
March 2015

WHAT IMPACTS SEARCH?

	 In this Take 5 you will learn:

• What digital marketing is and how it applies to your practice

• Different methods for generating website traffic

• The factors affecting your local search visibility

Digital marketing is the promotion of products or brands via one or more forms of electronic media. Media 
platforms could include websites, email, text and social networks such as Facebook or Twitter. The use of digital 
marketing across these various channels enables a practice to collect and analyze data from digital marketing 

campaigns in real time, and helps evaluate what is working and what isn’t. 

A digital marketing strategy can have a broad impact on your practice, including new patient acquisitions, practice brand 
visibility and lead generating opportunities. 

Search Engine Listings 
There are several ways in which you can use digital marketing to help a prospective patient find your practice. Search 
Engine Marketing (SEM) is the process of gaining website traffic by purchasing ads on search engines, such as Google or 
Yahoo. SEM is also called paid search and is sometimes referred to as cost-per-click (CPC) or pay-per-click (PPC) 
marketing, as most search ads are sold on a CPC/PPC basis. 

Pay-per-click is a model of Internet marketing in which advertisers pay a fee each time one of their ads is clicked. 
Essentially, it’s a way of buying visits to your website, rather than attempting to “earn” those visits organically. CPC 
refers to the actual price you pay for each click in your PPC marketing campaigns.

Search Engine Optimization (SEO) is the process of getting traffic from the free, organic, editorial or natural listings on 
search engines. On all major search engines, Web pages and other content such as videos or local listings are shown 
and ranked based on what the search engine considers most relevant to users. Optimizing your website for these search 
engines allows for greater search visibility, without paying for website traffic. Unlike paid search, SEO may take time and 
validation for your listing to be ranked highly on search result listings.

Local Search Visibility 
There are several factors that affect a website’s local search visibility; search results will differ based upon a user’s location 
and previous searches. In today’s digital marketing landscape, it is not just about rankings, but rather what you do to optimize 
your website to be the most visible. Nearly 20 percent of your search visibility is affected by your Google Business Listing.
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  My Business Signals 
Google Business Listings Page

  External Location Signals 
All other directories, i.e. Yellow Pages

  On-page Signals 
Information on your website such as NAP  
(Name, Address, Phone) and keywords

  Link Signals 
Quantity and quality of other sites linking  
to yours (inbound links)

  Review Signals 
Online review quantity, quality and velocity 
(speed)

  Social Signals 
Google+, Facebook likes, Twitter followers

  Behavioral/Mobile Signals 
Mobile engagement, such as click-through rate

  Personalization 
The user’s unique results based on country,  
locality and web history
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LOCAL SEARCH RANKING FACTORS

Moz http://moz.com/local-search-ranking-factors
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