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Thank you for taking the time to view my portfolio. Here you can find some of my favoured 
pieces of work that I have worked on over the past five years. My main role at Carlton 
Packaging was a packaging designer; this would require standard and bespoke packaging, 
often with print applied. The requests could be as simple as applying a single logo to a panel 
or designing a bespoke pattern to showcase our abilities. 

While my main role was a packaging designer, I would on occasion receive briefs to produce 
marketing assets for use on videos, LinkedIn, e-shots to customers, brochures and leaflets 
and even exhibition stands. These were the kind of projects that allowed me to really 
develop my skills that I wouldn’t usually use on a daily basis. 

Every project has provided a unique challenge for me and has pushed me to improve my 
existing skills and develop new ones. You will find logos and artwork that I have created in 
Illustrator; video assets animated in After Effects then later developed in Premier Pro and 3D 
models designed in Sketchup and rendered in Keyshot. 

Over the past year I have been actively learning and developing skills outside of my daily 
tasks, from Adobe InDesign and XD to After effects and Blender 3D. I have been pushing 
myself to understand important aspects in digital and graphic design as well as keeping up 
to date with current trends used in marketing and branding. Many of these skills can be seen 
as badges on my LinkedIn profile.

As this PDF cannot store videos, please find some of my animation work that I have created 
over the recent years by following the hyperlink HERE.
As several of these videos are property of Carlton Packaging, they cannot be stored on a 
public platform.
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doeAs the business grew, so did our 
capabilities in producing samples of 
packaging. One of the main issues is that 
many customers do not wish for their 
suppliers to be known. This means we 
cannot use their branding to advertise our 
products. 

While out of our peak times, a common 
task would involve creating mock brands 
with a logo and pattern to be able to 
produce demo packaging samples in 
house for displaying. Some brands were 
inspired from, existing brands such as 
Yankee Candle and Bloom & Wild; these 
inspired ember candles and Postal Petals. 
Examples of the packaging can be seen 
on the following page. 

While we did not need to invent an entire 
brand identity, creating a brand logo 
or pattern itself brought an enjoyable 
challenge and spark of creativity to the 
day; whether it was a play on words such 
as ‘The Veg Patch’, or an abstract word for 
a clothing brand like ‘Abandon’.

Although these were fake brands and 
logos, much of the design principles 
is still the same as creating a real one; 
making sure the logo is identifiable at 
smaller sizes, is it easy to ready and does 
it represent the [imaginary] products this 
company would sell.

Logo Design

Little 𝒢𝒢ree𝓃𝓃
Fi𝓃𝓃gers
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As these fake brands had been created for previous projects, it was interesting for me to see how they would look in real world products and 
displays by using mock-ups to showcase them. 
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As all of the marketing was on a B2B 
basis, much of the marketing was done 
on LinkedIn to help spread the word of 
Carlton Packagings current events and 
updates. 

A recent example of my work are some 
social posts around our exhibit at the 
Environmental Packaging Summit. Like 
any project, having multiple concepts are 
key to any design, one idea can branch 
off other ideas and concepts leading to an 
improved final idea that stands out better 
than an initial idea. 

Some previous pieces of work I have 
done include images for other exhibitions, 
GDPR, Christmas and other smaller 
holidays. The GDPR post does contain an 
animated clock which can be viewed on 
my online portfolio. 

Social Posts
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Using some of the fake brands, I had taken 
it upon myself to develop them further 
to see how they would look in real world 
scenarios. 

Taking the “Clemantine Fresh” brand as a 
starting point, I first created an animation 
for the logo to make the brand more 
engaging. I then made a product mock-up 
with some simple product artwork, suitable 
for marketing purposes. From there, it was 
a matter of combining assets ready for 
social media. 

The animation for this and other projects 
can once again be found HERE.

https://drive.google.com/drive/folders/11knbIf7PCRFObbV5jS5G7OYYUHBlRfX_?usp=sharing
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Over my five years of working at Carlton 
Packaging, we have worked with 
increasingly popular and high level brands. 
From Revolution Beauty, Harrods, Trek 
Bikes, to Amazon, Disney Store and 
Selfridges. Each client has their own 
challenges and requirements, whether 
that’s a simple logo on a box, a complex 
design box internal and external, or a 
bespoke solution designed to protect the 
products, I was part of the team that would 
find the right solution for each challenge 
we were given.

