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TOILE INDIENNE
This award-winning brand may 

be just shy of two years old, but it 
punches way above its weight. Toile 

Indienne was launched in September 2017 
by graphic designer Akila Seshasayee and 
businessman Pankaj Kehr (of the erstwhile 
royal family of Tripura), and their combined 
backgrounds lead to some solid storytelling 
that produces textiles as visually stunning as 
they are functional. 

Their latest collection, titled ‘The Marriage 
of Draupadi’, is rendered with Mughal miniature-style motifs 
against vividly coloured backgrounds. With cushions in pure silk 
and linen, and fabrics in pure cotton and cotton linen, the brand’s 
new line is guaranteed to enliven spaces and start conversations.

D’DECOR 
When a brand has Shah Rukh and Gauri 
Khan as its brand ambassadors, you know it 
means business. Founded in 1999, D’Decor 
is today the big daddy of furnishing brands. 
With its 2019 collection, it o� ers consumers 
a new range of bed linen, curtains and 
upholstery in the sophisticated, muted 
palette the brand is known for. Fabrics range 
from fl oaty sheers to rich velvets to opulent 
foil prints to intricate jacquards across fi ve 
categories: Oscar II, Cleopatra II,  Royalty II, 
Favourite, and Charming, with each category 
defi ning a particular look. Choose from 
traditional motifs to nature-inspired patterns 
(leaves, honeycombs, vines and marble-like 
striations) to abstract as well 
as geometrical design 
that has a distinctly 
modern vibe. >

The ‘Ikat’ range 
reinterprets the 
old weaving 
technique

Foil prints and 
opulent textures
from D’Decor’s 
latest collection 

Silk cushions from 
‘The Marriage 
of Draupadi’ 
collection

Ina Arora

Detail of Mughal-
style miniature 
from ‘The Marriage 
of Draupadi’ range

A curated and 
colour-coded 

D’Decor range 
is also available 

at the SIMONE 
store in Mumbai

Akila Seshayee

COTTONS AND 
SATINS
Founded in 2011 as a luxury fabric 
brand, Cottons and Satins has since 
broadened its scope in the interiors 
space. It now provides a range 
of interiors solutions comprising 
furniture, bedding, bath ware, candles 
and home décor accents, though 
luxury fabrics remain its forte. 

Founded by interior designer Mala 
Sapra, the brand was named after the fi rst two 
fabrics that she sold. Now, its sprawling stores in Mumbai and New 
Delhi showcase their latest ‘Ikat’ collection, which is a contemporary 
take on one of the world’s oldest weaving techniques. The fabrics 
in the ‘Ikat’ collection are printed not woven, and this gave the 

designers more room to experiment with colour and 
patterns. The result of these 
experiments is a series of fabrics 

that channel both Asian 
and African motifs, and 
bring a vivid splash of 

colour to your spaces.

Mala Sapra


