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 Two women double-tap, jab, post, and 
draft their way to a newly-changed 
version of beauty. By Avanti Dalal 

The age of 
influence

EDITED BY SNEHA MANKANI

BEAUTY
S P O T L I G H T



CO
U

RT
ES

Y
 B

ER
TR

A
N

D
 L

E 
PL

UA
RD

BEAUTY

000 APRIL 2020

C aroline de Maigret isn’t your 
traditional influencer. When I 
suggest that she might be one—
with her two New York Times 

bestselling books and over 900K Insta-
gram followers—she’s quick to cut me off. 
“No way! I’m a musician, model, and an 
author. I only got on Instagram to talk 
about all that,” she says. Instead, she’s hap-
py to cop to more jobs, like being a Chanel 
ambassador and creating videos for brands 
she loves. And being the poster-child for 
Parisienne chic? “Please! I’m not perfect, 
but I’ve got an interesting story to tell.” 

De Maigret, along with three friends, 
penned her first book How To Be Parisian 
Wherever You Are (Doubleday) in 2014, a 
quippy read about love, style and beauty. 
One quote stood out. “Always be fuckable: 
when standing in line at the bakery on a 
Sunday morning, buying champagne in 
the middle of the night, or even picking the 
kids up from school. You never know.” Six 
years later, de Maigret, takes a slightly dif-
ferent approach to her sex appeal and 
stands by it. “If you’re happy with what 
you’re looking at in the mirror, you’ll be a 
more confident person,” she says.  

WRITING ON THE WALL
Older, But Better, But Older (Doubleday), 
her second book, with co-writer Sophie 
Mas, is a fascinating approach to ageing. “I 

see women who are super active, but peo-
ple are telling them that they’re not in the 
same group anymore. I wanted to write 
about how strange that feeling is and how 
it’s not all that soul-crushing if you have 
some perspective,” says de Maigret. “Once, 
I was walking the runway at a fashion 
show and somebody commented on my 
sexy gaze. Turns out, I was squinting, be-
cause I needed glasses and I couldn’t see 

where I had to turn at the end of the run-
way.” It’s a slippery slope, says de Maigret, 
now 44. “The best part of being this age is 
knowing so much—about myself, the 
world and what I want. There’s a serenity 
in knowing that I am where I want to be 
and that I have left all that is toxic behind,” 
she says. “But the unpleasant surprises, 
that’s another thing. Sometimes, I wake up 
and I don’t recognise my face in the mir-
ror. There’s a new fine line, or dark circles 
that didn’t exist.”

PATH OF RESISTANCE
When it comes to ageing and skin neutral-
ity, de Maigret is happy to stick with her 
middle-path approach. “I’m not suggest-
ing that people get the newest moisturiser 
or head out for Botox. If people are happy 
with the way they look, that’s good for 
them. Personally, I like the face I had be-
fore. So I’m doing what I can to conserve 
it.” Is she okay with a few nips and tucks to 
make it work? “I love the idea of being able 
to help yourself look younger, but I do not 
want to leave the doctor’s office looking 
like a caricature of someone else.” Is this 
also why people are so obsessed with 
French Girl Beauty? “French people know 
you can’t be perfect. Once you stop caring 
about having a perfect body, or hair, or 
skin, you’ll be a happier person. That’s 
what I’m going with.” >

CAROLINE DE MAIGRET

“MOTHER NATURE IS A BITCH AND PROBABLY 
A MISOGYNIST. SHE DIDN’T BOTHER LOOKING 

OUT FOR HER OWN KIND. AND THE WAR 
AGAINST THE PASSING OF TIME ISN’T FOUGHT 

WITH EQUAL WEAPONS”

In my kit
1. Shigeta Elixir Oil Serum

2. Chanel Le Volume 
Révolution De Chanel Mascara 

3. Herve Herau La Potion?!
4. Chanel Baume Essentiel 

Multi-Use Glow Stick 
in Golden Light

5. La Roche-Posay Cicaplast 
Baume B5 Soothing 

Repairing Balm
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TINA CRAIG

“BEING A SNOB IS DIRECTLY 
RELATED TO TASTE—I’VE 

ALWAYS TURNED MY NOSE UP 
AT BAGS AND PRODUCTS THAT 

I DIDN’T ABSOLUTELY LOVE. 
WE ALL KNOW THAT MONEY 
ISN’T INDICATIVE OF STYLE, 
GOOD TASTE, OR COMMON 
SENSE FOR THAT MATTER”

T ina Craig finds herself comfort-
ably at home on social media. 
Some even call her the first 
fashion blogger ever (@bag-

snob)—she started way back when content 
creating was still the Wild Wild West. 
Now, still a fashion week regular, she has 
co-founded a digital marketing agency 
and contributes to Vogue China. Most re-
cently, Craig launched U Beauty, a skin-
care brand that launched with just one 
SKU. This is what she has to say.

ON CREATING JUST 
ONE PRODUCT
“I was sick of cosmetic confusion and lay-
ering 13 to 15 products on my face twice a 
day. I envisioned a single product that uti-
lised technology to treat skin only where it 
has damage. The U Beauty Resurfacing 
Compound forces key ingredients to only 
treat your damaged skin cells, by attract-
ing free radicals and leaving your healthy 
skin cells alone.”

ON HER GO-TO 
MAKEUP REPERTOIRE
“A single drop of Chantecaille Future Skin 
in Vanilla mixed with one drop of Augusti-
nus Bader Rich Cream. For a flush, I add 
LB Dramatic Jelly and wrap it up with 
L’Oréal Paris Super Liner Gel Intenza and 

Tina’s Tech Toys
1. TriPollar POSE Skin 

Tightening Device, which is 
an at-home radiofrequency 

tool for sculpting
2. ReFa CAXA RAY is a hybrid 

roller and face sculptor for 
deep facial massage and 

lymphatic drainage
3. SiO Cryo Drop, a self-

cooling medical-grade steel 
roller with a magnetic heart-

shaped facial tool
4. Georgia Louise Hollywood 

EGF Micro-Needling + Ion 
Infusion Kit that contains a 

microneedle component 
with disposable, single-use 
micro pins and a shield that 

controls the depth

Clé de Peau Beauté UV Protective Lip 
Treatment SPF 30.

ON PAINFUL 
TREATMENTS
“PRP Vampire Facials seemed so wild 
when I started getting them 12 years ago. 
My doctor draws my blood, spins out the 
platelet-rich plasma and re-inserts in my 
face via an oscillating micro needle ma-
chine. Sometimes, he mixes it with marine 
stem cells to provide my skin with some 
extra glow.”

ON BEAUTY MUSES
“Literally everyone. I wanted to create a 
product that could treat different types of 
skin and be inclusive of age, skin colour 
and gender.” n
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