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Brewista’s products brew better beverages.

 We believe that brewing fine tea and coffee deserves the same 
amount of care as the growers, roasters, and blenders applied 
when they produced it.  

They put their best into the process, 
   Brewista helps you get the best 
out of your brewed beverage.

WHO WE ARE 
Brewista is a collaboration of engineers, designers, coffee and 
tea aficionados, roasters and brewers with decades of combined 
experience in the brewed beverage industry.

WHAT WE ARE 
Brewista designs, manufactures and distributes products for the 
specialty coffee and tea industries. We provide the tools that 
allow professionals and home use consumers to make the best 
brewed beverages possible.

WHEN 
Brewista was formed in 2014 to meet the needs of the more 
sophisticated brewed beverage culture.

WHERE WE ARE 
Brewista is located in Cheyenne, Wyoming — a pioneer company 
bringing manufacturing and jobs back to the United States.

WHY WE DO IT 
Brewista believes that everyone deserves to experience the 
passion of the world’s best coffee and tea producers.

HOW WE DO IT 
Cultivating the decades of experience our employees and 
associates bring to the table, we combine the highest level of 
technology with the craftsmanship and know-how of award-
winning brewers and roasters from around the world.

The Brand



5  branding guidelines   |   Company Timeline

Company Timeline
2014 - Company Formation

Fall 2015 - Cheyenne Headquarters Opened

January 2016 - Cold Pro™ Commercial 
Brewing System launch

November 2016 - Brewista receives the 
2016 Metropolitan State University of 

Denver Community Partner Award

August 2017 - Brewista Artisan Stovetop 
Kettles launch

Summer 2015 - Smart Scale™ Released

Spring 2016 - Collaborative research with 
Industrial Design Program at MSU Denver 
for NutraMilk begins.  Collaboration 
continues through December 2016.

October 2016 - Launch of company website and 
online store: www.mybrewista.com 

May 2017: Redesign and launch of an improved 
www.mybrewista.com 

March 2017 - Kickstarter campaign and market 
research for the NutraMilk

Fall 2015 - Cold Brew Coffee System 
research with Industrial Design Program at 
MSU Denver.

December 2017 - NutraMilk product launch

January 2018 - Ratio Scale product launch
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The Brewista® Logo
Characteristics

Typeface 
Stylized Roboto Bold Condensed with a custom Capital B to link 
brand to the brewed beverage industry.  

Color 
Primary: Pantone 716C with100% Black shadow*, no stroke.

Secondary:  Black, Dark Gray, White*

*refer to “Colors” section, page 12

Serifs 
Serifs have been added in select places on the lower-case letters 
to complete the logotype.  These serifs can and have been used 
to create additional logos for additional company logos and 
product category brands.  This stylized typeface has not been 
converted to a digital font as of the publication of this document.

Shadow 
The black shadow under the orange logo is intended to prevent 
color vibration when used on mid-tone backgrounds. The 
Registered Trademark Symbol ® does not have a shadow.

Shadow can be removed:
•	 When using the primary logo on a solid black background.
•	 When using one of the secondary logos in black, gray, or 

white.

cap height

bowl height of B

x-height

serif width

shadow offset

full height
(includes shadow)

Logos

Primary Brewista® Logo

Secondary Brewista® Logos

Brewista® Logo Proportions

Construction & Proportions 
Lower-case letter height (x-height) is slightly below the height of 
the lower bowl of the Brewista “B”. 

The black shadow is off-set by approximately 1% of the cap 
height to the right and below the orange logo.  This equates to 
1pt in both directions when using the original size logo in the 
Brewista Graphics Assets Files. 

The Registered Trademark Symbol “®“ aligns with the top of the 
lower bowl of the Brewista “B”.
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Usage & Placement

Orientation & Proportions 
The Brewista® Logo should be used in an upright orientation 
readable from left to right.  The logo should not be stretched, 
rotated, placed upside-down, or scaled unevenly from its original 
proportions.

Logo is touching left edge of the 
document — the top point of the 
Brewista B will be cut off. Logo also 
overlaps other graphic elements which 
will interfere with legibility.

Logo overlaps image, interfering 
with legibility and recognition.

Gradients used in logo coloring, 
shadow is missing.

