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Proprietary and Confidential. Design Media.

Recommendations for messaging: The 
messaging on this flyer should closely mirror the 
messaging on the website.  

• How will you help me? 

• Where and how do I start? 

• What actions do I need to take to get  
 what I need?

Call to action: Phone number and  
website URL 

These two touchpoints, the website and the 
printed piece, work hand in hand. Design Media 
recommends a simple flyer (similar to the 
postcards created for OEWD) that give a quick 
overview of what services are provided and how 
the employer can get help.  

The printed piece should send the employer to 
the website to learn more, and also give them 
the option to call directly. Think of the website as 
the single most important touchpoint—all of the 
collateral across other channels, including social 
media, should drive people there to learn more.  

Phase 2: Get connected to Workforce 
Development 

 

Recommendations for messaging: A streamlined 
“phone script” could include a greeting like:

“Hello, Welcome to Bay Peninsula 
Workforce Development. How may  
I help you?”  

Talking points:  
 
Ask questions to determine employers’ specific 
needs, such as where they are located, current 
openings and opportunities, and number  
of openings.  

How did they learn about the services? Was 
it by word of mouth, through the website, a 
colleague? This is an important metric which 
can inform development of phase one of the 
employer experience.  

What are some similar success stories to 
highlight? Mention companies they may have 
heard of or competitors. Name recognition can go 
a long way.  

Rephrase/reflect back to them their needs as 
you understand them.    

“I will talk to my team and our next  
steps are to…We will be in touch  
in the next few days via email  
to make an introduction to one of  
our local partners.” 

 
Think about how you want the employer to 
FEEL after they get off the phone: Excited  
about this partnership, CLEAR about next steps 
and follow up, and HAPPY to have made a 
personal connection.  

file-user
Recommended touchpoint: 
Flyer (Print & Digital): A simple 
flyer, which can either be used as 
a printed piece or emailed.  

Touchpoint: Phone call: Employers 
had good things to say about this 
interaction, and the phone call is seen 
as highly valuable. Continue to 
emphasize your high-touch services 
through this first phone call.


