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Digital Marketing Automation
Campaign Overview
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Focused Ultrasound



Focused Ultrasound (FUS) Webinar
• Target

• External FUS candidates

• Look-a-like audiences

• Promotion
• Social media, vendor outreach

• January Results
• Registration: 133

• Attendance rate: 53% 
(Industry average: 30%)

• Q&A: 19 questions



Other Updates

• Social Media Results (8/24-12/24)
• Impressions: 1,509,413

• Clicks: 11,651

• Click Through Rate (CTR): .77%
• Industry Average: .8%

• Engagements: 12,328

• Content
• Discoveries in Medicine Article

• Update on Patient Story Options?



Appendix



Focused Ultrasound Examples



Focused Ultrasound Examples



Focused Ultrasound Examples



Focused Ultrasound Examples
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