Logo is used on a competing gray 
background with no shadow.  This 
scenario increases visual vibration and 
interferes with legibility.

Logo is placed away from the left edge of 
the document with more space above than 
to the left.

Logo is placed above the image with 
enough space between the Logo and 
image.  Placing the Logo to the right or 
left or below the image would also be 
acceptable if such placement works well 
with the rest of the layout design.

Logo is flat Pantone 716C color with 100% 
Black offset shadow.

Logo is upright and legible from left to right 
maintaining its original proportions.

Logo should not be rotated, stretched out 
of its original proportions or presented 
upside down.

Logo is Pantone 716C color with 100% 
Black offset shadow.

Background 
The primary Brewista® Logo is used on all backgrounds but tends 
to look best on dark or light backgrounds.  Logo should not 
partially overlap photographs, product images, or other graphic 
elements.  Placement over areas of images with subtle textures 
or backgrounds can work occasionally.

Spacing 
The Brewista® Logo is typically placed in the upper left corner 
with equal space or slightly more space above the Logo than to 
the left of the logo.  Ensure there is ample space on all sides of 
the Logo so it is not crowded by other graphic elements or the 
edge of the document.   
A good rule of thumb:
•	 Approx. 10% of the width of the logo on the left & right
•	 Approx. 5% of the width of the logo below
•	 Approx. 15-20% of the width of the Brewista® Logo above

Color 
Color of the Brewista® Logo should be flat with no gradient 
fills or textures. Including the Logo’s black shadow is especially 
important when using the primary logo on mid-tone 
backgrounds.  On dark backgrounds, the logo may be used in its 
primary colors or white.  The logo may be used in all black when 
the design is using a monochrome color scheme.
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On Products 
The primary Brewista® Logo should be included on all Brewista 
products.  Common placements include
•	 Near an LCD panel of a digital interface
•	 Centered on the side of a kettle body
•	 Centered on the side of a glass server or brewer

See images below for appropriate logo placement on products.

Examples of the Brewista® Logo on products
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Placement of the Brewista “B” on 
the center of the Brewista Printable 
Portafilter Holder reinforces the brand 
and aids in the product’s use.

The Brewista “B” in primary brand colors

Secondary Logos
The Brewista “B”

This abreviated logo may be used to represent the Brewista 
Brand.   It works well in small spaces within documents, on 
products, and on the website and other digital media when the 
primary Brewista logo cannot fit comfortably.   May be used in 
primary or secondary brand colors.

SMART INNOVATION

SMART INNOVATION
Small cap height = 0.55x

Large cap height = 0.7x
height = x

The Smart. Logo

Links the Brewista Brand to the term “Smart” and its connotations 
in the worlds of kitchen electrics and brewed beverages.  The 
Smart. Logo should be used in the lower right (opposing and 
balancing the Brewista® Logo in the upper left) of all promotional 
materials and product packaging from January 2018 forward.  
Use of this logo is intended to aid in future trademark registration 
endeavors.  Primarily used in Brewista Orange with Black shadow.  
Secondary colors may be used were applicable. (Refer to page 12 
for more information on colors.)

Taglines

Brewista Smart Innovation

Used in print ads (usually in the footer) and email promotions 
(usually in the header).  “Smart Innovation” is set in Myriad Pro in 
all caps with the “S” and “I” are approximately 20% larger than the 
remainder of the letters in those two words.  “Smart Innovation” 
may also be placed centered below the Brewista® Logo spanning 
the width of the Logo.

Another Brewista Innovation

This tagline links the NutraMilk products and brand to the parent 
Brewista company and brand.  “Another” and “Innovation” are set 
in Myriad Pro in all caps with the “A” and “I” standing about 10% 
larger than the remainder of the letters in those words. 

This tagline is placed near the lower right corner of the design to 
balance the placement of the NutraMilk Logo on the product’s 
packaging and instructional documents.



10   branding guidelines   |   Logos

Brewista Essentials
An amended form of the primary Brewista® Logo, this logotype 
represents the line of consumable coffee filters for pour over and 
cold brew coffee.  The long form is typically used on packaging 
while the stacked form is used in marketing materials, the 
website, and other collateral.

