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‘bodysuits’, ‘feathers’ and ‘music’ cover a wall, 
encapsulating the tenets of their label. It’s a 
more is more philosophy that remains stead-
fast, whether they’re designing costumes for 
international concert performances, lehengas 
for destination weddings, or even their recent 
ready-to-wear line.  

While 15 years may call for celebration, for 
Falguni and Shane, it is also a time to recali-
brate. To start with, a simplifi ed version of the 
logo (where the ‘and’ was dropped) and mana-
gerial shifts that included appointing a COO in 
New York to keep an eye on international busi-
ness. “We’re constantly learning, evolving, fi ne-
tuning and reinventing,” says Shane.  

OPPOSITES ATTRACT
She’s the yin to his yang. He’s the classic rock and 

country music lover who binge-watches Black Mirror 
and keeps a cerulean goatee. She loves her feel-good 

fl icks, skinny jeans and shopping trips. He’s the dreamer, 
making big plans. She’s the pragmatic perfectionist. 

But at the drawing board, their di� erences in opinion 
and ability help them hone their aesthetic. Underneath 
the easy banter is a mutual crystal-clear vision. In sharp 

contrast to their label’s hyper-glam vibe, where they 
party with Paris Hilton one night and dress the likes 
of Priyanka Chopra Jonas the next, the duo prefer 

to spend their free time “staying at home, listening to 
music or watching movies and painting,” says Falguni.

MUSICALLY GIFTED
A chance call from celebrity stylist B Åkerlund in 
2010 saw the Peacocks create four outfi ts within 
a week for Fergie of the Black Eyed Peas, for her 
performance at the FIFA World Cup in South Africa. 
Since then, their celebrity clientele has swelled to 
include concert couture and over 20 music video 
costumes for the likes of Lady Gaga, Jennifer Lopez, 
Rihanna, Nicki Minaj, Britney Spears, and Beyoncé 
(for her internet-breaking ‘Formation’ video), among 
others. “Music is an integral part of us. It makes the 
creative juices fl ow,” says Falguni. And this all-
encompassing love for music has been inherited by 
their 17-year-old daughter Nian, who is dabbling in 
writing and composition. “She’s collaborating with 
artistes in Los Angeles and creating some great 
music,” says her proud father.

< Pink Floyd features high on Shane's 
playlist, while Falguni is currently 
listening to Shawn Mendes on loop

MOVIE BUFF
Even as they dress the who’s who of the 
entertainment industry, Shane’s interest in 
movies goes beyond the sartorial. With two 
scripts penned, and a third in the works, he is a 
pedantic fi lm student. He even spent two days 
with Paul Haggis, director of the Oscar-winning 
Crash (2004), observing and learning the ropes 
on-set. When the time is right, he hopes to 
make a fi lm too. “I know that it will take a year 
of commitment, so I’m working towards it.”

RETAIL MANTRA
Last month saw the launch of their 

Mumbai fl agship, a 6,000sqft space
in Kala Ghoda. Designed by Gauri 
Khan, the store’s stone-clad front is 

reminiscent of the boutiques in their 
favourite city, Paris. Khan’s vision 

of a luxurious atelier, with pink and 
black marble and vintage chandeliers, 

matched the Peacocks’ aspirations. 
With marble sourced from Rajasthan, 

carpets handcrafted in Gujarat and 
restored chandeliers from Kolkata, 

the space further underscores a glocal 
fl avour. Next on the cards are outposts 

in Kolkata and Hyderabad, and 50 
FSP prêt stores by 2025 in a bid to 

target a younger, emerging clientele. 
There’s an accessory and beauty 

range in the pipeline too. The 
Peacocks are ready to preen. ■        

GETTING TECHNICALFrom designing ‘cyber couture’ with LED lights to collaborating with IBM to develop The Future of Bollywood Fashion collection, the Peacocks are self-confessed tech geeks. Their love for technology also led to the birth of The Peacock Magazine, a digital publication edited by Falguni, with QR codes that lead to interactive videos and shoppable links. The e-mag recently went to print in September 2019 with Aishwarya Rai Bachchan as the cover star.    

Surreal paintings line the studio walls

< Film picks: Falguni's is James 
Bond, while Shane prefers sci-fi 

The couturiers at work 
with Gauri Khan for their 

Mumbai fl agship store

< Shane’s lucky 
colour is yellow


