCappella, Exalt!
Gospel Choir and The ltalian Club.




i Hartman House

Love him or hate him, the #AskGaryVee show talks about the ethics of
choosing clients who values don't align with yours , thoughts?

https /iwww.youtube.com/watch?v=cXAgaSMuJCoé&feature=youtu.be

.1
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N~ Content Strategy

You must © Each piece fits your “big story”
have © Dominated by 2nd person
) strategy “YOUR/YOU"
T aeingor o e © Opportunities/Next steps
© Consistent Coommunications
© Readers “feel” smarter after engaging

you
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Talk
To Your
Audience

Facebook

© Post 3-5
times a
week.

© UseFB
Insights.

© Visual.

© Pay to
boost.

Instagram

©

Easier to get
following
Multiple
daily posts
are okay.
Learn your
campus “#’
S

Mailchimp

© This should
be monthly.

© 2-3 Images.

© Student
driven-
content.

© Link to
external

pages



Look at this
Eagle




Graphs are coming up next, just wanted to,
Look at this captivate your attention before the data comes.

Eagle Z



In September 2015, we
launched a content posting
strategy for two FB pages...



The third graph had no
content strategy. We wanted
to benchmark if our strategy
would harvest likes.



Content Strategy Won.



Hartman
House

DCS

“Other
Page”
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Start

Current
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No more charts. :) /
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Creating Content
Plans
that den-t-suele

are Engaging
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Creating
Content

Curated

|
1
I

I/
/

YOUR
CONTENT |

Created



g REPOST

Curate © AllTop.com
the © Reddit
Content © Buzzfeed.
© Top Social Media Influencers

o George Takei

o Guy Kawasaki

o Gary Vaynerchuk
o Kivi Miller
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Create
the
Content

Create

© Visual
© Less text
© |f possible, short video.
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time
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Your Content Creation Plan

Homework © What are your center/organization’s
time core values?

:)




Your Content Creation Plan

Homework © What are your center/organization’s
time core values?
) © How are these values being fulfilled
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Homework

time

:)

Your Content Creation Plan

© What are your center/organization’s
core values?

© How are these values being fulfilled
by people at your center?

© How can you make these content
moments?
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Credits Special thanks to all the people who
made and released these awesome
resources for free:

© Presentation template by
SlidesCarnival
© Photographs by Unsplash



http://www.slidescarnival.com/
http://www.slidescarnival.com/
http://unsplash.com/

Thanks!

Any questions?
matthewcummings@depauw.edu