Typeface: Myriad Pro Regular lowercase.  The x-height is about 
45% of the Brewista B’s height. 

Color: 80% Gray.  Shadow is 100% black on stacked form.

Brewista Artisan
An amended form of the primary Brewista® Logo for the brand’s 
premium line of kettles and brewing gear.  There is no overlap 
between the words in this logotype.  The dot of the lowercase “i” 
in Artisan follows the curve of the lowercase “s” in Brewista with 
visible negative space between the two letters.

Typeface: Florens LP in titlecase.  

Color: 80% Gray with 100% Black shadow comparable to that 
of primary Brewista® logo. On dark backgrounds, the primary 
Brewista® logo can be white while the “Artisan” portion can be 
Pantone 716C.  This color combination keeps the focus on the 
company name while still incorporating Brewista Orange.  If 
placed on a solid black background, the shadow can be removed.

 

Brewista Cold Pro NITRO™
Logo for the revolutionary Cold Pro NITRO™ machine that draws 
nitrogen from the surrounding air to nitrogenize cold brew 
coffee. Released Summer 2017.

Typeface: Stylized form of Roboto Condensed Bold in all caps 
with serifs added in a similar manner to the primary Brewista® 
Logo.

Colors: 
•	 Primary Brewista® logo and “Cold Pro” :  

 80% Gray fill, no stroke, no shadow
•	 “NITRO”:  

 100% black fill, 80% Gray stroke
•	 Alternate “NITRO”:  

 Horizontal gradient from 65% gray to white in the 
center, back to 65% gray on the opposite side; White stroke.  

Product Category Logos

Long form of Brewista Essentials logo

Stacked form of Brewista Essentials logo

Cold Pro NITRO™ Logo placement 
laser-engraved on the side of  

the NITRO machine
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Product Logotype examples (Smart Scale™ II)
2015–2017

Primary NutraMilk Logo in 3 colors

Secondary NutraMilk by Brewista logo for use in Specialty Coffee 
market ad campaigns.

Product Logotype example (Ratio Scale)
2018–present

Brewista Printables
Logo for the line of free 3D-printable STL files available from 
mybrewista.com.  These products are given away to help fulfill 
specific needs of the Specialty Coffee industry that don’t yet 
merit an investment of capital in further product development 
and tooling costs. Released December 2017.

Typeface: Outline “3D-printed” typeface based on a rounded 
version of Myriad Pro Regular in lowercase.

Color: Strokes of “printables” are 80% Gray, negative spaces are 
White.

Smart Scale™ II
BSSRB2 

Smart Scale™ II
BSSRB2 

ratio : scale
BWRRS1

Product Logotypes
Before January 2018, product names were presented on 
packaging and enclosed instructional documents with white 
text on an 80% Gray and Brewista Orange bar underneath the 
primary Brewista® logo as seen at left.

The design of the Ratio Scale’s packaging, released January 2018, 
established a new baseline for product logotype and packaging 
design.  The primary Brewista® Logo is centered above the 
product’s title which is set in lowercase Myriad Pro Regular (22 pt 
in this example).  The Product ID is in smaller Myriad Pro Regular 
(7 pt in this example).

NutraMilk Logo
Logo for the category-creating nut processor.  Introduced in 
March 2017 on Kickstarter.  Released December 2017 in the USA, 
February 2018 in the rest of the world.

Typeface: Roboto Condensed Bold with added serifs and shadow 
to match the primary Brewista® Logo.  “Nut” is cut out of the 
silhouette of an almond.

Colors: Pantone 716C with 100% black shadow. Can also be used 
in 100% Black or White with no shadow.

Placement: Typically at the upper left or center of a design.  
Centered if used in the footer or lower portion of a document.
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Primary Colors
Brewista Orange

PMS: Pantone 716C 
CMYK: 3, 63, 100, 0 
RGB: 239, 124, 2 
Hex: #EF7C02 (matches Pantone 716C) 
  #FF8000 (a slightly brighter orange for use  
                   as an alternate on the web)

Dark Gray

CMYK: 0, 0, 0, 80 
RGB: 51, 51, 51 
Hex:  #333333

Black

CMYK: 0, 0, 0, 100 
RGB: 0, 0, 0 
Hex:  #000000

White

CMYK: 0, 0, 0, 0 
RGB: 255, 255, 255 
Hex:  #ffffff

Colors
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Secondary Colors
Medium Gray

CMYK: 0, 0, 0, 50 
RGB: 128, 128, 128 
Hex:  #777777

Light Gray

CMYK: 0, 0, 0, 20 
RGB: 223, 223, 223 
Hex:  #DFDFDF

Gradients
Dark Gradient

Used in the background of packaging designs and cover designs 
for Quick Start Guides and User Manuals for Brewista Core 
Products from January 2018 forward.

