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and seemingly inaccessible. But to in-
crease the acceptance and patronage 
for contemporary art, it is paramount 
to make it more accessible and less 
intimidating. And the art fraternity, 
once a notoriously insiders-only world, 
seems to have picked up on this. 

NEW ARTISTS, YOUNGER 
COLLECTORS
A case in point is the initiative of en-
gaging young talent by Gallery Es-
pace. The Delhi-based gallery remains 
committed to the artists it represents, 
which includes stalwarts like Zarina 
Hashmi. Yet, there was a compel-
ling need to look at upcoming talent. 
“Younger buyers cannot afford the 
price points of senior artists. It is im-
portant for them to invest in young 
artists, and then grow together. Our 
role is to educate and guide them in 
this journey,” says Renu Modi, the 
gallery’s founder. 

Exhibit 320, also in Delhi, launched 
its Young Collectors Salon (YCS), 
which promotes early and mid-career 
artists from the Indian subcontinent. 
While its clients include seasoned col-
lectors and museums, the gallery hopes 
to develop interest among the educated 
young. Rasika Kajaria, who runs Ex-
hibit 320, says, “Over the past 10 years, 
since our inception, we have witnessed 
an active audience-
group, often in its 
mid-thirties, who 
are interested not 
only in collecting, 
but also in educat-
ing themselves on 
art practices and 
histories. Initia-
tives like YCS allow 

for a deeper interaction with experts 
and an environment that is welcoming, 
even for the uninitiated.”  

WALK THE TALK
Curated walks alongside regular exhi-
bitions are now the norm. Latitude 28 
organises workshops and public walks 
to provide an enriching experience for 
children and young adults. Bhavna Ka-
kar, the owner of this Delhi-based gal-
lery, explains, “Our aim is to nurture 
creativity in an audience that has nev-
er visited a gallery before. Workshops 
that take them through the works on 
display have been hugely successful, 
and many of them are now regular vis-
itors.” Outreach is an integral part of 
how Kakar plans her exhibitions, and 
social media is her preferred channel to 
create buzz. 

Mumbai-based Tarq, one of the 
younger galleries, was established to 
create a platform for dialogue around 
art and its myriad connotations. Hena 
Kapadia, its founder, sees it as an in-
cubator that allows artists to push 
boundaries. “For a more discursive ex-
amination of the arts, our programmes 
are an amalgam of educational initia-
tives and forums for critical discourse, 
as well as creative partnerships that 
allow the art and gallery space to be 
enjoyed for what it is,” she says. A one-
off Tarq event with The Poetry Club, 
Mumbai, blossomed into a full-fledged 
collaboration, titled Canvas Kavita, 
where the club brought together poets 

who performed pieces inspired by the 
art on display. 
 
THE MILLENNIAL WAY
In contrast, the 56-year-old Gallery 
Chemould (now Chemould Prescott 
Road), also in Mumbai, has played a 
significant role in creating the land-
scape of contemporary Indian art. It 
works with early modernists, as well as 
some of the country’s best-known con-
temporary artists, many of whom have 
achieved considerable success but have 
begun to be regarded as unattainable 
and too expensive. 

“There is a natural course for young-
er artists, who tend to debut with some 
of the younger galleries. The percep-
tion of Chemould being ‘senior’, and 
having artists who are ‘too expensive’, 
needed to be addressed. We tack-
led this by working with artists who 
would agree to create art within a cer-
tain price structure, potentially make 
smaller-format works, or work in edi-
tions. This way, we did not ‘discount’ 
the works of art,” says its gallery direc-

tor Shireen Gandhy, referring 
to Modus Operandi, a show 
that recently completed its 
second edition. The initiative 
was launched with a fresh fo-
cus on social media outreach 
in a bid to target the millen-
nial demographic.

Plenty is being done to nur-
ture a new breed of collectors, 
but the gallery ecosystem 
must continue to innovate 
in our hyper-digital times. 
Perhaps listings on BookMy-
Show.com and exhibitions on 
Instagram might follow, or 
even art on Amazon—who 
knows? >

“OUR AIM IS 
TO NURTURE 

CREATIVITY IN AN 
AUDIENCE THAT 

HAS NEVER VISITED 
A GALLERY BEFORE”

—BHAVNA KAKAR, 
GALLERIST, LATITUDE 28
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