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the brand, and keeps the organization looking professional and consistent.
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Name
In all instances, AVA will be capitalized, and 
should never appear as Ava or ava unless 
necessary by the medium (in a URL, for 
example). Although AVA is an initialism for 
Assess, Visualize and Advance, the name 
should not appear with periods (always 
AVA, never A.V.A.).

Tagline
Assess. Visualize. Advance.

Elevator Pitch
“AVA is an action-oriented learning 
community for ambitious professional 
women.”

Website and Social Media 
www.advancewithava.com
instagram @advancewithava
twitter @AdvanceWithAVA
facebook.com/AdvancewithAVA
linkedin.com/company/advancewithava
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The logo brings about the root of aviation, or a chance to take flight, and suggests femininity to appeal 
to the core audience of women professionals. The word mark of AVA is a modification of the font Ciudad 
Nueva, and the tagline is written in Raleway Medium Italic.

The master logo lockup is the primary means of identifying AVA and will be used in most applications to 
introduce the brand and build the strength of the mark. The master logo lockup consists of a bird icon, the 
AVA name, and the tagline.  



Gray / 50% Black White
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The color usage of the logo, with or without the tagline, is relatively limited. The logo may be presented 
in full color, or in solid black, white, or using the primary palette, depending on background. In special 
circumstances, the logo may be used in grayscale or up to 50% opacity. Under no circumstances may 
the logo be made up of mixed colors (e.g. solid black icon with gradient/full-color lettering).



Icon only
The icon is the main symbol of 
AVA and can be used when the full 
logo is not necessary or in cases 
where the brand name is already 
displayed in plain text.

Stacked without tagline
The stacked version of the logo, either with or without the tagline, is best 
used when necessary for a square application where the master logo will 
not fit easily, such as an online avatar or app icon,

Stacked with tagline
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Horizontal
The secondary horizontal logo lockup 
works best on projects that primarily have 
a horizontal format, such as website banner 
ads or giveaway items, like pens..
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logo rules - space & size
Clear Space
Maintaining minimum clear space isolates the mark from any competing graphic elements like other 
logos or body copy that might conflict with, overcrowd, and lessen the impact of the mark.

The minimum clear space is modeled off the space between the icon and the word mark and can be 
calculated by the width divided by 20. For example, if the logo size is 900 pixels, leave a 45 pixel clear 
space around the logo.

Sizing
The minimum width for the 
master logo lockup, not including 
clear space, is 2.5” (180 px for web 
at 72 dpi, 750 px for print at 300 
dpi).

The minimum width for the logo 
without the tagline, not including 
clear space, is 1” (72 px for web at 
72 dpi, 300 px for print at 300 dpi).

The minimum height for the icon, 
not including clear space, is 0.25” 
(18 px for web at 72 dpi, 75 px for 
print at 300 dpi).
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logo rules - improper usage  
The components of the visual identity — the logo, word mark, and tagline — are designed to maintain 
the integrity of the brand. Don’t compromise the overall look of the logo by rotating or distorting it in any 
way - that includes adding unnecessary or unattractive decorations such as drop shadows and outlines. 
Examples of some ways you should NEVER consider using the AVA logo:

Rotating Dropping the iconSkewing or stretching

Recoloring (unless to monochrome 
brand colors only)

Adding drop shadows

Rearranging elements

Placing on a complex background 
(use monochrome white)
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For design and web purposes, the two official fonts are Raleway and Roboto Slab. 

Raleway has a modern, yet professional, versatile look — words that also describe the organization 
itself.  It is clean and easy to read, making it best suited for most text in paragraph form. 

Roboto Slab is a strong, neutral, and contemporary font. It conveys the driven and confident attitude of 
the organization, and is best used for emphasis in titles and headlines.

For example: 

THE AVA MISSION
To provide knowledge, tools, and human 
capital resources for professional fulfillment 
and success, by:

• teaching skills before they are needed,
• promoting lifelong connections for 

women,
• boosting confidence and a sense of 

belonging in the workplace, and
• imparting tools for mastering career 

destiny.



Paragraph font - Regular Light

Italic

Bold

Raleway
Amazingly few discotheques provide 

jukeboxes.
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AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRrSs
TtUuVvWwXxYyZz

1234567890‘?’“!”(%)[#]<-
{@}/&\+÷×=>®©$€£¥¢:;,.*

Amazingly few discotheques provide 

jukeboxes.

Amazingly few discotheques provide 

jukeboxes.

All Raleway variants: Thin, Thin Italic, Extra-Light, Extra-Light Italic, Light, Light Italic, Regular, Regular Italic, Medium, 
Medium Italic, Semi-Bold, Semi-Bold Italic, Bold, Bold Italic, Extra-Bold, Extra-Bold Italic, Black, Black Italic



Header font - Regular Thin

Light

Bold

Roboto Slab
Amazingly few discotheques provide 
jukeboxes.
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AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRrSs
TtUuVvWwXxYyZz

1234567890‘?’“!”(%)[#]<-
{@}/&\+÷×=>®©$€£¥¢:;,.*

Amazingly few discotheques provide 
jukeboxes.

Amazingly few discotheques provide 
jukeboxes.
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An AVA women is...
Authentic, driven, and professional. She is seeking 
growth and is committed to her future based on the 
investment she’s presently making in herself.

AVA is...
A positive community of inclusive, solution-
oriented experts who want to help women soar in 
their careers through the sharing and teaching of 
important professional skills and resources. 

THE AVA VISION is that each woman in San Diego with 
professional ambitions can manifest her own path. 
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CMYK
[Cyan, Magenta, Yellow, Key 
(Black)] is a color mode used 
for print design. This includes 
business cards, stationary, 
illustration, packaging and any 
other designs used for print. It is 
also referred to as four-process 
color.

DPI
[Dots Per Inch] is used to 
measure the resolution of an 
image, both on screen and in 
print. DPI measures how many 
pixels fit into a linear inch - the 
higher the DPI, the more detail 
can be shown in an image. In 
general, monitors have a low 
resolution of 72 dpi, making it 
easy to optimize lightweight  
images for the web. Products 
to be printed should have a 
minimum high resolution of 
300 dpi, ensuring enough dots 
are present to avoid pixelation 
of the image.

HEX
Hex code is a way of specifying 
color to a browser by using 
hexadecimal values when 
coding in HTML. The code 
starts with a pound sign (#) and 
is followed by six hex values or 
three hex value pairs.

PMS
[Pantone Matching System] 
is a universal color matching 
system used primarily in 
printing. These codes are 
often utilized by vendors who 
are trying to match a color 
without laying ink, such as the 
base color of a shirt. There are 
several versions of each color 
(C for coated, UC for uncoated 
surfaces, for example), and the 
PMS colors chosen for AVA are 
the closest match to the brand 
colors.

RGB
[Red, Green, Blue] is a color 
mode used for any design 
that will appear on a screen. 
This includes websites, apps, 
banner ads, and any other 
design created for electronic 
use.

QUICK GUIDE - ART FORMATS
EPS - vector-based images that 
can be resized without losing 
quality. Best for print.

GIF - very small & light (lo-res) 
pixel-based images that can 
have transparency. Best for 
animation.

JPG - hi-res pixel images without 
transparency (“flat”). Good for 
web (when optimized @ 72 dpi) 
and print (when @ 300 dpi).

PNG - small, lo-res, pixel images 
for quick load times. Can be 
layered on backgrounds. Best for 
icons, banner ads, and emails.



https://www.advancewithava.com/