Gradient Type: Radial  
Center: 70% Gray (CMYK: 0, 0, 0, 70)  
Outer Edge: Black (CMYK: 0, 0, 0, 100) 
Location: Centered 
Midpoint Location: 50%

Orange Gradient

Used in iconography for product features and social media.
Gradient Type: Radial  
Center: Pantone 716C 
Outer Edge: Red Orange (CMYK: 21, 84, 91, 11) 
Location: Centered 
Midpoint Location: 83%
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Color Schemes & Ratios
These color ratios are general guidelines for color management 
across all branded materials, printed and digital.  These 
recommended ratios are simply guidelines and do not account 
for product photos or renderings.

Primary

Maintains a clean, professional appearance with a majority white 
background, orange logos and icons, black and dark gray text.
Used in:
•	 Sell Sheets
•	 Price Lists
•	 Pre-2018 Packaging
•	 Quick Start Guides
•	 Website Design

Promotional

Catches the viewer’s eye with more orange than the Primary 
color scheme but still has enough white to tie in with the main 
brand presentation. 
Used in:
•	 Printed advertising campaigns
•	 Tradeshow promotional materials
•	 Promotional graphics in digital media

Display

Contrast between the Dark Gradient background and the White 
and Orange brand colors help this color scheme pop. 
Used in:
•	 2018–Present Packaging
•	 2018–Present Quick Start Guide Cover Panels

Monochrome

Black & White with an allowance for monochrome gradients and 
imagery for use explinations. 
Used in:
•	 User Manuals
•	 Single-color Packaging
•	 Other monochrome printed items

10-20% Orange
5-10% Black

At least 50% White

15-25% Dark Gray

5-10% Orange

At least 75% Dark Gradient

10-15% White

5-10% Dark Grey

10-15% Black

At least 70% White

5-10% Black
5-10% Orange

5-10% Medium Gray (optional)

At least 75% White

10-15% Dark Gray

Brewista Primary Color Scheme

Brewista Promotional Color Scheme

Brewista Display Color Scheme

Brewista Monochrome Color Scheme
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Print
Brewista’s typeface of choice is Myriad Pro.   
Regular and Bold are the primary styles of Myriad Pro used, 
but other weights and widths in the family fit with Brewista’s 
branding as well.

Myriad Pro Regular, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

Myriad Pro Regular is typically used for standard copy, captions, 
and product titles on packaging and instructional documents

Myriad Pro Italic, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

Myriad Pro Italic is used sparingly for emphasis in standard copy.  
May be used as display text when an additional level of heirarchy 
is needed.

Myriad Pro Semibold, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

Myriad Pro Semibold is used for subheadings and emphasis in 
standard copy or promotional materials. May be used as display 
text when an additional level of heirarchy is needed.

Myriad Pro Bold, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

Myriad Pro Bold is used in Titles in product documentation, 
instructional documents, and promotional materials.  Can also be 
used in place of semibold for emphasis where appropriate.

Typography

Smart Pour™ 
Smart Brew™
Cold Pro™
Smart Scale™
Smart Mug™

•	 Place brewing vessel on the scale platform.  After 3 seconds, 
weight reading goes to “0.0” (Auto-tares).

•	 When the coffee bean icon appears in the upper left of the 
LCD screen, add coffee grounds to the brewing vessel.

•	 Press the RATIO button.  The upper right of the LCD shows the 
calculated target weight and the lower display shows zero.

•	 Auto Mode    A 
(Automatic Zero and Timer)

Product titles in Myriad Pro Regular, 44 pt

Myriad Pro Bold, Italic, and Regular in an excerpt from the Ratio 
Scale’s Quick Start Guide
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Myriad Pro Condensed, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

Myriad Pro Condensed is used for subheadings and display text with 
restricted space.  Sometimes paired with Myriad Pro Bold Condensed.

