
Women’s Health Campaign
Cancer/Imaging/Cardiac
Sept.- Oct. 2019



• Strategy
• Leverage awareness month to highlight all facets of women’s health, in 

addition to cancer/mammography.
• Build immersive “Women’s Health and Beauty” expo style events to 

encourage engagement and provide outlet to promote service lines. 
• “PINKOUT” campuses to connect to awareness month and campaign

• Campaign Timeline: 
• Sept.- Oct. 2019

• Channels: 
• Print, Direct Mail, OOH, Digital Display, Social, SEM, Events

Women’s Health Campaign Overview



3D Mammo

• Messaging
• 3D Mammo for $30 (all campuses 

with 3D technology)

Campaign Flight: 09/16/19 – 10/31/19

• Print

• Digital Boards

• Internal Comm.

• Digital Strategy
• Search – New landing page
• Email invitation
• Digital Ads

• Social 
• Display



Q4 Cancer Campaign – Women’s Events and 
Pink Out



Direct Mail Magazine

Sent to 125k homes in Volusia and Flagler County



Direct Mail Magazine (cont’d)



PINKOUT

Daytona Beach



PINKOUT

Waterman



PINKOUT

New Smyrna Beach



PINKOUT

Palm Coast



PINKOUT

Fish Memorial



PINKOUT

Deland



Women’s Event Summary

Event Boosts
77,649 people reached
$8,000 spend
2,821 Link Clicks
929 Reactions
74 Comments
202 Shares

Event Ads
68,826 people reached
$5,600 spend
2,863 Link Clicks
260 Reactions
16 Comments
48 Shares

Previous year 300

RSVPs Attendance
Daytona Beach 166 386
New Smyrna Beach 163 600
Deland 87 189
Fish 109 101
Palm Coast 66 90
Waterman 500

Total 591 1866




