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< MIKE ECKHAUS  
AND ZOE LATTA
EC K H AU S  L AT TA
Eckhaus and Latta’s bicoastal 
label—already the subject of 
a Whitney show—could be 
described as a community-
minded clothing company 
meets art house, with looks that 
play with experimentation and 
a constituency that includes 
communities not previously 
acknowledged. To them, 
clothes aren’t about status or 
exclusivity, but meaning. >

> VIRGIL ABLOH
He runs his own label, Off-

White, as well as Louis Vuitton’s 
menswear division; he’s a DJ, an 

architect, and a furniture designer 
with a recently concluded 

retrospective at the Museum 
of Contemporary Art Chicago. 

Abloh knew, before most, 
how crucial engaging with an 

audience on social media could 
be. “Ultimately, I think all aspects 

of lifestyle will see the same 
eagerness that, to this point, we’ve 

seen purely in fashion,” he says.

< CHRISTELLE 
KOCHER
KO C H É
Parisian Christelle Kocher’s 
reach extends far beyond the 
hushed hauteur of Avenue 
Montaigne or the wealthy 
bohémiennes of Saint-
Germain. Her covetably 
cool aesthetic embraces 
more inclusive and diverse 
neighbourhoods—and her old-
school couture training, melded 
with our new-era approach 
of equality and transparency, 
speaks to our moment.

> GLENN MARTENS
Y/ P ROJ EC T

Belgian-born Glenn Martens, of 
the Paris-based label Y/Project, is a 

designer’s designer, with his instinctive 
collections speaking to the power of 

imagination and invention in envelope-
pushing ways. Martens creates elevated 

and intellectual ready-to-wear that 
ranges from outsize, demi couture-level 

dresses to layered, roomy separates 
that leap across historical periods while 

still speaking to the realities of today. 
In his typically conceptual manner, 
Martens hopes that fashion in the 
2020s will keep “feeding dreams”.

< LAZARO HERNANDEZ  
AND JACK MCCOLLOUGH
P RO E N Z A  SC H O U L E R
McCollough and Hernandez have long been the darlings of New York 
City’s fashion scene, but lately they’ve been hitting a new, confident 
stride by embracing a more exacting sense of who they are and what 
their line can be. While their aesthetic ranges from surf-inspired to city-
chic, it’s this notion of re-evaluating their role in a frenetic ecosystem 
that’s quintessentially American. “In the next decade,” Hernandez says, 
“having a crystal-clear voice that speaks to a specific group of people 
seems more important than trying to be all things to all people.”
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< JONATHAN 
ANDERSON
The Irish-born Anderson is a 
master at knitting together craft 
and tradition with modernity. It’s 
a vision composed of equal parts 
bohemian-louche and urbane-
fresh with more than a smattering 
of gender play, all of it informed by 
a cross-cultural approach to design 
that’s ahead of its time. Anderson 
collects—and collaborates with—
creatives from other fields, from 
the textile artist Anne Low to 
the potter Joanna Wason or the 
photographer Jamie Hawkesworth.