Myriad Pro Condensed Italic, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

Myriad Pro Condensed Italic is used for subheadings and emphaisis 
in promotional materials.  Often paired with Myriad Pro Bold 
Condensed.

Myriad Pro Bold Condensed, 14 pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

Myriad Pro Bold Condensed is often used for headlines and calls 
to action in promotional materials in digital and print form.  
Sometimes used in ALL CAPS depending on the application.

SMART INNOVATION
contact: sales@mybrewista.com  |  visit: www.mybrewista.com  

Scan to see 
it in action!

DOUBLE UPDOUBLE UP
with the NutraMilk Pro Pack!

Use code:

PROPACKFC
for 10% o� your 
NutraMilk Pro Pack!
Limit one discount per 
customer.  Not valid on 
wholesale rates. O�er 
expires 4/15/2018, 
11:59pm MDT

•  Make frothable, additive-free 
nut milk on demand with 
the NutraMilk Pro Pack!

•  Bundled for coffee shops, 
the NutraMilk Pro Pack 
includes one base and two 
of every part that touches 
the ingredients.

•  Use one set while the other 
is washed or make di�erent 
nut milks without cross 
contamination!

Print ad campaign promoting the NutraMilk Pro Pack to the Specialty Coffee Market.  
Makes use of Myriad Pro Regular, Semibold, and Bold Condensed.  Incorporates the 
NutraMilk by Brewista logo, Smart. logo, and Smart Innovation Tagline.
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Web
Since Myriad Pro is not widely available for online viewing, PT Sans is a 
close substitute from the selection of Google web fonts.

PT Sans Regular, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

PT Sans Regular is used in standard copy, product descriptions, 
and menu navigation text.

PT Sans Italic, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

PT Sans Italic is used on select text in standard copy for emphasis.

PT Sans Bold, 14pt
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 ! @ $ % & *

PT Sans Bold is used in titles, product names, button text, pricing, 
and text requiring emphasis.

MyBrewista.com - Kettles Product Category  (Page 1) 
January 2018

MyBrewista.com - Stainless Steel Artisan Variable 
Temperature Kettle Product Page - January 2018
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Product Feature Icons

These icons are used in sets on product packaging and quick 
start guides to highlight the salient features of Brewista’s 
products in a concise fashion.  These icons do not replace 
additional text explination in either application but they serve as 
a visual element to reinforce the primary features of the relevant 
product.

The design of these icons has evolved over time from having 
a rounded rectangular shape to a rounded hexagonal shape 
with the design of the Ratio Scale’s packaging in January 2018.  
The remainder of these icons are expected to change to the 
hexagonal version as new products are released.

Iconography

AUTO
OFF

AUTO
TARE

AUTO
TIME

REPELS
WATER

PROGRAM
TEMP

ELECTRIC
STOVE

GAS
STOVEINDUCTIONRADIENT

BOIL

Social Media Icons

Print 
Icons used in the footer of printed promotional campaigns.  The 
white icon is drawn from each social media channel and placed 
on an orange rounded hexagonal shape similar to those on the 
newer Product Feature Icons.

Web 
80% Gray social media icons used with transparency so the 
website’s background color can show through negative space.

Product Feature Icons, 2014–2017

Product Feature Icons, 2018–present

Social Media Icons used in print advertising campaigns

Social Media Icons used on the website
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text about the need/use of good visuals that fit on brand.

Photography

Use as many lifestyle and “in use” images of Brewista products as 
possible.  Key components of these on-brand images include: 
•	 Natural lighting
•	 Brewed beverage preparation
•	 User interaction
•	 Attention to detail
•	 Casual surroundings  

Such images are ideal for website category headings and 
banners, secondary website product images, as well as print and 
social media promotional materials.

Visuals & Photography

Photographs of Brewista products in action.
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Website Product Images

Photographs 
Photographs of products isolated on a solid white background 
are essential for the product pages on mybrewista.com to remain 
consistent with a clean, professional presentation of Brewista’s 
products to its customers.  A variety of views of each product 
are necessary for visually presenting the products’ features, 
appearance, and use in the online marketplace.    

