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WHY GO CAMPING?

.-ﬁ TRADITION
+~ EXPLORE NATURE

DIGITAL DETOX

wfo. STRENGTHEN RELATIONSHIPS

== DEVELOP LIFE SKILLS

¢~ IMPROVEHEALTH

NATIONAL PARK SERVICES
https://www.nps.gov/subjects/camping/why-camp.htm


https://www.nps.gov/subjects/camping/why-camp.htm

CAMPING FACTS

LAST YEARIN THE USA...

MILLION
PEOPLE WENT CAMPING

NATIONAL PARK SERVICES
https://www.nps.gov/subjects/camping/why-camp.htm



https://www.nps.gov/subjects/camping/why-camp.htm

2 0 0 PEOPLE SURVEYED...

CAMP 1-2+
TIMES PER YEAR



WHERE DO 3 ZZ
YOU STAY? NATIONAL+

STATE PARKS

90¢

CAMPGROUND

125 NaTent
62 Narv 102

WILD AREA

8 OUTSIDE 82

5 NOT A CAMPER NOT A CAMPER







WHAT IS VALUABLE
TO YOU?

SUSTAINABLE
LOW PRICE

EASY TO CLEAN
EASY TO USE
GOOD QUALITY

EASY TO STORE




WHAT IS VALUABLE
TO YOU?

SUSTAINABLE
LOW PRICE

EASY TO CLEAN

EASY TO USE

GOOD QUALITY

EASY TO STORE




== UNSANITARY PRACTICES

== ANIMALS

/= FOOD SPOILING

~ NOTENOUGH RESOURCES
ig.. DIFFICULT CLEAN UP
== NOT ENOUGH HEAT
== LACK OF SPACE

7= LACK OF SURFACES

LACK OF STORAGE




== UNSANITARY PRACTICES

== ANIMALS
/= FOOD SPOILING
ig.. DIFFICULT CLEAN UP

== NOT ENOUGH HEAT

+ LACK OF SPACE

7= LACK OF SUREFACES

{-f‘

LACK OF STORAGE
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THE GROWING FAMILY

AGES: 25-40 + 2-12

-!- CAMP 1-2 TIMES A YEAR
wl= YOUNGER CHILDREN

;- ACTIVE LIFESTYLE

+ TENT CAMPERS

E" HIKING, ADVENTURING,
+ GROUP ACTIVITIES

. == SOMETIMES CAMP WITH
“  OTHER GROUPS + NEED TO
ACCOMMODATE FOR MANY




ORGANIZED MOBILE SPACE













P il < LG MIXING BOWL
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GRADER
, CUTTING BOARD
SALT SHAKER
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SPACE SAVING COOKWARE




CUTTING BOARD

DRY FOOD
STORAGE

STORAGE + SURFACE



SOLAR POWERED COOLER






WHAT'S NEXT

» = |DEATE + SKETCH MORE
2~ FINALIZE DIRECTION
START MODELS
wio. USER TESTING

== MATERIALS + SHOW
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SOURCES +
RESOURCES

NATIONAL PARK SERVICES
hitps://www.nps.gov/subjects/camping/why-camp.htm

SURVEY MONKEY
https://www.surveymonkey.com/analyze/

CAMPING + RV STATISTICS
https://www.statista.com/topics/1319/camping-and-recreational-vehicles/

NATIONAL WILDLIFE FOUNDATION
http://blog.nwf.org/2014/05/10-of-the-best-things-about-camping/

NATIONAL PARK FOUNDATION
https://www.nationalparks.org

== ANY QUESTIONS?


https://www.nps.gov/subjects/camping/why-camp.htm
https://www.surveymonkey.com/analyze/
https://www.nationalparks.org
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