Packaging
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The idea was to create a new packaging 
design that would attract the customer to 
enjoy their packaging as much as their 
product and allow the outer box to be 
more than just a box.

The concepts I designed were characters 
drawn in an outline to allow the customer 
to open the box and colour it in. As 
character designs were not accessible 
online as an outline, this meant a quick 
mock up of characters was needed. 
Once the designs were created, the idea 
of a social media tag was implemented 
customer could then share their colourful 
creations through social platforms. 

To go the extra mile, I decided it would be 
worth designing some extra patterns as a 
potential option. This would also be used 
to give example of sample capabilities and 
hopefully give the customer something 
extra to think about.

Objective

Concept
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Final Products
Once the idea was approved, I liaised with 
designers at Disney Store to apply their 
official artwork to their packaging. The 
designs ranged from current and classic 
Disney characters such as Mickey, Minnie 
and Pluto, to Toy Story following the 
release of Toy Story 4, as well as Christmas 
artwork with festive themes. 

There were a lot of back and forth 
discussions to talk about what designs will 
work in production and offering feedback 
on object locations and alignment and 
printing techniques, such as using lighter 
ink tones to add depth in shadows. 



11

After working on this project for a few 
months, I decided to see what kind of 
impact the packaging may have made on 
Twitter. Of course I wasn’t expecting to 
see the packaging trending, however the 
few tweets that I found felt like the cherry 
on the cake. Seeing positive results from 
people of all ages was delightful to see.

Working for a company as big as Disney 
Store means the feedback is often well 
received among the community. Being a 
part of the creative journey and seeing a 
product I’ve worked on reaching so many 
is such a rewarding experience, especially 
since you can look at the product knowing 
the challenges that were overcome on the 
journey.

Outcome
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One of the many ways for Carlton Packaging to market themselves is to attend exhibitions to meet potential customers. In order for this 
to happen, the display needs to be designed. I had been given the floor plan from the contractors and from there I am able to mock up 
the stand in 3D and create artwork for the displays. The most important learning in this project is to have eye-catching media with short 
and easy to read text at eye level. The objective is to entice a client in to ask for more information and that starts with the design.

Exhibition Stand Design
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An important part of the packaging 
industry is of course packing the products 
for distribution. This requires a suitable 
space for packers to assemble, pack and 
seal the packaging. 

A common request from many customers 
is the redesign of their warehouse layouts 
and packing areas. Whether it is to 
improve efficiency in their existing space 
or wanting to expand their output, it is a 
matter of optimising space and storage.

The next few pages will show 3D models, 
designed in Sketchup of packing benches, 
and how this translates to an entire 
packing operation. Many of these pack 
areas would be equipped with tools to 
improve packing efficiency and provide 
suitable protection for the products. 

Although many products existed, I have 
redrawn them to a higher level of detail to 
give customers a better representation of 
what they can expect to see.

Many of the designs were then rendered 
in Keyshot as a way to present options to 
customers, while the technical drawings 
with dimensions would be sent off for 
manufacture with a supplier.

3D Modelling
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Once a suitable design for the packing bench has been agreed, this can be duplicated and arranged to best fit the allocated packing area. 
In this scenario, it was agreed to incorporate a conveyor belt into the system which would feed packaged goods to the end of the line where 
they can be loaded onto a pallet and taken away for dispatch. In this arrangement, the customer was able to upgrade from twelve packing 
areas to nearly 50 which allowed them to maximise their packing during peak seasons. 
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Seeing designs move from concept to final product is always exciting for any designer and something as simple as a work bench is no 
different. 
Like any project, this was subject to many changes and tweaks and it was all part of the process to make sure the customer got exactly what 
they wanted.
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An example of how 3D modelling has 
been beneficial in the past is how it has 
been used to provide assets for many 
applications.

In this instance, the task was to provide 
an image for the gallery on the Carlton 
Packaging website; and what better way to 
show that than with a custom made gallery 
with models and images of the companies 
products!

Like any projects, setting the scene was 
important; setting the image in such a way 
leads the eye across the room to tell a 
story with each product.

With any project, the gallery had several 
modifications before the final image was 
chosen (right).