Photographs of Brewista products on white backgrounds 
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Camera angles for product photograph and rendering file names

3D CAD rendering of the Cold Pro™ Commercial Brewing System

3D CAD renderings of multiple views of the Stout Spout™ Variable Temperature Kettle

3D CAD renderings of Brewista glassware and steeping filter

Renderings 
Brewista’s product development cycle is rapid and it is common 
for a product and its packaging and instructional documents 
to be designed and produced simultaneously.  Since having 
a physical product available to photograph is rarely possible 
during the package design process, the Brewista team relies 
on 3D renderings of CAD product models in Solidworks and 
Keyshot.  These renderings also allow for precise control of 
product views and display choices.  Refer to the standard 
rendering view and title protocols for generating these images 
(see below).
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Vector illustration of Ratio Scale in use.

Vector illustration of washing the Smart Brew™ 
Automatic Tea Kettle with a sponge.

Vector illustration of adding coffee beans to the 
bowl of the Flex-a-Bowl™ Scale.

Quick Start Guide Visuals

Brewista uses Quick Start Guides to provide a full-color visual 
explination for their products to help the user get up and 
running in no time.  These guides are usually printed on both 
sides of a standard-sized sheet of paper and then folded into 
panels.  Vector-based line art is used to illustrate use of Brewista 
products while easy-to-read bullet point text helps to reinforce 
what the visuals portray.

Brewista Quick Start Guides include:
1. Cover panel reflecting the packaging design of the product, 

usually with a CAD rendering of the product and the words 
“Start Here”.

2. “What’s in the Box?” components panel with additional 
details about digital user interfaces if needed.

3. Panels explaining the key points of use to help the user 
get started.  Specific details and some warnings are not 
included in the Quick Start Guides. 

4. Space permitting, a closing “back cover” panel ends the 
Quick Start Guide with a rendered image of the product, 
product title, SKU, and company contact information 
including the website, www.mybrewista.com.

Select key points of importance and/or interest to help explain 
the product’s steps of use visually.  Use transparency to visualize 
key button icons, etc. that may be covered by fingers or hands 
in the illustrations.  Vector art may be rendered in Solidworks, 
Adobe Illustrator, or a combintation of both software packages.

Cold Pro II™ 10 Gallon Bucket illustration for the 
“What’s in the Box?” section of the product’s Quick 
Start Guide.
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User Manual Visuals

Black and white (with limited greyscale) vector-based line art 
in the User Manuals. Visuals in the user manuals are typically 
smaller in size than in the Quick Start Guides.  Specific warnings 
are required in User Manual of electric appliances.  Also note that 
many of these warnings have a font height size requirement to 
ensure legibility of important information.

9. Ratio / Target 
Weight readout

10. ON/OFF button
11. MODE button
12. RATIO button
13. “Target” rate bar 

segments
14. “Actual” rate bar 

segments

TIMER

TIMER

1
9

1810

1911

20

5 7 8

161513 14

12

17

4

6

2

3

1. Silicone Pad
2. Platform
3. LCD Readout
4. USB charging 

port (on back)
5. Coffee Bean Icon
6. Battery life icon
7. MODE indicator
8. Kettle Icon

15. Timer 
16. Actual Weight 

readout
17. Weight Unit  

(g or oz)
18. UNIT button
19. ZERO button
20. TIMER button

Ratio Scale Components illustration as illustrated in the scale’s User Manual

Adding Water to coffee grounds in the Cold Pro II as 
illustrated in the system’s User Manual

Illustrations of the NutraMilk’s use, parts assembly, and user interface as illustrated in 
the appliance’s User Manual
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Brewista stationary includes:
•	 All 4 primary brand colors
•	 The primary Brewista® Logo
•	 The Smart. Logo
•	 Mailing address
•	 Website address

Stationary

1133 West 27th Street
Cheyenne, Wyoming 82001

888-538-8683

www.mybrewista.com

1133 West 27th Street
Cheyenne, Wyoming 82001
888-538-8683

www.mybrewista.com

Brewista Letterhead

Brewista Business Envelopes
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Brewista product packaging designs include:
•	 All 4 primary brand colors
•	 The primary Brewista® Logo
•	 The Smart. Logo (January 2018 forward)
•	 Product title
•	 Product ID
•	 Product category logo (if applicable)
•	 Product feature icons
•	 Product images from multiple angles (usually 3D CAD 

renderings)
•	 Bullet points concisely describing the use and features of 

the enclosed product
•	 Product UPC
•	 QR code linked to an online product video (if applicable)
•	 Brewista contact information including website and mailing 

address
•	 Any necessary legal discaimers (see page 26).

