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TIME LAPSE 
We trace the jacket’s journey in the 

hands of its various designers

1954: Coco Chanel 
launched her short, 
boxy, tweed jacket as 
part of her post-War 
comeback collection.

1983: Karl Lagerfeld 
presented his debut 
Chanel show with 
lightly tapered jackets 
in navy, black, white 
and red.

1994: Kate Moss 
paired her purple locks 
with a tiny leather skirt 
and jacket for spring/

summer 1994.

His heir apparent, Virginie Viard, hasn’t veered 
too far from the stylistic vocabulary of Chanel 
and Lagerfeld as she reworked the classic with 
a subtlety for cruise 2020. She played with the 
pockets, shoulders and collars and even pre-
sented a waxed cotton canvas on a cotton tweed 
variation of the iconic jacket, making it instant-
ly approachable and modern. Because, as 
Chanel said, “In order to be irreplaceable, one 
must always be different.”

Coco Chanel not only borrowed garments from her 
lovers’ wardrobes, she also used them as templates 
for her collections. Here’s how her male muses in-
fluenced her design lexicon.
1. Chanel, who met the Duke of Westminster in 
1923, not only wore his clothes but also drew inspi-
ration from his polo coats, aristocratic blazers and 
waistcoats. The Duke is said to have introduced 
her to Scottish tweeds, which became a signature 
of her fashion house. 
2. Her relationship with English polo player Ar-
thur ‘Boy’ Capel drew her further into the world of 
sports and the necessity for practical clothing. n

2008: The spring/
summer 2008 show saw 
a 75ft jacket sculpture 
take centre stage on the 
ramp, paying homage to 
this classic.

2019: For cruise 2020, 
Virginie Viard gave the 
jacket multiple pockets, 

with or without collars, and 
square and soft shoulders 

with draped panels.

HAUTE MALE

WO(MAN) POWER 
Tweed thing: For the Little Black Jacket, Chanel played with tweed, 
a fabric that she borrowed from the male wardrobe. She thought the fabric 
combined sophistication, comfort and suppleness that lent itself well to creating 
fuss-free womenswear. It started with tweed sourced from a Scottish mill. In 
1954, her signature supple tweed made its way to the iconic boxy jacket.    

Straight up: 
At a time when women 
were cinching their waists 
and wearing figure-
flattering clothes, Chanel 
chose a straight cut with 
no bust darts to skim 
the body. Sumptuous 
silk lined the jacket for 
added luxury. Four flanked 
pockets on each side gave 
the jacket structure in the 
absence of a collar.  

Ease in: 
Comfort was paramount 
“since a garment’s 
elegance lies in the 
freedom of movement it 
allows,” believed Chanel. 
Sleeves were set high to 
allow free movement. And 
the four pockets promised 
functionality of storage. 
 

Chain effect: 
A delicate brass chain 
was sewn into the hem 
of the jacket to weigh it 
down and ensure it hung 
perfectly straight around 
the body. This remains a 
cornerstone of the brand.   
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of Westminster
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