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“Versailles complex”; another was entirely decked 
out in Memphis; and yet another resembled a 
spaceship. “There’s something of the magician 
about him,” wrote Joan Juliet Buck for Vogue in 
1979. “What he builds around him are worlds 
found only in storybooks, the kind where lucky 
children are allowed to travel through time... like a 
great fi lm director, he composes settings and at-
mospheres beyond ordinary experience....” 

MAKING OF A LEGEND
Lagerfeld won a competition in Paris in 1954, for 
his design of a coat, the fi rst rung of his ascent up 
the creative ladder. The coat led to a job with 
Pierre Balmain; then, in 1958, he became art di-
rector at Jean Patou. He was made creative 
director of Chloé from 1963 and, two years later, 

in what has been described as “fashion’s longest love story”, 
he collaborated with Fendi, realising more than 100 collec-
tions for the Italian fashion house over the past 54 years. 

It was during the Chloé years, in 1974, that his Paris 
apartment on the Place Saint-Sulspice appeared in Vogue, 
having been shot by Horst P Horst. The story described 
Lagerfeld as “a young fashion designer whose special talent 
is to invoke the mood, the glamour of the 1920s and ’30s— 
combining it with the ease and dash of the 1970s”. Referring 
to his scheme of creamy white walls and dark fl oors, he 
said, “They show off my Art Deco pieces like diamonds in a 
Cartier showcase.” Over the course of the following decade, 
there was the Monte Carlo apartment, with its wacky Mem-
phis furnishings, including a boxing ring in the living room; 
and another in Rome, fi lled with elegantly functional wares 
from the early 20th century, both arranged in collaboration 
with French interior designer and friend Andrée Putman. 

As these two wildly varied interiors were also gracing the 
pages of Vogue, Lagerfeld assumed what would become the 
most defi ning role of his career: creative director of Chanel. 
Taking the helm in 1983, he brought the near-dead brand 
back to life by infusing its design heritage with the vibrancy 
of popular culture. Such classics as Chanel tweed were made 
grungy and cool, and the reverse C logo appeared on every-
thing from costume jewellery to surfboards. Not only did the 
strategy safeguard the legacy of Coco Chanel, it made Chanel 
one of the most powerful brands on the planet. One Paris 
apartment during the early Chanel years was located in a 
circa 1725 hôtel particulier on the Rue de l’Université, a can-
dlelit tribute (electricity, he decreed at the time, was banned) 
to the exact way people lived in the 18th century. His bed, 
though, was a replica of one at Versailles, taking eight arti-
sans, and half a million dollars, to construct. 

OF HOMES AND SPACESHIPS
A French château from the same period, near Fontainebleau 
was conceived as “a fusion of neo-Baroque styles”, while the 
walls of his subsequent Paris apartment were clad in boise-
ries by Jacques Verberckt, who decorated the apartments of 
Louis XV and his mistress, Madame de Pompadour. 

Fast-forward to the 21st century, via Vermont, Biarritz 
and his native Hamburg, and he had moved on to more con-
temporary surrounds. He described the latest version of his 
apartment on the Quai Voltaire, which over a period of 30 
years had undergone multiple character changes, as “a 
spaceship for the city, where you don’t feel bound by the 
earth”. It was a strange ethereal beauty, but a beauty none-
theless. “I live in a set, with the curtains of the stage closed 
and with no audience—but who cares?” he asked in 1995. 
“I look at it all, I enjoy it. Tomorrow I begin again. That is 
the secret.” ■
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