Packaging

NutraMilk Packaging and NutraMilk Plastic Storage Container Packaging
Kraft brown corregated package printed with 3 spot colors using vector illustrations of 
the machine and its use.  Full-color glossy cardstock wrap was applied to the outside of 
the NutraMilk’s package to allow for a full color, retail ready presentation.   
Released December 2017 in the USA. 

Packaging for the Ratio Scale  
Released January 2018.

Packaging for the Brewista Artisan Stovetop Kettle and Variable Temperature Kettle 
Full color printing on glossy white corregated cardboard.  Includes product feature icons 
relevant to each model as well as details of materials, use, and user interface.   
Released Fall 2017 in the USA. 

FPO
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Brewista has several products that work with other coffee 
brewing equipment on the market.  This was done in the cold 
brew coffee market to present customers with lower risk ways to 
try Brewista products before making a large investment in new 
equipment.  

Brewista needs to advertise the versitility of use of these 
products without claiming endorsement by the other companies.  
The legal statements on this page must be included in any 
advertisements, product website listings and packaging designs 
of relevant products that mention other company or brand 
names.

Legal Disclaimers

Cold Pro™ System Upgrade Kit - Carlisle  
(For Toddy® Commercial Cold Brew System)
Product ID: BWCPU2

Disclaimers to include:
•	 Toddy® is a registered trademark of TODDY, LLC.  These 

products are not endorsed by Toddy®.
•	 Carlisle® is a registered trademark of Carlisle Intangible 

Company CORPORATION DELAWARE. These products are 
not endorsed by Carlisle®.

Cold Pro™ Basic Upgrade Kit  
(for use with Toddy® Commercial Cold Brew Coffee Maker)
Product ID: BWCPU1

Disclaimers to include:
•	 Toddy® is a registered trademark of TODDY, LLC.  These 

products are not endorsed by Toddy®.

Cold Pro™ System Upgrade Kit - Curtis  
(for use with Curtis® TC10H dispenser) 
Product ID: BWCURTISU4

Disclaimers to include: 
•	 Curtis® is a registered trademark of Wilbur Curtis Company, 

INC. CORPORATION CALIFORNIA. These products are not 
endorsed by Curtis®.

Cold Pro™ Basic Upgrade Kit  
(for use with Curtis® TC-10H Dispensers)
Product ID: BCPCBUK

Disclaimers to include:
•	 Curtis® is a registered trademark of Wilbur Curtis Company, 

INC. CORPORATION CALIFORNIA. These products are not 
endorsed by Curtis®.

Cold Pro™ Oval Brew System
Product ID: BCPOVSYS

Disclaimers to include:
•	 Curtis® is a registered trademark of Wilbur Curtis Company, 

INC. CORPORATION CALIFORNIA. These products are not 
endorsed by Curtis®.

•	 Bunn® is a registered trademark of Bunn-O-Matic 
Corporation. These products are not endorsed by the Bunn-
O-Matic Corporation.

Cold Pro Jr.™ Gusseted Filter Pack of 25 Filters 
Product ID: BECPJRF25

Disclaimers to include:
•	 Toddy® is a registered trademark of TODDY, LLC. These 

products are not endorsed by Toddy®.
•	 Oxo Good Grips® is a registered trademark of Oxo, Inc. These 

products are not endorsed by Oxo®.
•	 Filtron® is a registered trademark of Filtron Coffee Systems, 

Inc.  These products are not endorsed by Filtron Coffee 
Systems, Inc.

Brewista Ratio Scale 
Product ID: BWRRS1

Disclaimer to include:
•	 The Brewista® Ratio Scale is neither affiliated with nor 

endorsed by RATIO Coffee or its holding company Ratio LLC.
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